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Radio Canada I n t e r n a t i o n a l  i s  Canada ' s  i n t e r n a t i o n a l  
shor twave r a d i o  s t a t i o n #  Among i n t e r n a t i o n a l  b r o a d c a s t e r s ,  
i t  i s  ranked  "eita I I —t o —medium", and conduc ts  audience  
r e s e a r c h  a t  a l e v e l  a p p r o p r i a t e  t o  i t s  s i z e  (14 language 
s e c t i o n s ,  160 hours  o f  v eek ly  programming, 200 employees)  
and budget  (S13#l  n i l l l o n  Cdn# in  1986)# This  t h e s i s  e v a l u ­
a t e s  RCI*s aud ience  r e s e a r c h  s t r a t e g y ,  p r o v i d i n g  recommenda— 
t i e n s  f o r  change and improvement#
A model of RCI• s o p e r a t i o n s  i s  b u i l t ,  based  on the  works 
of  Schrann ( 1 9 5 4 ) ,  R i l e y  and R i l e y  ( 1 9 5 9 ) ,  Ono (19 74 ) ,  Katz 
and L a z a r s f e I d  (1955 ), and Roscngren ( 1970),  and o th e r s #  The 
model i s  n e c e s s a r y  to  und e r s t an d  t h e  impor tance  and d i f f i ­
c u l t i e s  o f  aud ience  feedback f o r  t h e  I n t e r n a t i o n a l  b road­
c a s t e r ,  which f a c e s  unique c h a l l e n g e s :  a c c e s s  to i t s  a u d i ­
ence,  v a r i a t i o n s  in  c u l t u r e  and r e s e a r c h  a b i l i t i e s ,  
’d i f f i c u l t i e s  of t r a n s l a t i o n  and d i s t a n c e ,  and s e l f - i m p o s e d  
t i m i t a t i c n s  o f  b u r e a u c r a c y ,  budge t ,  and mandate#
An imp rovement—o r i en ted  " f o r m a t i v e " e v a l u a t i o n  model ( t h e  
"Cippn model)  i s  adopted  to  g u id e  t h e  r e s e a r c h #  The " I n p u t "  
e v a l u a t i o n  p r o v i d e s  the  framework f o r  d a t a  c o l l e c t i o n :  a
l i t e r a t u r e  r ev ie w ,  v i s i t i n g  " eaempla ry"  programs,  c o n s u l t a -  
t i o n s  w i th  " o u t s i d e "  e x p e r t s ,  and i n t e r v i e w s  w i th  program 
O f f i c i a l s #
— i  V —
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RC I* s i n f o r m a t i o n  needs a r c  d e te r i r lned  by examining the 
o r g a n i z a t i o n ' s  mandate and by i n t o r v i e w l r g  management# An 
i d e a l  r e s e a r c h  s t r a t e g y  i s  proposed based  on the s a t i s f a c ­
t i o n  of  t h e s e  needs# S t r e n g t h s  and weaknesses  o f  t h e  v a r i o u s  
r e s e a r c h  methods used by I n t e r n a t i o n a l  and domes t ic  broad­
c a s t e r s  a r e  t aken  i n t o  account# Then, t h e  c u r r e n t  audience 
r e s e a r c h  program of RCI i s  o u t l i n e d ,  and a s u b j e c t i v e  com­
p a r i s o n  i s  drawn between th e  i d e a l  and t h e  r e a l # C ons ide r— 
I n s  p r a c t i c a l  f a c t o r s  such as  c o s t  and o r g a n i z a t i o n a l  con­
s t r a i n t s ,  a. number of  s ug ge s t  l e n s  a r e  made :
RCI should  i n i t i a t e  i t s  own sample s u r v e y s ;
I t  should implement a m a i l i n g  l i s t  s u r v e y ,  a l i s t e n e r  
p a n e l ,  and r e g u l a r  focus  group s e s s i o n s  ;
I t  should  i n s t i t u t e  r e s e a r c h  f o r  program deve lopment .  
I n c l u d i n g  p r e - t e s t i n g  and e x p e r t  e v a l u a t i o n s #
O th e r ,  i n e x p e n s i v e  and i n n o v a t i v e  methods should be 
c o n s i d e r e d  #
This  s t u d y  i s  an i n i t i a l  a t t em p t  a t  e v a l u a t i n g  a very 
s p e c i f i c  a c t i v i t y  of RCI, one which i s  c u r r e n t l y  undergo ing  
review by th e  o r g a n i z a t i o n  i t s e l f *  I f  the  p r o j e c t  were to be 
*'edone, e f f o r t s  would be made to  i n t e r v i e w  co t  only  manage— 
*"en t  b u t  s t a f f  a s  w e l l  * So me type of  d a t a  q u a n t i f i c a t i o n  
^ould be contempla ted#  And more a t t e n t i o n  would be pa id  t o  
fhe o r g a n i z a t i o n a l  r e a l i t y  of RCI# S e v e ra l  v a lu a b l e  p ropo-  
s a l g  fo r  program m o d i f i c a t i o n  have r e s u l t e d ,  and t r u e  to the  
u a t u r e  of an e v a l u a t i o n ,  the  r e p o r t  has  been d e l i v e r e d  to  
r e l e v a n t  RCI dec i s ion -m ake r s#
— V  —
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t h i s  p r o j e c t .
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"An e n t e r p r i s e  which I s  r e s e a r c h —minded u H i m a t e l y  
becomes an e n t e r p r i s e  which c o n t r o l s  i t s  a c t i v i t i e s ,  poss­
e s s in g  a s  i t  does  a loop f o r  the  c c r s t a n t  feedback of the  
r e s u l t s  of  i t s  own b eha v io r "  ( Cno 1974: 20 )#
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Chapter  I
"Radio i s  protahXy th e  most p o t e n t  needium of com­
munica t ion  in t h e  modern world,  and i t s  p o t e n t i a l
f o r  1n t e r n a 1i o n a l  u n d e r s t a n d i n g . •• has  y e t  t o  be
r e a l i z e d  in  f u l l . "  ( Muggeridge 1983: 19 )
Ours i s  an age of  g l o b a l  i n i e r d e p e n d e n c e .  For  b r e a k f a s t ,
s l i c e  a banana trcm the  t r o p i c s .  We d r e s s  i n n  s u i t  from
France, and step into a pair of Italian loafers. Then we zip
o f f  to  t h e  o f f i c e  in  our  German c a r , t o  work a l l  day on a
'lo.panese computer  t e r m i n a l .  S i m i l a r l y ,  f o r e i g n  media p rqd—
o c t s  have become p a r t  o f  our  d a l l y  l i f e .  Newsstands d i s p l a y
"•egazlnea and newspapers  from a round the world.  Cinema mar-
9Uees b o l d l y  announce the  l a t e s t  f o r e ig n  f 1 1ms. And a quick
glance a t  t h e  TV guide  r e v e a l s  a schedule  crowded with
American p r o g r a m m l n g . A s  computer networks, satellite sys—
foms, and o t h e r  t e c h n o lo g i e s  become i n c r e a s i n g l y  s o p h l s t l —
oated ,  i t  i s  s a f e  to  assume t h a t  t h e  age of i n t e r n a t i o n a l
communle a  t i o n  I s  J u s t  beg inn ing .
One communicat ion channe l  o f t e n  over looked ,  though.  I s
t h a t  of i n t e r n a t i o n a l  r a d i o  b r o a d c a s t i n g .  North Americans
tend to  t h in k  of  r ad io  as  a l o c a l  medium. But eve ry  day mi l—
Ions of people sit by their shortwave radios, scanning the
oirwaves f o r  rad  io s i g n a l s , sometimes o r i g i n a t i n g  thousands
— 1 —
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2c f  miles  away. C e r t a i n l y  the re  i s  no smal l  cho ice  frcm which 
to pick:  over 130 c o u n t r i e s  ope ra t e  o f f i c i a l ,  g overnnent—run
s t a t i o n s ,  some b r o a d c a s t i n g  in  over 40 languages* J o i n i n g  
t h i s  cacophony cn the a i r  a re  some 50 " i l l e g a l "  i n t e r n a t i o n ­
a l  b ro a d c a s t e r s  and s e v e r a l  dozen o t h e r ,  more s p e c i a l i z e d  
s t a t i o n s  ( B a r t l e t t  1985: B8 ].
In s p i t e  o f  t h e s e  impress ive  numbers,  i n t e r n a t i o n a l  
b r o a d c a s t i n g  has been the  s u b j e c t  o f  l i t t l e  s c h o l a r l y  study * 
Even though North America has been one of  the  major t a r g e t s  
i n t e r n a t i o n a l  r ad io  b r o a d c a s t s  s in c e  the 1930 's ,  curs  has 
never  been a "shor twave"  soc ie ty*  Ke have r i c h  and h i g h ly — 
beveloped in fo rm a t ion  channe l s  ( so  numerous, i n  f a c t ,  t h a t  
suffei* somewhat from comnunicat i  ons over load)*  And h i s — 
f o r i c a l l y ,  we have had a f r e e  and r e l a t i v e l y  a c c e s s i b l e  
b ro a d c a s t in g  system* So the shortwave l i s t e n i n g  t r a d i t i o n  
not emerged on our c o n t i n e n t  as i t  has on o the rs*  
Research i n d i c a t e s  t h a t  l e s s  than 10% of r a d io s  In North 
America have shor twave c a p a b i l i t y  as  compared with up to 75% 
of r e c e i v i n g  s e t s  i n  o t h e r  r e g io n s  of the world (H lbb i t s  
1981; 20; My t  ton 1986: 3 5 ) .
Lack of  a t t e n t i o n  t o  i n t e r n a t i o n a l  r a d i o  i s  a l s c  due to  
fbe p e r c e p t i o n  t h a t  11 i s  a dying medium. I t s  seventy—year 
b i s t o r y  has  been r a t h e r  u n s p e c t a c u l a r  as  compared with such 
f®chnologicaI  marvels  as t e l e v i s i o n  and d i r e c t  bToadcast  
® nte lH- te ,  Radi o in  g e n e r a l  has been eve r  whelmed by the f a s — 
*^ination wi th  o t h e r ,  more glamorous t e c h n o l o g i e s .  But i r o n —
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3■ically i t  i s  i t s  t e c h n i c a l  s i m p l l c i t y ,  coupled  with low co s t  
and p o r t a b i l i t y ,  which e x p e r t s  f e e l  w i l l  al low r a d io  to be 
the "nedium of the  f u t u r e "  (DuCharme 1986 ]•
I n t e r n a t i o n a l l y , r a d i o  b ro ad ca s t  ing i s  accepted  by most 
n a t i o n s  a s  the  only " v a l i d "  d i r e c t —from—b r o a d c a s t e r —t o — 
“■'^^lence means o l  cooimunlcation, and i s  t o l e r a t e d  (a l though  
not n e c e s s a r i l y  embraced) by most governments much of  the 
t ime.  Other  media — p r i n t ,  cinema and t e l e v i s i o n  — depend on 
f av o rab le  r e g u l a t o r y  p o l i c i e s  and a c c e s s i b l e  d i s t r i b u t i o n  
systems to  reach  f o r e i g n  audiences#  Except f o r  l i m i t e d  
a c ro s s —th e —borde r  s p i l l o v e r ,  t e l e v i s i o n  programs must e i t h e r  
be imported i n t o  a f o r e i g n  count ry  or  be picked up on s a t e l — 
d i s h e s ,  which can only occur  with the  consen t  of  the 
government of t h e  r e c e i v i n g  n a t i o n .  On the  o the r  hand,  r ad io  
s i g n a l s  know no b o rd e r s .  The y t r a v e l  thousands  o l  m i l e s ,  
d i r e c t l y  from t r a n s m i t t e r  to r e c e i v e r s .  They can a l so  be 
d a s i l y  t a r g e t e d  a t  a d i s t a n t  aud ience .  New te ch n o lo g ie s
bave improved the  v i a b i l i t y  o l  I n t e r n a t i o n a l  t e l e v i s i o n  in 
'*^ be f u t u r e ,  but
"No t e c h n i c a l  r e v o l u t i o n  i s  l i k e l y  to r ep l a c e  
r a d i o  as [ an  im p o r tan t ]  medium of i n t e r n a t i o n a l  
communication;  t e l e v i s i o n  and s a t e l l i t e s  w i l l  a t  
most be c o m p l e m e n t a r y , ( H a l e  1975 5 172),
And with r a d io  s e t  ownership e s t im a te d  a t  over  1,5 b i l l i o n
( Mytton 1986: 35 1, in c lu d i n g  s u b s t a n t i a l  numbers In the
’^ Gveloping wor ld ,  t h i s  appears  to  be a v a l i d  s t a t e m e n t .  Some
O rg a n iz a t io n s ,  such as  t h e  B r i t i s h  B roadcas t ing  C orpora t ion
[BBC], a r e  a c t i v e l y  e x p lo r in g  the p o s s i b i l i t i e s  of  i n t e r n a ­
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4t i o n a l  t e l e v i s i o n  h ro o d c a s t in g .  But the t e c h n i c a l  and p o l i t ­
i c a l  l i m i t a t i o n s  ( no t  to  mention the  e x o r b i t a n t  c o e t s )  of  
t e l e v i s i o n  seem t c  a s su re  the  dominant r o l e  fo r  radio  in  
i n t e r n a t i o n a l  communication f o r  the near f u t u r e ,  a t  l e a s t .
However, the purpose of this thesis is to examine the 
role of audience research in international radio broadcast— 
irg. Audience research enables a broadcaster to determine if 
its programming is useful and attractive to the audience, 
indeed if there is even on audience listening.
There is nothing particularly mysterious about audience 
research. It is, simply,
*'«. .an a i d  to  decis ion-making  f o r  TV and ra d io  
management and program—makers .  I t  has  an im por tan t  
p a r t  t o  play in  the  p lann ing  p r o c e s s ,  and feedback 
is  e s s e n t i a l . . . [ f o r  a] b r o a d c a s t i n g  s e r v i c e . "
(BBC 1984: 2)
This place of a u d i e n c e  rese a r c h  in the b r o a d c a s t  process is 
Illustrated in Figure 1.
I t  s u g g e s t s  t h a t  appea l ing  and e f f e c t i v e  b ro a d c a s t s  a re  a 
r e s u l t  of informed p l a n n i n g . P lanning  i s  f a c i l i t a t e d  by s o l — 
1*1 r e s e a rc h  f i n d i n g s .  The b e t t e r  the  r e s e a r c h ,  t h e  e a s i e r  
Le the  t a s k  of p lann ing .  and the g r e a t e r  th e  l i k e l i ­
hood of r each ing  a p p r o p r i a t e  d e c i s i o n s .
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This  t h e s i s  w i l l  examine the  v a r io u s  methods of audience 
r e s e a r c h  f o r  i n t e r n a t i o n a l  r a d io ,  u s i n g  a ca se  s tudy 
approach t o  c o n c e n t r a t e  on one b r o a d c a s t e r  i n  p a r t i c u l a r ,  
Radio Canada i n t e r n a t i o n a l  [ RCI]# RCI i s  t h e  i n t e r n a t i o n a l
shortwave s e r v i c e  cf the Canadian Broadcas t ing  Corpora t ion  * 
Like many i n t e r n a t i o n a l  s t a t i o n s ,  RCI conducts  audience 
r e s e a r c h .
Using an e v a l u a t i o n  model, t h i s  t h e s i s  wrill de te rmine  an 
i d e a l  aud ience  r e s e a r c h  s t r a t e g y  fo r  ECI, based on s t r e n g t h s  
and weaknesses of the  va r io us  aud ience  r e se a rc h  methods 
a v a i l a b l e  to  an 1n t e r r a t i o n a l  b ro ad ca s t e r*  Then, i t  w i l l  
Look a t  what i s  c u r r e n t l y  being done,  and w i l l  examine the 
p r a c t i c a l  c o n s t r a i n t s  of the " r e a l  l i f e "  audience r esea rch  
s t r a t e g y  a t  RCI* By comparing the  two — the  i d e a l  s i t u a t i o n  
Against  t h e  r e a l  — recoirmendat ions w i l l  be made f o r  changes 
and improvements to  RCI 's  audience  r e s e a r c h  s t r a t e g y #  F e a s i ­
b le  s u g g e s t i o n s  and s e v e r a l  c r e a t i v e  ideas  w i l l  a l s o  be pro­
posed#
Chapter  I I  of t h i s  t h e s i s  d i s c u s s e s  the t h e o r e t i c a l  
Assumptions u nd e r ly ing  the  study* S evera l  d i f f e r e n t  commu­
n i c a t i o n  models and t h e o r e t i c  approaches  have been i d e n t i ­
f i e d  as a p p l i c a b l e ,  bu t  in  t h i s  w r i t e r ' s  opinion none ade­
q u a t e ly  d e s c r i b e  the unique c h a r a c t e r i s t i c s  of i n t e r n a t i o n a l
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7radio broadcast!ng* Therefore,  aspects of these approaches 
have been combined in to  a new model which represents  RCI, 
i t s  organiza t iona l  s t ru c tu r e ,  opera t ions ,  and audiences* 
Understanding t h i s  model Is  e s s e n t i a l  in  understanding the 
role played by audience research a t  RCI* However, t h i s  model 
should not be confused with another model, t h a t  of evalua­
t ion ,  which i s  presented below * The former has been devel­
oped by t h i s  wr i te r  to b e t t e r  understand RCI and i t s  various 
A c t i v i t i e s ;  i t  i s  a conceptual tool* The evaluat ion model, 
the o ther  hand, i s  a research tool  developed by evaluator  
Ranlei Stufflebearn, and has guided the data co l l ec t ion  and 
in t e rp re ta t io n  in  th i s  project*
Chapter I I I  I s  a b r i e f  overview of in t e rn a t i o n a l  rad io , 
providing the necessary background cn the subject  for  the 
North American reader* The second sect ion of the chapter 
Presents a shor t  h i s to ry  and desc r ip t ion  of Radio Canada 
in ternat ional#  I t  concludes with a determination of RCI's 
information needs, necessary in a complete discussion of 
APdicnce research*
Chapter TV focuses on audience research methods, both 
quan t i t a t iv e  and q u a l i t a t i v e ,  and t h e i r  s t rengths  and weak— 
nesfiea# Examples are provided from RCI and other broadcast— 
era. The methods are ranked os to t h e i r  e f f icacy  in s a t i s — 
lying the Information needs I d e n t i f i e d  in Chapter I I I*
The r e s u l t s  of the evaluat ion are presented in Chapter V* 
The reader i s  led through the research process and conclu—
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s lons  -which l o g i c a l l y  a r i s e  from the d a t a  a re  presented* 
Recommendations f o r  Improvement are  made in Chapter  IV, and 
im p l i c a t io n s  and l i m i t a t i o n s  o l  the study a re  a l s o  e s p lo re d .
At the  o u t s e t ,  i t  i s  necessa ry  to  c l e a r l y  d e f in e  the sev­
e r a l  terms which appear  f r e q u e n t l y  throughout  t h i s  work* 
Helow a r c  t h e  working d e f i  r l t i o n  s of " I n t e r n a t i o n a l  broad— 
c a s t i n g " ,  "audience r e s e a r c h " ,  "audience measurenten 1", and 
’'program research"*  Following t h i s ,  the  r e sea rch  method i s  
def ined and exp la ined  in d e t a i l *
I t  may seem r a t h e r  obvious wihat i n t e r n a t i o n a l  b ro a d c a s t— 
i s :  any b ro a d c a s t  which c r o s s e s  a n a t i o n a l  boundary* But
A more p r e c i s e  unders tand ing  may he reached by de f in ing  what 
La j i o t , I t  i s  not  only b roadcas t ing  over the shortwave 
Land (as  i s  commcnly assumed); medium (AM) and long waves 
(as well  as o t h e r ,  i n d i r e c t  methods) a r e  used in the ques t  
l o r  i n t e r n a t i o n a l  audiences* I t  Is net  the  ex c lu s iv e  domain 
cf  government ag e n c i e s ;  t h e re  a re  non-governmental  i n t e r n a — 
onal  s t a t i o n s  on the ai rwaves:  some I l l e g a l  " c l a n d es t in e"
c p e r a t i o n s ,  seme r e l i g i o u s ,  some commercial*
I n t e r n a t i o n a l  b ro ad cas t in g  i s  a l s o  not  u s u a l l y  cons idered  
As "sp i  H o v e r "  b ro a d c a s t i n g ,  which c h a r a c t e r i z e s  the s i t u — 
At ion in  many p l a c e s ,  i n c lu d ing  V i n d s o r / D e t r o i t :  r ad io  (and
s i g n a l s  c r o s s  Ihe border  not n e c e s a r l l y  because of
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9i n t e r t  b u t  merely because of t h e  geographic  p rox im i ty  of the
two c i t i e s *  I n t e r n a t i o n a l  aud iences  r e s u l t  because  o f
chance* True i n t e r n a t i o n a l  b ro a d c a s t s  a r e
"••*  %n t e nded« e i t h e r  e x c l u s i v e l y  or  in p a r t ,  l o r
au d ien ce s  o u t s i d e  the  f r o n t i e r  of t h e  coun t ry  from 
which th e  b r o a d c a s t  o r i g i n a t e s "  ( Bumpus 1979: 1]*
Audience r e s e a r c h  i s  a g e n e r a l  term encompassing any 
’• r e se a rch "  i n t o  the  n a t u r e  c f  an audience* I t  may in c lu de  
developmental  r e s e a r c h  ( t o  de termine how a program may b e t ­
t e r  s e r v e  an aud ience  or  p o t e n t i a l  a u d i e n c e ), feedback 
r e s e a rc h  ( t o  p rov ide  d a ta  on the a u d ien ce :  who l i s t e n s ?  how 
Many? and so on) ,  and e v a l u a t i v e  r e s e a r c h  ( was t h e  program 
s u c c e s s f u l ?  Did the  audience  u nd e r s t an d  i t ?  Did we comm— 
d n ic a t e  our  message p r o p e r l y ? )  ( E i s e l e i n  1981: 8 6 , 8E)* For
the purposes  of t h i s  p ape r ,  aud ience  r e s e a r c h  has been h ro— 
ken in t o  two components:  audience measurement and program
*'®search *
Audience measurement i s  to  r ad io  what c i r c u l a t i o n  o r  
r e a d e r s h i p  f i g u r e s  a r e  to  newispapers and magazines,  what box 
A f f ice  r e c e i p t s  a r e  to  t h e  f i l m indus t ry*  I t  i s  q u a n l l t a t i v e  
n a t u r e ,  a "numbers o r i e n t e  c" approach t h a t  b u i l d s  a p i c ­
t u r e  of the t o t a l  audience  or segments of i t *  Audience meas­
urement i s  conduc ted  from the  p o l n t —of—view of  t h e  m ed ia , 
Lee ause I n d i v i d u a l s  do n o t  u s u a l l y  c o n s i d e r  ( o r  c a r e )  t h a t
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they  are p a r t  of a "mass" aud ience .  l i  i s  summairlve ; in  o th— 
e r  words, i t  i s  conducted a f t e r  a "communicative a c t " ,  to  
ctetermlne how many or  "what k ind" of people  l i s t e n e d  to a 
p a r t i c u l a r  b r o a d c a s t  or a p a r t i c u l a r  s t a t i o n  a t  a p a r t i c u l a r  
t  ime •
-1^ 3x4 jejflgrom-XÆÆfijxsJb
Audience measurement i s  i n  some ways a c o n t r a s t  to pro— 
Sram r e s e a r c h ,  the q u a l i t a t i v e  arm of audience r e s e a r c h . 
Program r e s e a r c h  i s  concerned with i n d i v i d u a l  responses  o f  
Audience members* I t  i s  audience—c e n te r e d , seeks  personal  
"Pi ni  cns,  and i s  u s u a l l y  conducted with much s m a l l e i  groups 
people than  a r e  normal ly  used f o r  audience  measurement 
purposes .  Program r e s e a r c h  i s  o f t en  conducted before  a pro— 
€i*am is  a c t u a l l y  b roadcas t*  I t s  purpose i s  to a s s i s t  in  the 
Ueslgn, p r e s e n t a t i o n ,  and m o d i f i c a t i o n  of a b r o a d c a s t  p ro— 
Sram* 11 i s  t h u s  fo rw a rd - look ing  i n  na tu re  ; t h a t  i s ,  i t  i s  
Useful  f o r  making improvements and changes*
Saa.garch
Ei£fll3UI±llHl_12gdUjD£i{
E v a lu a t ion  I s  "an e x e r c i s e  cf  i n s i g h t  and informed Judg­
ment to a s s e s s  program e f f e c t i v e n e s s "  (Mayo 1980; 267)* I t  
A d i r e c t e d  r e s e a r c h  p rocess  which seeks  to e s t a b l i s h  
•^«lat ions h ips  betwreen programs o f  a c t i v i t y  and the Impact of  
Lhese programs cn human behav io r ,  s o c i a l  c o n d i t i o n s  and
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oreanlzational  environments ( Boole 1978; 30)» Evaluation i s  
® research tool which involves the systematic col lecl ion and 
Manipulation of information# His to r ica l ly ,  i t  i s  derived 
trom the philosophy of l iberal ism, which assumes tha i ,  when 
presented with a range of options, the individual has free­
dom to choose the "best"# Bj systematically exanining a 
s i tua t ion ,  an evaluation presents the various options for a 
course of act ion and makes recommendations for  future 
decIsion-making# Decision-makers can thus choose the "best" 
for the i r  pa r t icu la r  si tuation#
Evaluation is a type of feedback, siitilar to feedback 
described in communication theory:
"*•#[feedback i s ]  a reverse communication process 
in i t i a t e d  by the receiver and directed back toward 
the communicator# # #largely nonverbal, largely ver­
bal , or both#• «usually provided on an ongoing 
basis# « «[s o ] i t  can have a subs tant ia l  influence 
on message formulation by the communicator" (De Fl­
eur and Ball—Rokeach 1882: 133)#
Fuf while interpersonal  communicative feedback la  generated
spontaneously, formal evaluative feedback is  planned and
("t egrated into a program# Evaluative information i s  also
Most often compiled and reported by an outside evaluator,  a
third party who plays no role in the normal functioning of
An organization# The outsider thus mediates between a pro-
Si'am user and program management*
Figure 2 shows the role of evaluation in the decision—
®’®king process# The monitoring of programs leads to the
discovery of discrepancies between actual and planned per-
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dormances In  programs* This  In fo rma t ion ,  fed back to  manage— 
Mont, a l l o w s  Informed dec i s ion -mak ing :  i t  l e a d s  to  c i t h e r  a
r e v i s i o n  of i n i t i a l  program g o a l s  o r  to changes In  programs, 
or both.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
1 3
(F eed b ack )
p isc rep an c ie s  are 
•nterpreted and 
communicated to 
m a n a g e m e n t
•MANAGEMENT-
i who establish goals and standards
1
which are then monitored 
( " E v a lu a t io n " )
which are Incorporated Into 
actual programs or activities
Discrepancies are found between actual 
and planned performances In the 
p ro g ra m s
M a n a g e m e n t
either
revises Its
^  '
goals or 
Im p le m e n ts  
changes In 
p ro g ra m s
—2: E v a lu a t ion  in the  Dec i s i o n —Maki ng Process*
(B ec h re s t  c t*a l*  1984: 758)
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Æiay EvftlujJüjg
The p o i n t  has keen made t h a t  év a l u a t io n  provides  informa— 
"tion to those  empowered with making d e c i s i o r s  in  an o rgan i ­
za t ion .  This has an impact on tooth policy-making and p lan ­
ning;
"At the  CO1l e v l e v e l ,  dec i s ion-makers  are  dea l ing  
^ i t h  broad p lan s ,  and genera l  p r i n c i p l e s  and p r i ­
o r i t i e s  from which programs s tem. Hence po l icy  
makers a t t e n d  t o  l a r g e  q u e s t i o n s ,  and a c t  in s i l u — 
a t i c n s  o f  g r e a t  unce r ta in ty#  By p rovid ing  p o l i c y  
makers with  in fo rm a t ion ,  e v a l u a t o r s  can help  to 
reduce u n c e r t a i n t y  and enable them t o  ob ta in  a 
c l e a r e r  p i c t u r e  of the problems they f a c e ,  be more 
aware of t h e  consequences o f  p a r t i c u l a r  p o l i c i e s ,  
and decide what i s  s i g n i f i c a n t  and should be 
tocuecd on#
At the  c lannI  no l e v e l ,  where dec i s ion-makers  
are  d ea l in g  with s p e c i f i c s ,  the e v a l u a to r  can 
f a c i l i t a t e  planning by prov id ing  background i n f o r ­
mation on a l t e r n a t i v e s  and giving  a much b roader  
a n a l y s i s  of t h e i r  i m p l i c a t i o n s  ( p o l i t i c a l ,  s o c i a l ,
®tc# ) than  the  c o s t —b e n e f i t  type of a n a l y s i s  on 
which p lanners  might t e  rd to  focus#" (Cu thber t  
1985: 6-7)#
Another reason  t h a t  a gcvernment program (such as RCI*s 
^hdicnce r e s e a r c h )  should be eva lua ted  i s  t h a t  i t  i s  sup— 
1^ °r t e d by t a xp ay e r s ,  who deserve some r e p o r t  on of tbe e f f i  — 
*^ mcy of the  opera t ion#  I t  i s  a p p r o p r i a t e  to  examine how an 
^ ^ t e r n a t i o n a l  b r o a d c a s t e r  a l l o c a t e s  i t s  re sources  and to  
^'Zaluate i f  i t  does so e f f i c i e n t l y #  As one o r g a n i z a t i o n a l  
i v i t y  among o t h e r s ,  t h e n ,  an audience r e se a rc h  program i s  
® Valid t a r g e t  f o r  eva lua t ion#
Trad i t  iona l l y , e v a l u a t i o n  has been def ined  as  e i t h e r  gjjm-  
( a f t e r  Scr iven  1967, a term which asks r e t r o — 
P®ctlvely how wel l  a system or p r o j e c t  has performed),  or
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zCarmat lye , (where the  primary locus  Is on how an on—going
process  or program con he J gnroved )# Formative e v a l u a t i o n s
are  mere u s e f u l  in  p r a c t i c a l  te rms,  o r i e n t e d  as  they are
towards program modi l i e a t i o n *  Thus, the eva lua t ion  approach
s e l e c t e d  f o r  t h i s  p r o j e c t  i s  both  format ive  and improvement—
o r ien ted :  Daniel  Stufflebcanr* s "CXPP" ev a lua t io n  model#
"# # # CIFF i s  in tended  to  promote growth and to help 
the r e s p o n s ib l e  l e a d e r s h i p  so as  to  exce l  in  meet­
ing im por tan t  needs ,  or a t  l e a s t ,  to  do the b e s t  
they can wi th the  a v a i l a b l e  r e s o u rc e s ’* ( S tu f f  l e -  
beam and S h in k f i e l d  1985: 166)#
U ia_£JU eiL_llSdjSl-^2(DljELlJ3Sri 
"CIPP” i s  an acronym which s t a n d s  f o r  the  four  types of
^Valuat ion Stuff lebeam has d e f i n e d :  con fck t___e ve lua t  ion
(which a s s e s s e s  the goa l s  and o b j e c t i v e s  of a ptograra), 
luftt io n (which locks  a t  the  des ign  and s t r a t é g i e s  
of a program to meet o r g a n i z a t i o n a l  needs) ,  n rocess- e v a l u a —
(which examines the a c tu a l  implementat ion of  a pro—
gram), a rd produpf ev a l u a t io n  (which Judges the outcomes of  
 ^ pvo jec t  to  decide  whether to  con t inue ,  t e rmina te ,  modify, 
re focus  an a c t i v i t y )  ( S t u f f  lebeam 1983: 129)#
Why was t h i s  model s e l e c t e d  as an e v a l u a t i o n  framework? 
F i r s t , S tuf f lebcam has p re sen ted  a very c l e a r  and step—by- 
s tep  p rocess  fo r  da ta  c o l l e c t i o n  fo r  each ot the f our  types
®f eva lua t ion  he has defined# I t  a p p e a r e d  to  be a model
^®i-l-«sui ted  to  the  goals  of t h i s  wri ter#
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Second, the  gca l  of CIPP i s  not  t o  prove,  bu t  to Improve* 
Thla seemed a p p r o p r i a t e  f o r  e v a l u a t i n g  the  audience research  
s t r a t e g y  of PCI. Because the  r e sea rch  program i s  on-go ing , 
Presuwably PCI management i s  i n t e r e s t e d  in  intproving i t*  Any 
’•’e d i f i c a t i o n s  which w i l l  r e s u l t  i n  more comprehensive or  
•nore u s e f u l  da ta  (or  c o s t  sav ings)  would probably be wel­
comed*
Third,  CIPP appeared a p p r o p r i a t e  because of I t s  ’’systems 
View", CIPP lo ck s  a t  a program to be ev a lua ted  a s  J u s t  one 
component i n  a l a r g e  and ccmplex o r g a n l z a t i c n ,  and assumes 
^hat  the formal  ev a l u a t io n  i s  only one p a r t  of the t o t a l  
’•’Osalc of  e v a l u a t i v e  in format ion  a v a i l a b l e  to  dec i s ion  mak — 
®rs, The CIPP e v a l u a to r  i s  caut ioned t h a t  the u l t i m a t e  d e c i ­
s ions  of change almost  always r e f l e c t  dynamic fences  — 1r r a ­
t i o n a l  or  r a t i o n a l  — t h a t  extend f a r  beyond the  e v a l u a t o r ’ s 
sphere of s tudy and in f luence*  Recoirmendations thus are  
’’•ade in f u l l  r e c c g n i t i o n  of o r g a n i z a t i o n a l ,  f i n a n c i a l  and 
p o l i t i c a l  c o n s t r a i n t s *
Qf t h e  fou r  types  of e v a l u a t i o n  which CIPP advoca les ,  the 
'^bthor has adopted the  goa l s  of an input  e v a l u a t i o n ,  which
i s  a d e s c r i p t i o n  of c u r r e n t  and p o s s i b l e  program p r a c t i c e s *
seeking out ,  I d e n t i f y i n g ,  and c r i t i c a l l y  examining poten-
i l y  r e l e v a n t  a c t i v i t i e s  ( a s  well  as  examining program
®iements a l r eady  in p l a c e ) ,  an inpu t  ev a lua t io n  w i l l
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"help e l l e  r t s  c o n s i d e r  a l t e r n a t i v e  program s t r a t ­
eg ies  in t h e  c o n t e x t  of t h e i r  needs and env i ron ­
mental  c i r c u m s ta n c e s ,  and [ w i l l ]  evolve a plan 
t h a t  w i l l  work f o r  them" (S tu f f l ebeam  1983: 173 I*
An i n p u t  e v a l u a t i o n  uses  a number of d i f f e r e n t  informa—
f l o n  g a t h e r i n g  t e c h n i q u e s ,  i n c lud ing  q u e s t i o n n a i r e s  and
interv iews* S tuf f lebeam has o u t l i n e d  the four  b a s i c  s t eps
i "  data c o l l e c t i o n  f o r  an inpu t  eva lua t ion*  F i r s t ,  a 1i te ra —
 EûüXsîK i l l u m i n a t e s  the program to  be e v a lu a ted  and
places  i t  in an o v e r a l l  con tex t*  Then, by v i s i t i n g  Uexemnla—
— PXügn a ms", the evaluator will discover how other organi —
^nt  ions a r e  d e a l i n g  with the problem; in quest ion* In addi—
"*^ ion, 22)t^ide experts should be consulted for their comments
*®nd opinions* Evalua t o r s  are  o f t e n  g e n e r a l i s t s ,  and the
f a t h e r i n g  of informed id e a s  i s  c r u c i a l  t o  the re levance  of
f i n a l  ev a lua t io n*  F i n a l l y ,  I n t e rviews with crogram__offi-
f  *» ) a re  n ece s sa ry  to  g a th e r  in format ion  about
fhe o r g a n i z a t i o n a l  c o n t e x t  and the program I t s e l f ,  and to
*’o l l « c t  and g e n e r a t e  " ing en iou s"  or c r e a t i v e  i d e a s  fo r
improvements ( S t u f f 1ebeam 1883: 170-171)*
Very l i t t l e  l i t e r a t u r e  was lo ca ted  on RCI*s audience
^«Search s t r a t e g y  was loca ted*  In f a c t , t h e r e  i s  a lack  of
Pbblig)^gy m a t e r i a l  on i n t e r n a t i o n a l  b ro a d c a s t in g  a s  a whole,
^specially on audience research strategies* However, by vis-
o t h e r  i n t e r  r a t i o n a l  b ro a d c a s t e r s  ( the  BBC i n  London,
dglanq^ and Radio France I n t e r n a t i o n a l e  i n  P a r i s ) ,  and by
"ducting Interviews and corresponding with outside experts
fi^ora the  Voice of America,  Radio Luxembourg, domest ic  CBC
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Radio, and the Univers i ty  of Minnesota) ,  the c r i t i c a l  ques­
t io ns  became apparent* These i n i t i a l  in t e rv iew s  generated  a 
Ser ies  of quest  lens  which were sequenced i n t o  an e va lua t ion  
s t r a t e g y  (which i s  p resen tee  below)* Suggest ions fox devel­
oping t h i s  s t r a t e g y  were incorpora ted  f  r om Stufflebeam 
(1955) and two o the r  ev a lu a to r s ,  Morris and Taylcr  F i t z — 
Oibbcr ( 1378 )*
Exslnflutlos-SJrjLlxjBir
£xijMixx_lljyje5:tjLcjDa 
Given the Information needs o f  Radio Canada In te rna­
t i o n a l ,  what methods of  audience research  could b e s t  
meet them?
2
* Is  Radio Canada I n t e r n a t i o n a l  c u r r e n t l y  using these
re sea rch  methods? I f  not ,  why not? Bow p o ss ib le  i s  i t  
t h a t  they could be i apiemented?
j3nga.tifljn,Scqvigncg
Xnfuritia t i  on Needs: What a re  the goals  of RCI? What
Informat ion  does RCI requ i re  to a s s e s s  i t s  e f f e c t i v e ­
ness  in a t t a i n i n g  these goals? In o ther  word e, what 
a r e  RCI’s inforir.ation needs?
-IBLsæI S t rq tegv :  Given these  needs,  what audience
r e s e a rc h  methods befit supply the  requi red  informat ion? 
^■^mX£Hl_Sit u n t i  on: Vhat i s  the c u r r e n t  s i t u a t i o n  a t
®CI with r e s p e c t  to  audience research?  What i s  the
2 *
3.
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organlza i r i  cnal  s i t u a t i o n ?  What audience  research  
methods a r e  being used? How f r e q u e n t l y  o r  i n f r e q u e n t — 
Ty? What a r e  t h e  c o s t a ,  p r a c t i c a l  c o n s i d e r a t i o n s ,  and 
p o t e n t i a l  problems with th e se  methods? Which informa­
t i o n  needs are  be ing  a d e q u a te ly  a d d re s sed ?  Which a rc  
b e in g  in a d e q u a t e l y  addres sed?
Sæcenurenda.lipnÆ-î Cons ide r ing  the  in fo rm a t ion  needs of  
RCI, as w e l l  as  o r g a n i z a t i o n a l  and p r a c t i c a l  conce rns ,  
bow can i t s  aud ience  r e s e a r c h  s t r a t e g y  be improved? 
What audience  r e s e a r c h  p r o j e c t s  should  be dropped or 
added? What o t h e r  a l t e r n a t i v e s  a re  p o s s i b l e ?
The two pr imary q u e s t i o n s  t h a t  t h i s  t h e s i s  poses conform 
the improvement—o r i ented  o b j e c t i v e  of an inpu t  eva lua­
t i o n ,  They w i l l  he answered by l o g i c a l l y  working th rough  the  
ques t ion  sequence*
t) <?<!p  I n  a l ü  j l- .l£ S Ü J E Æ  
Severa l  i s s u e s  deserve  mention a t  t h i s  p o i n t s  t h e  v a l i d ! -  
y  of the  q u e s t i o n  sequence,  t h e  s e l e c t i o n  of t h e  respon— 
®"ts ,  the  p o s s i b i l i t y  of response  b i a s ,  t h e  meta-  
' ' ^a lua t ic r ,  and the  f i n a l  use of the  e v a lu a t io n *
u® ©Valuat ion s t r a t e g y  and q u e s t io n  sequence was, a s  
o teq  above,  developed by t h i s  w r i t e r  wi th  i n p u t  from 
^Pe r t s  in  t h e  a r e a ,  and trore e v a l u a t i o n  l i t e r a t u r e *  The 
rona were n o t  p r e —t e s t e d  in  any formal  sense hut out— 
e x p e r t s  commented on the  soundness  of  the  des ig n  and
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i n d i c a t e d  t h a t  the  q u e s t i o n s  were Indeed a p p r o p r i a t e  to the
s tu d y ,
The r e sponden t s  chosen t o r  q u e s t io n in g  were menhers of  
RGI management and of  the CBC Research Department* They were 
s e l e c t e d  because of t h e i r  a c c e s s i b i l i t y ,  t h e i r  o v e r a l l  
knowledge of the  a r e a ,  t h e i r  d e c i s io n —making r e s p o n s i b i l i ­
t i e s  w i th in  RCI, and t h e i r  w i l l i n g n e s s  to  co -op e ra te  with 
t h i s  w r i t e r*  No ECI s t a f f  members were a v a i l a b l e  f o r  i n f e r -  
^lewirgr.
I t  I s  p o s s i b l e ,  th en ,  t h a t  the  l i m i t e d  sample o f  respon— 
'^©nts has l ed  to  response bias* However, some RCI comments 
^®re double—checked f o r  accuracy  with o u t s ide  e x p e r t s  or  
'*’l t h  o the r  RCI in t e rv iew e es  ( who of  course may have b ia s e s  
"T t h e i r  own), but  wi th  g e n e r a l l y  p o s i t i v e  r e s u l t s *  ^s wel l ,  
t h i s  w r i t e r  has f a i r l y  ex te n s iv e  In t e rv iew ing  exper ience  (as  
" J o u r n a l i s t ) ,  and i t  i s  f e l t  t h a t  responses  were on the 
hole hones t ,  open,  and complete* And co n s id e r in g  the  nafure 
T t h i s  p r o j e c t  (conducted by a s t u d e n t , outs ide  the CBC, 
^th no o f f i c i a l  r o l e  to  play in RCI o p e r a t i o n s ) ,  there  
PP ears t o  be no reason fo r  s u b j e c t s  to  evade the  t r u t h  * 
t h e l e s s ,  t h e r e  may be hidden agendas which did not  su r— 
"©e dur ing  the  Interviewr p ro ce s s ,  and t h i s  must be kept  i n
*“ind*
A d d i t i o n a l l y ,  t h i s  w r i t e r  had l i t t l e  personal  s take in 
Tuating the  audience r e s e a r c h  program of RCI* Of co u r s e ,  
P r o j e c t  i s  unavoidably  b iased  by the  e v a l u a to r  ( th a t  i s
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why i t  Is  normally inappropriate  to r  a s t a f f  member or 
"stakeholder*’ to evaluate his or her cwn program; an outs id— 
may be le s s  f  avorabl.v biased )«
Que way to minimize possible bias  i s  to conduct a meta— 
evaluation (an evaluat ion ot the evaluat ion I t  s e l f ]# This 
Is  a method to  examine the l ln a l  r e s u l t s  for t h e i r  soundness 
and relevance (Shlnkl ie ld  1985: 325). This p ro jec t  wi l l
" I t i i ta to ly  be mcta-evaluatec by tfce thes i s  committee*
The l a s t  concern — the eventual use of the evaluat ion — 
is of g reat  importance* Many evaluat ions  remain unread and 
ignored* To avoid t h i s ,  the f i n a l  evaluation repor t  must 
"*ake Useful recommendations, ones which are l a a s ib l e ,  e t b i -  
accura te , and r e f l e c t  s o m e  measure of real i ty* And» of 
"ourse, the repor t  must reach the proper ind iv idua ls ,  those 
*ho are responsible  for  the decision making* These people 
been i d e n t i f i e d  by t h i s  wr i te r ,  and every attempt wil l  
® made to ensure de l ivery  cl the p ro jec t  to  them*
There are a number of outside groups which might be 
^Peeled to have some in t e r e s t  in and possible Icfluence 
HCI ( for  example, various government agencies,  Immig- 
^•"t groups, fore ign governments, etc* )• This t h e s i s  w i l l  
i deal with poss ib le  influences from outs ide ,  not  because 
**®y are unimportant ,  but because of the enormity of the 
Ject should these f ac to r s  be considered*
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An attempt will be m a d e  to describe RCI*s audience 
research in terras of operational ard organizational con­
s t ra in t s ,  Some opinions will ar ise  from th i s  descl ipt ion, 
k"t in no way does t h i s  writer presuite to engage in a study 
organizational coirrrunicatlo r.  However, _a iriniraura of such 
infcraaticn must be gathered for the purposes of the evalua­
tion.
Third, a f ive-year time l imit  has been imposed on this  
study. That i s ,  in  collect ing infcrmatlon, emphasis was 
placed on projects discussed or conducted la ter  than 1SS2, 
Ip fact,  very l i t t l e  data was available from before that 
time, but th is  writer f e l t  that a five-year period was long 
PPugh to Include a variety of examples of RCÏ projects,  and 
®hort enough to be researched thoroughly#
Finally, even though this  writer has attempted to conduct 
® eenuine an evaluation as possible,  there are several are— 
® ®I uncertainty « RCI management was extremely receptive 
 ^ ®o-operative in th is  project,  but i t  was not possible to 
any production s ta f f  for thei r  opinions and input .  As 
"finned above, a l l  information has been gained through 
fepviews and correspondence with management « As well, 
of Sex’s more recent audience research reports were not 
"l iable for inspection, not because of any policy of 
"®cy but because they could not be located or were s t i l l  
"6 processed at the time of interviewing# And one study, 
 ^^ ^""®valua t i  on of EC I’ s operations, including i t s  audi—
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ence research methods, i s  being completed at  the time of 
'"'"I t ing.  This report would undoubtedly be of use to th is  
'*riter but will  not be avai lable  before f i n a l  presentat ion 
th i s  thesis»
Sjubœaiü
Lihe in te rna t iona l  broadcasting,  in te rna t iona l  audience
"©search has rare ly  been studied* I t  i s  hoped tha t  th i s  the—
sis  wi l t  be a sna i l  step in deal ing with some of the prob—
l®ma encountered in the area» Clear ly  there i s  a need for
"■ttention to  the f i e ld :
"Current audience research methods do not t e l l  
broadcasters  nearly enough about t h e i r  l i s teners»
Radio continues to use survey tools  designed p r i ­
marily to measure huge audiences fo r  a mass medi—
"m, which radio is not* Research ere
should*..measure the qual i ty  and in tens i ty  of l i s ­
tening*. *and the r e s u l t s  should be used in the 
making of programs and program policy" (Bruce 
1977: 27)»
In addi t ion to a s s i s t i n g  in  policy-making and planning, 
kere i s  another,  perhaps more personal reason for  studying 
"dience research» Radio broadcasters ,  r e l a t ing  as they do 
int imate  way to t h e i r  l i s t e n e r s ,  need reassurance that  
kere is indeed someone "out the re"* Isola ted  in a sound- 
P oofgjj radio s tud io ,  among a sea of e lectronic  equipment 
in f ron t  of an open mike, even domestic broadcasters 
®©times forget  tha t  the i r  l i s t e n e r s  are f r i en ds ,  neigh- 
’ people shaTine the same ccmmurity and the same cul— 
"©* But when audiences are half a world away, how easy i t
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is for  an announcer to f e e l  removed and d i s tan t*  Any r e l i a ­
ble p ic tu re  of those people cut there  as ind iv idua ls  can 
only a s s i s t  a b rcadcas te r  in more e f f e c t  ively communicafing 
’• i th  bis or her audience*
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The need f o r  an o v e r a l l  model of ECI was mentioned in the  
Dbevioua c h a p t e r .  An o rgan ized  view of t h e  o r g a n i z a t i o n  and 
i 'is  a c t i v i t i e s  i s  r e q u i r e d  to  unders tand  th e  o p e r a t i o n s  of  
i n t e r n a t i o n a l  broad c a s t  er ,  to  map out  the v a r io u s  a c t i  vi — 
Ties  and i n f l u e n c e s  in a bureauc racy  l i k e  RCI, and to  d e p i c t  
I*® f a c t o r s  and c o n s t r a i n t s  which might r e f l e c t  the  éva lua— 
Tion. I t  I s  a l s o  needed to und e r s t an d  th e  p o s i t i o n  and r o l e  
audience r e s e a r c h  w i th in  t h e  o r g a n i z a t i o n .  This  model i s  
®"ived from the work of a number of  communication s c h o l a r s ,  
o a d c a s t e r s ,  and r e s e a r c h  p r a c t i t i o n e r s .  No s i n g l e  t h e o r e t — 
p r o p o s i t i o n  or communications model p r e s e n t e d  in  Ihe l i t — 
® tu re  a d e q u a t e ly  t a k e s  i n t o  accoun t  the  unique c h a r a c t e r — 
Tics  o f  i n t e r n a t i o n a l  b ro ad ca s t  1ng, bu t  e lements  o f  
^Qral have been combined to produce th e  RCI model.  Each 
^**^®Tly d e s c r i b e d  below, with  a d i s c u s s i o n  of i t s  r e l e — 
"T component f o r  t h i s  w r i t e r ’s model.
-  25 -
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A number of ccirmun I c a t i  en models might lo c a t e  i n t e r n a — 
Tional  r a d io  b ro ad ca s t in g  w i th in  a t h e o r e t i c  framework* The 
Schramm model of mass communication ( 1954 J, fo r  example, i s  
s i m p l i s t i c  bu t  embodies s e v e r a l  s a l i e n t  concep ts  ( s ee  Figure
3 ).
IT po in t s  out  t h a t  i n d i v i d u a l s  belong t o  primary and r e f e r — 
once groups and t h a t  media messages may f ind  t h e i r  way from 
The in d iv i d u a l  r e c e i v e r  to  members of surrounding groups* 
But the weakness of t h i s  model i s  i t s  assumption t h a t  f e e d -  
kack from the  audience i s  only of an i n f e r e n t i a l  type ; i t  
l eaves  l i t t l e  room f o r  a l a r g e r  r o l e  f o r  audience research  
I" the system*
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Organization
M any
identical
m e s s a g e s
Inferen t ia l  f e e d b a c k
I n p u t  f r o m  n e w s  s o u r c e s ,  a r t  s o u r c e s ,  etc.
Tt ie  'm a s s  a u d i e n c e '—
M a n y  re ce iv e r s ,  eac i t  
d e c o d i n g .  In te rp re t in g ,  
e n c o d i n g —
Eacti c o n n e c t e d  wit ti  a 
g r o u p ,  w h e r e  m e s s a g e  
Is re - ln t e r p re ted  a n d  
o f te n  a c t e d  u p o n .
S c h r a m m ' s  M o d e l  o f  M a s s  C o m m u n i c a t i o n  « 
M c O u a i l  1 9 8 4 :  3 1 )
( F rom
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The work of R i ley  and R i ley  (1959) I s  more s e l l a b l e  In 
'^hls r eg a rd ,  bu 1 not  -withoul i t s  cun problems* While some 
t h e o r i e s  give th e  impress ion  l h a t  the  coirmunlcatlon process  
takes  p l ac e  in  a s o c i a l  vacuum and t h a t  In f lu en ce  from the 
environment i s  minimal,  R i ley  and Riley propose t h a t  mass 
communication i s  J u s t  one s o c i a l  system among o t h e r s ,  a l l  of  
*hich i n f lu e n c e  the i n d i v i d u a l  in some way* F igure  4 below 
^ l lU s t r a  t  es t h e i r  p ropos i t ion»
Tills model frames i n t e r n a t i o n a l  b ro a d c a s t in g  i n  gociolo—
e i c a 1 theory» I t  acknowledges t h e  d i f f e r e n c e s  In s o c i a l
s t r u c t u r e  between t h e  environments  of t h e  communicator and 
r e c e iv e r s »  Both e x i s t  "w i th in  or a lon gs id e  o the r  s o c i a l  
t i t u t i c n s "  (K a t r  1977: 40).
Riley and R i l e y  I n d i c a t e  the  d i r e c t  In f luence  by primary 
Si'oups ( such as  fami ly ,  f r i e n d s ,  ard c o l l e a g u e s )  on each 
^**ty i a  the  c cmreunlcatlon p rocess  » Ihey  a l s o  t ake  In to  
^ccunt the  i n f l u e n c e  and i d e n t i f i c a t i o n  with r e fe rence  
®**cups ( ihoac groups with which a person may or may not  have 
1-i'ect c o n t a c t ,  but  which r e p r e s e n t  s a l i e n t  a t t i t u d e s ,  val — 
and b ehav io r s  to  the i n d i v i d u a l )» I n  o the r  words, mes—
Sea a r e  s e l e c t e d  and shaped by sende rs  according  to p e r — 
Sonal ®^nd peer group Influences (among other factors)»
®lvers are likewise guided b> social relationships to
ceive. Interpret and react to these messages In certain
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
2 9
Primary
group  ^ \  Messages  ^/  /
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group
- .............. . / " a
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group
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group
Larger social 
structure Messages
Larger social 
structure
Over-all social system
Communicator R» Receiver
The CoRnurleat ion 
(McQuail 1984; 35)
Model of Riley and Riley
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>»ays« T h i s  has become a bas ic  t e n e t  o f  the  communication 
process ,  and i s  of s p e c i a l  s i g n ! t i c a  nee when the  twc corcmu — 
r i c a  t ing  p a n t i e s  ane of d i f f e r e n t  c u l t u r e s  « Chances of 
"‘i s i n t e r p r e t a t i o  E and coa i run ica t i  cr  breakdown a r c  h i  gh # 
’ i r r e s p e c t i v e  cf  c u l t u r a l  d i f f e r e n c e s ,  Riley and EiXey*s 
odel  emphasizes  t h a t  u l t i m a t e l y ,  s o c i a l  groups a r e  impor— 
in  I n f l u e n c i n g  an I n d i v i d u a l ' s  world view» Thelma 
IcCcrmack comments t h a t
" • • • t h e  world i s  in very smal l  p a r t  shaped by the 
"!odla» I t  ccmes to ne through s o c i a l  networks;  
th rough my f r i e n d s ,  th rough  my c o l l e a g u e s ,  throvgh 
**^y ne i g h b o r s • • • In o th e r  words, what t h e  media do 
and what t h e y  only  can do i s  s e t  t h e  agenda» Row 
s e l e c t  front t h a t  agenda p o l i t i c a l l y ,  s o c i a l l y ,  
p s y c h o l o g i c a l l y ,  i s  beyond the  competence of  the 
media" (Bruce 1977; 67 1»
®^ t^ R i l e y  and R i ley  appear  to  igno re  the  f a c t  t h a t  spon—
Q^n eous feedback  i s  ab sen t  i n  most mass media s i t u a t i o n s »
Sages from commun i c a  to r  1o r e c e i v e r  and from r e c e i v e r  to
*®®'Unicator appear  to  be equal  In number and i n t e n s i t y  in
model.  Th is  i s  c e r t a i n l y  not  t h e  c a s e  i n  r e a l i t y ;
ormati  on from the  audience  must be g e n e r a t e d ,  a t  g r e a t
t i c u l t y  and expense to  ihe b r o a d c a s t e r  » And I t  never
P*'oaches t h e  same l e v e l , in q u a n t i t y  or  q u a l i t y ,  of  mes— 
Sag
communicated from b ro a d c a s t  er to audience»
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o the r  models acknowledge spontaneous feedback^1] but  few 
in commun i c a t  io ns l i t e r a t u r e  t r e a t  audience feedback in  the 
mass communications p rocess  with the  importance i t  deserves* 
However, emiphasls on the ro le  of r e s e a r c h  i s  found in the 
work of O no (197 4 ), a r e s e a r c t e r  who has  developed a model 
of r e sea rch  i n  t h e  b ro a d c a s t in g  e n t e r p r i s e  (Figure 5 below)*
In t h i s  model, " I I I "  r e p r e s e n t s  the i n t e r n a t i o n a l  soc ie ­
ty,  " I I "  the  spe ci  t i c  s o c i e t y  cf the b r o a d c a s t e r ,  and " I "  a 
b roadcas t  e n t e r p r i s e *  There i s  i n t e r a c t i o n  between each » The 
Various a c t i v i t i e s  o f  the b ro a d c a s t e r  a r e  i l l u s t r a t e d :  "A"
( c o r p o r a t e  p l an n in g ) ;  "B" ( t h e  planning of b ro ad ca s t  p ro­
gramming); and "C" ( t h e  p roduc t ion  p r o c e s s )* Together ,  the 
t h r e e  l e ad  to  the b roadcas t  of m a t e r i a l  to an audienc'e 
l o c a t e d  in soc ie ty*  Research i s  shown as  feedback Informa­
t i o n  c o n t r i b u t i n g  to the  adjustment  of t h e  a c t i v i t i e s  of not 
only  "C", b u t  f o r  "A" and "B" as well*
"Since the  p roduc t  ion and concpositi on of b roadcas t  
programs c o n s t i t u t e  s p e c i a l i z e d  work, t h e r e  i s  
o f t en  t h e  l i k e l i h o o d  tha t  the  work i s  based on 
s e l f —J u s t i  f  i c a t i o n  of the [p roducer  or announcer]  
as a p r o f e s s io n a l*  I t  may be dangerous to  r e ly  on 
the  pe r sona l  Judgment of  a b r o a d c a s t in g  s p e c i a l ­
i s t*  I t  i s  n ecessa ry  to a s c e r t a i n  op in ions ,  l i k e s  
and d i s l i k e s  of people in a l a r g e r  c o n t e x t  so t h a t  
b roadcas t  programs can respond and r e f l e c t  such 
changes in  the  in fo rm at ion  d e s i r e d  by people* ind 
t h i s  can only  be achieved by r e s e a r c h * »•[ t h a t  i s ]  
s c i e n t i f i c ,  sy s t em a t i c  and cont inuous"  (Ono 19 74:
17)*
Elements of  t h e  models of  Schramm, R i ley  and R i l e y ,  and 
Ono have been in c o r p o r a t e d  in t o  the t h e o r e t i c a l  framework of
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III International Society 
 -----------------------
II A Specific Society
"  .........................................
I Broadcasting Enterprise
B ►Audience
E i c u r e 5: Funct ions  cf  Research In the Broadcas t1ng Enter ­
p r i se*
"A" = c o r p o r a t e  p lann ing ;  *'B" = p lanning of 
b ro a d c a s t in g :*  "C" = the product ion  process*
(Ono 1914: 19)
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RCI p re s e n te d  below. They p rov ide ,  however, a somewhat 
removed view of the mass commonication p ro c e s s .  I t  i s  f e l t  
t h a t  In o rde r  to humanize i t ,  the r e c e i v e r  of the  message 
must be i d e n t i f i e d .  Following i s  t h e  development oi  a con­
cep t  of the  i n d iv i d u a l  audience member w i th in  the  mass aud i— 
enc e,
2 jl2 j J .  X b £ - T .x s : : : S J t£ ja - £ l£ M ^ M l3 iB £ jJ j s : s ie
I t  was i n d i c a t e d  above th a t  audience members should be 
regarded in t h e i r  s o c i a l  r o l e s  r a t h e r  than as i s o l a t e d  con­
sumers of the mass media,  A hypothes is  t h a t  s a t i s f i e s  t h i s  
sugges t ion  f o r  i n t e r n a t i o n a l  b roadcas t  communication i s  the- 
" two-s tep  f low" .  Proposed b e f o r e  t h e  p o p u l a r i t y  o f  t e l e v i ­
s i o n ,  i t  says  t h a t  i d e a s  o l t e n  "seem to  flow from rad io  and
p r i n t  opin ion l e a d e r s  and J pdff tjiem to the l e s s  a c t i v e
s e c t i o n s  of the j o p u l a t i o n "  (Katz  and L a z a r s f e l d  19SE: 22),
C e r t a in ly  s o c i e t i e s  a re  s o c i a l l y  s t r a t i f i e d ;  in d i f f e r e n t  
ways the  tw o-s t ep  flow theory  su g g e s t s  a s t r a t i f i c a t i o n  
based on in format ion  use .  T h i s  has been accepted  by most 
i n t e r n a t i o n a l  b r o a d c a s t e r s  as a v a l i d  model f o r  t h e i r  commu­
n i c a t i o n  f  low,[ 2 ]
Radio b r o a d c a s t e r s ,  both domest ic  and i n t e r n a t i o n a l ,  have 
in re c en t  yea rs  i d e n t i f i e d  s p e c i f i c  sub-groups wi ihin the 
popu la t ion  and have a t tempted to  t a r g e t  these  grovps with 
s p e c i a l l y  des igned  programming. This  "nar rowcas t ing"  has in
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i n t e r n a t  i o n a I  b r o a d c a s t i n g  assumed t  be e x i s t e n c e  o f  a group 
of  l i s t e n e r s  who a c t i v e l y  seek in fo rm a t io n  from a f a r *  %h i I e  
"the numbers o f  sueh i n t e r n a t i o n a l l y — minded i n d i v i d u a l s  may 
be sm a l l ,  i t  has been assumed t h a t  they  a re  among the most 
i n f l u e n t i a l  members of  t h e i r  r e s p e c t i v e  s o c i e t i e s *  As Delau— 
zun and Wilding (1985: 265 ) w r i t e ,  some b roadca s t e  r  s conso le  
themselves  by say ing  t h a t  " the  audience nay be smal l  — hut 
the  Prime M in i s t e r  l i s t e n s " *
McQualI and Windahl (1984)  p o in t  out  t h a t  a m u l t i - s t e p  
model may be a more a c c u r a t e  d e s c r i p t i o n  of the p r o c e s s , [3 ]  
b u t ,  whatever t h e  c a s e , t h e  theory  a s c r i b e s  predominance to 
the mass media as  t h e  p r l n a r y  or only source o f  Ideas or  
in f o r m a t i o n  in  a s o c i e t y ,  which i s  o r d i n a r i l y  seen as a 
weakness o f  the hypo thes i s*  However, i t  i s  an assumpt ion 
which r e f l e c t s  the  r e a l i t y  of shortwave r a d io  in  c lo sed  
S o c i e t i e s  (such as Communis 1 c o u n t r i e s )* Access  t o  informa­
t i o n  o u t s i d e  of o f f i c i a l  government sou rces  may be d i f f i c u l t  
Or imposs ib le*  And, where only  a few have shortwave r a d i o s  
( o r  b o th e r  t o  l i s t e n ) ,  i n fo rm a t i o n  from i n t e r n a t i o n a l  b road­
c a s t s  may be passed  on d i r e c t l y  or v i a  the  underground 
press*  Th is  has been proven ; s e v e r a l  s t u d i e s  have shown t h a t  
I n t e r n a t i o n a l  b r o a d c a s t i n g  has i t s  b i g g e s t  i n p u t  in coun­
t r i e s  w i th  r e s t r i c t e d  ac c e s s  to  Independent  news sources  
(Mytton 1986: 28) ,  and In t imes cf  c r i s i s  (S i lvc y  1S74:
95 ).
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But, a s  much as  b r o a d c a s t e r s  want to  b e l i e v e  they  commu­
n i c a t e  w i th  an i n f l u e n t i a l  aud ience ,  t h e r e  i s  ano the r  group 
of  r e g u l a r  l i s t e n e r s  who a r e  p robab ly  not  "opin ion  l e a d e r s " :  
the  " a f i c i o n a d o  a u d i e n c e " .  These a re  the  "DX" h ob by i s t s  
( t h o s e  who t r y  to  pick up as many s t a t i o n s  and c o u n t r i e s  as 
p o s s i b l e ) ,  a rmcha i r  t r a v e l l e r s ,  s h o r t  wave c lub  members, and 
o t h e r ,  more t e c h n i c a l l y —minded shortwave fans# E l l i o t t  
(1987) has  sugges ted  t h a t  t h i s  group may a c t u a l l y  he some­
what a n t i —s o c i a l  in  behav ior ,  more i n t e r e s t e d  i n  d i s c o v e r i n g  
new s t a t i o n s  t h a t  in l i s t e n i n g  to  program con ten t#  In gen­
e r a l ,  though ,  the  two—step  f low th eo ry  appears  to  be u s e f u l  
In b u i l d i n g  a model of  the  audience#
Inf  o r a a t i  on d i s sem ina ted  by a b r c a d c a s t e r  w i l l  reach v a r i o u s  
i n d i v i d u a l s ,  e i t h e r  d i r e c t l y  or v i a  word—cf—mouth * How , 
t h e n ,  should  a b r o a d c a s t e r  a t t em p t  to  d e f i n e  and c a t e g o r i z e  
i t s  audience?  Should i t  i d e n t i f y  only th ose  i n d i v i d u a l s  who 
a c t u a l l y  l i s t e n ,  or can i t  a l s o  inc lude  those  o t h e r ,  i n d i ­
r e c t  audience members?
One way to d e f i n e  the  aud ience  i s  a p r a c t i c a l  method 
based on p h y s i c a l ,  economic, and l i n g u i s t i c  c o n s t r a i n t s #  
Th is  has been developed by an i n t e r n a t i o n a l  t e l e v i s i o n  
b r o a d c a s t e r , the  Sky Channel ,  a Bri  t i s h —based s a t e l l i t e  s t a ­
t i o n  which b ro a d c a s t s  in  Engl ish  to  f o u r t e e n  European coun­
t r i e s  (Sky Channel  1986: 1)# Sky C h an ne l ' s  o r i g i n a l  nodel i s
p re s en ted  in  F ig u r e  6#
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Target Area
Households with cable 
TV availability
Households Sky "aware" Sky audience
cable connected (those aware of Sky Channel)
FlgtifP 6 : The C c n a t r a i n f  Model of the  Sky Channel t e lev l -
s i c n  Audience# (Tydeman and Lloyd 198t>; 27)
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This shows the audience as a c l e a r l y —dc±l red  sub-group of  
the t a r g e t  a r e a * s  t o t a l  p o p u la t io n .  Within the  u n ive r se  of 
p o t e n t i a l  l i s t e  n e r s ,  a a t a t l o n  such as Sky Channel can hope 
to reach cnly a s n a i l  number cf people .  This  model empha­
s i z e s  some of th e  r e a l —l i f e  f a c t o r s  which compl ica te  the 
s u c c e s s f u l  d e l i v e r y  of i n t e r n a t i o n a l  rad io  programming: 
r e s t r i c t i o n s  of  a t e c h n i c a l »  econcmic» l i n g u i s t i c »  and pe r ­
sona l  n a t u r e .  I t  a l so  I n d i c a t e s  the s u b s t a n t i a l  body of non- 
l i s t e n e r s »  a reminder  to  r e s e a r c h e r s  t h a t  those  d e l ined  as  
audience members a r e  o f t e n  a “v o c i f e r o u s  minor i ty  who are 
prepared to  t a k e  t h a t  i n i t i a t i v e  in  making t h e i r  presence 
known" (Delauzun and Wilding 1985: 258)*
H if i—A i u t l s n c s —flfi—fl-ÜJEyliJJliLÎÎ
But how to  c a t e g o r i z e  the audience?  Demographic da ta  
( d e s c r i b i n g  c h a r a c t e r i s t i c s  such as  age » educa t ion  and
income) i s  o f t e n  used » bu t  i t  i s  r e l a t i v e l y  s t e r i l e  and can­
not n e c e s s a r i l y  be g e n e r a l i z e d  ac ross  c u l t u r e s .  >s we11 » 
demographics may be u s e f u l  f o r  s t a t i s t i c a l  a n a l y s i s  but  do 
l i t t l e  to  help b r o a d c a s t e r s  des ign b e t t e r  programming. One 
Way audiences  can be def ined  i s  in terms of t h e i r  personal  
l i k e s  » d i s l i k e s  and t a s t e s .  Herber t  Cans o f f e r s  t h e  concept  
of  the " t a s t e  p u b l i c " :
" . . . people a r e  no t  r e c e p t a c l e s  who w i l l  accept  any 
f a c t s  or  i d e a s  poured i n t o  them. Rather» people 
tend to  a c t  on ly  on m a t t e r s  t h a t  concern them 
d i r e c t l y  and they then s e l e c t  th e  k ind  cf informa­
t i o n  they  th ink  i s  r e l e v a n t . . . [ i n f o r mat i  on] th a t  
r e l a t e s  to  t h e i r  own exper iences»  i n t e r e s t s »  end 
p roblems . .*  [ In fo rm a t ion ]  which accep t s  t h e i r
goa l s  and va lues  and speaks  to t h e i r  a e s t h e l i c  
s t a n d a r d s  and a r t  forms" (Gans 1974: 142» 134).
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McQuall (1983: 152) a l s o  uses  t h e  concept  of the ^pub l ic"
In h i s  d é f i n i t i e r  of the a u o i e n c e : [ 4 ]
[The audience  i s  made up of a number o f ]  a c t iv e»  
i n t e r a c t i v e  and l a r g e l y  autonomous s o c i a l  g ro  tps 
which a r c  served  by p a r t i c u l a r  media » b u t  which 
[ d o n ' t ]  depend on the  media fo r  [ t h e i r ]  e x i s t e n c e "
(McQuail 1983: 152).
In our  s o c i e t y ,  f o r  example,  p u b l i c s  a r e  ev id en t  in va r ious  
audience f o r m a t io n s ,  l i k e  the  "inform,ed" p u b l i c ,  t h e  " p o l i t i c a l "  
p u b l i c ,  and " s p e c i a l  i n t e r e s t "  p u b l i c s  (McQuail 1983: 152 ). These 
groups f i r s t  e x i s t  i n  s o c i e t y  ( t h e y  a r e  not  c r e a t i o n s  of  the  
media) ,  have some degree  of  s e I f —co nsc io usnes s  and common i d e n t i ­
ty ,  and have p o s s i b i l i t i e s  f o r  i n t e r n a l  i n t e r a c t i o n  and f o r  
i n f l u e n c i n g  the communication supp ly .  In o t h e r  words ,  they a r e  
a c t i v e  s h a p e r s  of t h e i r  wor ld ,  i n t e r n a l  and e x t e r n a l ,  and a r e  
capable  of p ro v id in g  feedback or  o p in ion  t o  the  media channels  
"Which th e y  use .
This I m p l i es t h a t  focus ing  on an a u d i e n c e ' s  "media behav io r"
to  the  e x c l u s i o n  of  i t s  o t h e r  s o c i a l  r o l e s  i s  somewhat l i m i t i n g .
Some b r o a d c a s t  r e s e a r c h e r s  a g r e e  w i th  t h i s .  Katz (1977) ,  f o r
example, mentions t h e  need to  s tudy  people even i f  and when they
a r e  not l i s t e n i n g .  And, in  a c a u t i o n a r y  note to  r e s e a r c h e r s  to
avoid t h e  e r roneous  axiom "Those who do not  l i s t e n ,  do n o t
coun t" ,  Delauzun and Hi ld ing  w r i t e :
"One t h i n k s  of the  p a r a b l e  o f  the  l o s t  sheep:  of the
shepherd  who l e a v e s  h i s  f l o c k  of 99 to  f i n d  the one 
t h a t  i s  l o s t .  The d i f f e r e n c e  i n  [ i n t e r n a t i o n a l
r e s e a r c h ]  i s  t h a t  we may o f t en  c c n c e n t r a t e  on the  f l o c k  
of one and igno re  the  l o s t  99" (Delauzun and Hi ld ing  
1985: 258).
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A j j r f J s n g g - A c J t i y l l y
The aud ience  as " p u b l i c "  embodies the concep t  of  audience 
a c t i v i t y .  Gone i s  the  "magic b u l l e t "  t h e o r y ,  which proposed 
an a c r o s s —the—b oard ,  d i r e c t  i roi t  s o u r c e —t o —r e c e i v e r  t r a n s  — 
w iss icn  model of mass communication.  I t  p re sen ted  the  a u d i ­
ence as a p a s s iv e  sponge with a w i l l i n g o e s s  to  absorb  and 
h e l i e v e  eve ry  b i t  of media c o n t e n t  to  which i t  was exposed.  
Audiences ,  however,  e x h i b i t  q u i t e  t h e  o p p o s i t e :
" . . * [We see a ] v o l u n t a r i s t i c  and s e l e c t i v e  o r i e n ­
t a t i o n  by au d ien ces  toward the  communication p io— 
c e s s . . . [ M]edla use i s  mot iva ted  by needs and g o a l s  
t h a t  a r e  d e f i n e d  by audience  members them se lves ,  
and* *. a c t i v e  p a r t i c i p a t i o n  in the communication 
p ro ce s s  may f a c i l i t a t e ,  l i m i t ,  or  o th e rw i se  i n f l u ­
ence the  g r a t i f i c a t i o n  and e f f e c t s  a s s o c i a t e d  with 
exposure  . . .  Audience a c t i v i t y  i s  b e s t  c o n c e p tu a l ­
ized as a v a r i a b l e  c o n s t r u c t ,  wi th  au d ien ces  
e x h i b i t i n g  v a ry ing  k inds  and d eg rees  of a c t i v i i y "
(Levy and Wlndahl 1985: 111).
Levy and Windahl s t a l e  t h a t  k inds  and l e v e l s  of a c t i v i t y
depend no t  only cn i n d i v i d u a l  d i f f e r e r c e a  bu t  s o c i a l  f a c t o r s
( c l a s s ,  m o b i l i t y )  and media c o n s i d e r a t i o n s  ( such a s  message
a v a i l a b i l i t y ,  s t y l e ,  and c o m p l e x i t y ) (Levy and Windahl 1985:
1 2 0 ) .
3lÆ Æ a_ a n  d - f i x a  I I J  J g  A s  jo js
Accept ing  t h a t  members cf the  aud ience  a r e  a c t i v e  and 
i n f l u e n c e d  by i n d i v i d u a l  d i f f e r e n c e s  leads  to  the  meotion o f  
t h e  "uses  and g r a t i f i c a t i o n s "  approach.  I t  focuses  on the 
i n d i v i d u a l ' s  u a s s  of the  mass media f o r  o b t a i n i n g  g r a t i f I c a -  
i o q § o r  need f u l f i l l m e n t .  Behavior  i s  to  be e x p l a in ed  t o  a 
l a r g e  e x t e n t  by the  needs and I n t e r e s t s  of  the  i n d i v i d u a l .  
The model looks  a t  the  rece i v I ne p rocess :
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" • • • e v e n  t h e  most p o t e n t  o f  mass media c o n t e n t  
cannot  o r d i n a r i l y  i n f l u e n c e  an i n d i v i d u a l  who has 
"no use" f o r  i t  i n  the  s o c i a l  and p sy c h o l o g ic a l  
c o n t e x t  In which he l ives#  The "uses"  approach 
assumes t h a t  peoples* v a lu e s ,  i n t e r e s t s ,  a s s o c i a ­
t i o n s ,  and s o c i a l  r o l e s  a re  p r e —p o te n t ,  and t h a t  
people  s e l e c t i v e l y  " f a s h i o n "  what they see and 
hear  t o  t h e s e  i n t e r e s t s "  (Katz ,  quoted in McQuail 
1969: 71 ).
Among the  s e v e r a l  models of  the uses  and g r a t i f i c a t i o n s  
o-pproach, the  most w i d e l y - c i t e d  i s  t h a t  of Karl Rcsengren 
( 1974 ) ( F i g u r e  7 below)»
He r e l a t e s  e l even  e lements ,  beg inn ing  with the  needs of  
the  i n d i v i d u a l  (based  in  p a r t  on Has low*s Hierarchy cf Heeds 
( l 9 7 C ) , [ 5 j  which r e s u l t  i n  problems,  c r e a t e d  by bo th  i n d i ­
v id u a l  c h a r a c t e r i s t i c s  and the  su r round ing  s o c ia l  cond i ­
t ions#  P e rce iv ed  problems and t h e i r  s o l u t i o n s  may give 
mot ives  f o r  a c t i o n s ,  which a r e  then  d i r e c t e d  towards a wide 
range of  g o a l s  of  g r a t i f i c a t i o n  o r  p rob lem-so lv ing  t y p e s ,  
media usage  among them*
The approach assumes a g o a l - d i r e c t e d , a c t i v e  audience 
member, l i v i n g  i n  a s o c i a l  group ( o r  p u b l i c ) ,  who l i r k s  need 
g r a t i f i c a t i o n  wi th  media ch o ice ,  and who i s  s u f f i c i e n t l y  
s e l f - a w a r e  t o  be ab l e  to  i d e n t i f y  h i s  i n t e r e s t s  and motives  
when asked ( o r ,  a t  l e a s t ,  t o  r e c o g n i z e  them) (Katz,  Elumler 
and G urev i t ch  1974: 2 1)# As Rosengren ' s  diagram shews, not
only  the I n d i v i d u a l  but  the  media and o t h e r  s o c i a l  and eco­
nomic s t r u c t u r e s  may be e f f e c t e d  by the uses  and g r a t i f i c a ­
t i o n s  process*
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C r i t i c i s m s  t h a t  the appreach i s  vague, i n c o n c l u s i v e ,  and 
too ind iv  id u a 11s t i  c in n a tu re  have been coun te red  by McQuail 
and Gurevi tch  (1974) ,  McQuail (1985) ,  and Mendelsohn (1974) ,  
among o the r s*  Mendelsohn sees  uses  and g r a t i f i c a t i o n s  as an 
Ins t rument  f o r  nredia pol icy-making,  as  a c a t a l y s t  f o t  q u a l i ­
t a t i v e  r e s e a r c h ,  and as  a means o l  evalua t ln 'g  media perform­
ance (Mendelsohn 1974: 316 ]■ Chaney and Chaney w r i i e  t h a t ,
s i n c e  in -dep th  I n t e r v i e w s  a r e  a p a r t i c u l a r l y  appxop r ia te  
method f o r  o b t a i n i n g  u se s  and g r a t i f i c a t i o n s  i n fo rm a t io n ,  
the  approach a l lows r e s e a r c h e r s  to  "grasp  the s u b j e c t i v e  
meanings of those  concerned" (Chaney and Chaney 1979 : 135)#
Uses and g r a t i f i c a t i o n s  i s  Judged by t h i s  w r i t e r  1o be a 
v a l i d  view of t h e  audience ,  and i s  i n co rp o ra t e d  i n t o  the  FCI 
model as  p a r t  o f  the d e s c r i p t i o n  of the i n d iv id u a l  audience 
member*
2 jl3. PgYs.l.flpnfi.n^—fll—f l - H i u d . £ J L . X n l f l r n t t J X g J i j B l
From the  v a r i o u s  t h e o r e t i c a l  p r o p o s i t i o n s  o u t l i n e d  above 
comes a comprehensive model which r e p r e s e n t s  Radio Canada 
i n t e r n a t i o n a l ,  i t s  a c t i v i t i e s  and i n f l u e n c e s , i t s  audiences  
and the v a r io u s  i n f l u e n c e s  on them which have been i d e n t i — 
t i e d  as impor tan t  in  t h i s  study* As w e l l ,  the  p o s s i b i l i t i e s  
for  audience feedback — genera ted  through re sea rch  — are  
shown, e n t e r i n g  i n t o  the  b roadcas t  o r g a n i z a t i o n  a t  s p e c i f i c  
p o i n t s  f o r  d i f f e r e n t  purposes (F igu re  8 below)*
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Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
44
This ffiodcl I s  l o o s e ly  p a l t e r n e d  a l t e r  One's  work (Figure 
5), showing SCI as an o rg a n i z a t i o n  loca ted  within Canadian 
s o c i e t y ,  which i s  in  tu rn  surrounded by the  g loba l  s o c i a l  
systenr. On the l e f t  hand s ide  i s  RCI and a d iag ran  o l  i t s  
v a r io us  a c t i v i t i e s ?  cn t h e  r i g h t , I t s  t a r g e t  audiences  are 
shown « At the extreme r i g h t  i s  a sample t a r g e t  a r e a ,  high­
l i g h t i n g  the  i n d i v i d u a l  l i s t e n e r  wi th in  the  a r e a ,  and l i s t ­
ing some ol  the  in f lu e n c es  and c o n s t r a i n t s  on him o r  her*
Again based on the work cl  Ono, FCI 's  p r i n c i p a l  goal has 
been def ined  as  the p roduct ion  o l  programming ("messages")  
fo r  t r a nsm is s ion  to i t s  s ev e ra l  t a r g e t  a r e a s  around the 
world* Message product ion  i s  guided by b roadcas t  p lanning ,  
and by on-going Ic ima l  and i n l o r mal ev a lua t io n  conducted by 
both management and the p roduc t ion  s t a f f  i t s e l f *  The messag­
es a re  e v e n t u a l l y  b roadcas t  ("message t r a n s m is s io n " )  accord­
ing to  s e v e r a l  f a c t o r s ,  some of which a re  under RCI* s con­
t r o l  whi le o t h e r s  a re  not* There i s  the p o s s i b i l i t y  of 
"n o ise"  i n t e r f e r i n g  with the  t r ansm iss ion  p rocess ,  inc lud ing  
a c t u a l  " n o i s e "  in  the form of a tmospher ic  i n t e r f e r e n c e ,  as 
Well as o th e r  f a c t o r s  which vary accord ing  to  the nature  of  
the t a r g e t  a rea  and audience i t s e l f *
The v a r io u s  f a c t o r s  i n f l u e n c in g  the a c t i v i t i e s  of RCI 
( i d e n t i f i e d  through ex tens ive  p e r son a l  in t e rv iew s  conducted 
by t h i s  w r i t e r  a t  RCI, desc r ibed  in more d e t a i l  below) are 
shown: RCI * s p o l i c i e s  and i t s  mandate, f i n a n c i a l  c o n s i d e ra ­
t i o n s ,  and p o l i t i c a l ,  s t r u c t u r a l  and b u r e a u c r a t i c  r e a l i t i e s  *
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These o r g a n i z a t 1 cnal cons ide ra  11cns govern to a g re a t  ex te n t  
the  behavior  of RCI management and s t a f f  # These people are  
a l so  e f f e c t e d  by t h e i r  persona l  r e l a t i o n s h i p s  ( i n  e thn ic  
groups,  wi th o th e r  J o u r n a l i s t s  and b r o a d c a s t e r s ,  and so on 1 
and by t h e i r  a t t i t u d e s  as " p r o f e s s i o n a l  J o u r n a l i s t s " * These 
l a t t e r  i n f l u e n c e s  were suggested by the works of Schramm and 
Ri ley  and Riley*
The r i g h t - h a n d  s ide  of the model r e p r e s e n t s  the  var ious  
audiences RCI i s  t a r g e t in g *  The fundamental  d i f f e r e n c e s  in  
the th ree  p o l i t i c o —s o c l e —economic systems mean t h a t  ECI must 
t a r g e t  t h e s e  audiences  in very d i f f e  r en t  ways * For  example, 
in the developed world t h e r e  i s  a lack of a shortwave " t r a ­
d i t i o n "  and an abundance of media competi t ion* And s ince
much of RCI's  programming Is aimed a t  Canadians l i v i n g  in  
o the r  developed c o u n t r i e s  or to " Canada—p h i l e s , "  the  p resen­
t a t i o n  of  in format ion  may be q u i t e  d i f f e r e n t  than t h a t  
b roadcas t  behind the  I ron  C u r t a in ,  where i n d i v i d u a l s  may not 
have o the r  in fo rm at ion  sources* However, they may f e e l  tha t  
shortwave s i g n a l s  beaming in from o u t s id e  a re  as  propagan— 
d i s t i c  and b iased  as the o f f i c i a l  government news channels* 
(There may be some t r u t h  to t h i s  3* And, of c o u r s e ,  i t  i s  
Communist governments which a t t em p t  to e l e c t r o n i c a l l y  "Jam" 
the  r ad io  s i g n a l s  from f o r e ig n  coun t r i e s*  In the  developing 
World, economic ha rdsh ip  ( i c * , people do not have the  f i n a n ­
c i a l  r e s o u r c e s  to  buy shortwave r a d i o s )  may be a s e r io u s  
C o n s t r a in t  to  s u c c e s s f u l  message d e l iv e ry *  C u l t u r a l  f a c t o r s
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( l i k e  the  submissive ro l e  cf women) a l s o  e f f e c t  the  aud i— 
enc e*
I t  i s  c l e a r ,  t h e n , t h a t  the i n d i v i d u a l  rad io  l l e t e n e r  i s  
in f luenced  by the  s o c i a l , p o l i t i c a l ,  and economic c h a r a c t e r ­
i s t i c s  of h i s  o r  her  s i t u a t i o n *  This  i s  seen i n  t h e  p i c t u r e  
of  the sample t a r g e t  a rea  a t  the  extreme r i g h t  of the  model* 
The work of Katz and L a z a r s t e ld ,  Sky Channel ,  Gans, levy and 
Windahl, and Katz  has been syn thes ized  in  developing the 
p ic tu re*  A number of  in f lu e n c e s  on the Ind iv id u a l  which are 
p r e s e n t  in  every c u l t u r a l  co n tex t  a r e  i d e n t i f i e d *  The i n d i ­
v id u a l  l i s t e n e r  i s  seen as  e x i s t i n g  among a much l a r g e r  pop­
u l a t i o n  of non—1 is t e n e r s *  And a number of a t t r i b u t e s  (both 
t e c h n i c a l  " c o n s t r a i n t s " ,  de r ived  from the Sky Channel model, 
and pe rsona l  c h a r a c t e r i s t i c s ,  taken  from Riley and R i ley ,  
the uses  and g r a t i f i c a t i o n s  app roach , and so on) are pre­
sen ted  as  s i g n i f i c a n t  i n f lu e n c e s  on the l i s t e n e r *  While not 
e x h a u s t iv e ,  t h i s  l i s t  combines elements from the aforemen­
t io n e d  t h e o r e t i c  approaches and i s  thus  f a i r l y  comprehensive 
in  g iv ing  a view of  the p re s s u r e s  and i n f l u e n c e s  on the 
i n d iv i d u a l  audience member*
At t h e  top  r i g h t  co rne r  o f  the  model, audience research 
( a s  one form of "audience feedback" ) is  shown as a communi­
c a t i o n  loop from the audience member back to  the b ro a d c a s t ­
er* As d e f in ed  by Ono (1974),  i t  may in f luence  the o rgan iza­
t i o n  i n  one of t h r e e  a c t i v i t i e s ;  message p ro d u c t io n ,  
b roadcas t  p lann ing ,  and c o rp o ra t e  p lann ing  by management *
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As a communie a t ion  channel back from the l i s t e n e i  to the 
b roadcas te r ,  i t  i s  d i f f i c u l t  to overes t imate  the l irportance 
of audience r e sea rch  in the system of i n t e r n a t i o n a l  broad­
c a s t in g  p resented  in t h i s  ncdel* I f  i t  i s  acknowledged th a t  
t r u e  and e f f e c t i v e  communicaticn can occur cnly i n  a c i r c u ­
l a r  system ( t h a t  i s ,  when messages can flow in  both d i r e c ­
t i o n s ) ,  then the  s i g n i f i c a n c e  of audience research  can be 
Understood. There fo re ,  eva lua t ing  the  audience resea ich pro­
cess  can a l so  be considered  worthwhile»
The v a r io u s  t h e o r e t i c  s t ances  p resen ted  in  t h i s  chapter  
have each co n t r ib u t e d  to the model of RCI in  Figure 8» As 
s t a t e d  e a r l i e r ,  t h i s  model has been developed in  order to 
I'cach a c l e a r  unders tanding  o i  a l i t t l e —known o rgan iza t ion  
and i t s  a c t i v i t i e s ,  and to dep i c t  the rcXe of audience 
:*esearch wi th in  the organizat ion* As w e l l , i t  has summarized 
"the var ious  i n f lu e n c e s  on the in d iv id ua l  l i s t e n e r ,  s e t t i n g  
him or her in a s o c i a l  system* Assumptions made throughout 
t h i g p ro j e c t  are based on r e l a t i o n s h i p s  e s t a b l i s h e d  in t h i s  
Model, t h e r e f o r e  the reader  should r e f e r  back to i t  as nee- 
Ossa ry*
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BEgADCABIJÜÊg 
•3x1 ojclslji,,_And-12sxfilosaL£iij
"The h i s t o r y  of i n t e r r a t  1onai b roadcas t ing  i s  a 
microcosm of world h i s t o r y  and the Cold War, the 
Korean War, and the  many subsequent  worldwide 
upheavals  have ensured t h a t  i n t e r e s t  In i n t e r n a ­
t i o n a l  b ro ad ca s t in g  has remained very much a l i v e "  
(Bumpus 1979; 5)*
Radio amateurs we re experimenting with long -d i s tance  
b roadcas t  ing before  World War I ,  but i t  was p o l i t i c a l  r a t h e r  
than s c i e n t i f i c  mot iva t ion  t h a t  u l t i m a t e ly  a c c e l e r a t e d  the 
growth o f  i n t e r n a t i o n a l  r ad io  communication* Technology was 
too p r im i t i v e  f o r  rad io  to p lay  much of a r o l e  in  Ihe war, 
but  in 1922, Lenin, who had descr ibed  r ad io  as "a newspaper 
without paper# * * and wi thout  boundar ies"  ( H i b b i t t s  1981: 8),
e s t a b l i s h e d  the most powrerlul b roadcas t  ing s t a t i o n  in  the 
World, Radio Mo scow *
The f i r s t  permanent r ad io  s e r v i c e s  d i r e c t e d  a t  overseas 
l i s t e n e r s  arose  from the needs of the European powers to 
Maintain and s t r en g the n  the l i n k s  with t h e i r  overseas pos­
sess ions*  In the 1930*s a number of commercial s t a t i o n s  
emerged in  Europe,  aimed a t  i n i e r r a t i c n a l  audiences and 
a d v e r t i s e r s *  One (Radio Luxembourg) remains s ucce s s fu l  today
—  4 8 —
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
49
(Bumpus 1979: 3 )• Eut the  most dramatic  deveXopmenI of the
T h i r t i e s  was the  ga in ing  p o l i t i c a l  prominence of In te rna ­
t i o n a l  r a d i o .  The Axis powers had v igo rous ly  s e i zed  and
ex p lo i t ed  the  o p p o r t u n i t i e s  t h a t  r ad io  o f f e r e d ,  using i t
, . f o r  r u t h l e s s  and i n s i s t e n t  i n d o c t r i n a t i o n  a t  
home, and f o r  p sycho log ica l  warfare overseas ,  pre­
pa r ing  fo r  the  aggress ions  of World War II"
(Abshi re  1976 : 19 ).
I n t e r n a t i o n a l  rad io  e f f e c t i v e l y  ended a n a t i o n ' s  a b i l i t y  
to i n s u l a t e  i t s  p o p u la t i o n .  By 1945, f i f t y —f i v e  s t a t e s  were 
b ro ad ca s t in g  some four  thousand hours cf programming a week, 
Much of i t  emot iona l ,  con t r a d i c t o r y , and pas s io na t e  ( Bib— 
b i t t s  1981: 10).
Peacetime brought  a c r i s i s  of an o the r  kind t o  i n t e r n a ­
t i o n a l  b r o a d c a s t e r s .  When h o s t i l i t i e s  ended, governments
were r e l u c t a n t  t o  con t inue  pumping money in to  what they con­
s id e r e d  p r im a r i l y  a p o l i t i c a l  weapon. But s e r v i c e s  from the 
many newly- independent  n a t io n s  have emerged, and e s t a b l i s h e d  
b r o a d c a s t e r s  have added, d e l e t e d ,  and modif ied va r ious  l a n ­
guage s e r v i c e s  in synchrony with  domestic and g lo b a l  p o l i t i ­
ca l  developments .
P yrc?gga... ol-X D l,e Jii.o±lÆn J d c a a l l n a
"Dc t r e s  nombreux pays e n t r e t i e n n e n t  des  r a d i o s  
i n t e r n a t i o n a l e s ,  de l ' I t a l i e  au Canada, de la  Sue­
de a l a  Chine,  de l a  Suisse  a l ' A u s t r a l i e  * Parmi 
e l l e s ,  nombreuses,  l e s  r ad io s  de propagande pure ,  
qui ne ch e rc he n t  pas a in fo rm er ,  mais a d i f f u s e r  
un message a f o r t  contenu idéo log ique  e t  a exprim­
er  l a  voix  d 'un  gouvernement.  C ' e s t  notamment l e  
cas de Radio—Moscou, qu i  d i f f u s e  p lus  de deux 
m i l l e  heures  de programme chaque semaine.  Mais i l  
e x i s t  au ss i  d ' a u t r e s  modèles de r ad io s  I n t e r n a t l o —
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r a l e s  qui se p r e v a l e n t  d'une n l s s l c n  d ' i n fo rm a­
t i o n ,  maigre une c o n t r ô l e  gouvernementale plus  ou 
moi ns pesant"  (Le Monde Aug. 13, 1986: 6 ).
The pr imary purposes of i n t e r n a t i o n a l  r ad io  have ,  s ince
the  o u t s e t ,  been p o l i t i c a l ,  e i t h e r  o f f e n s i v e , propagandis—
t i c ,  or r e v c l u t i c n a r y :
"From the  Arbe l te r rad iobund  of the Weimar repub l ic  
to  the  r a d i o l i b r e s of France ,  Belgium, West Ger­
many and I t a l y  in  the  1970 's ,  rad io  has been con­
s t a n t l y  used as a means of s o c i a l  and p o l i t i c a l  
i n t e r v e n t i o n  in Western Europe* At the same t ime,  
from A lger ia  to  Lat in  America, from Vietnam to 
Afghan is tan ,  rad io  has been an important  weapon in 
r e v o l u t i o n a r y  s t r u g g l e s  a g a i n s t  c o l o n i a l  powers" 
(Rabcy 1984: 28 ).
Following the terminology of Erowne (1982) ,  government 
b roadcas t  e rs  sometimes a t tempt  to "coerce"  or " i n t i m i d a t e " * 
For example. Radio Moscow and Radio Havana (Cuba) are well  
known f o r  us ing  propaganda to toe the  government l i n e .
But s t a t i o n s  do no t  always a t tempt  to  i n f lu e n c e  the
a f f a i r s  of o the r  s t a t e s .  They may I n s t ead  a c t  as  "d ip lomats"
on the  I n t e r n a t l c n o l  s t a g e . Dr. Heinz F e l l h a u e r ,  Adminis t ra­
t i v e  D i r e c t o r  of Germany's Deutsche Welle,  w r i t e s :
"B roadcas t ing ,  which l i k e  no o the r  m ed ium . . . i s  
a s s igned  an importan t  ro l e  in  fo re ign
a f f a  1 r s . . .O n ly  b r o a coas t ing  can p o r t r a y  on many 
l e v e l s . . . t h e  s i t u a t i o n  of n a t io n s  and t h e i r  p o l i t ­
i c a l  p r o f i l e s ,  even a s p ec t s  t h a t  a re  not v i s i b l e  
a t  f i r s t  g l a n c e . . . [ Ex te rn a l  s e r v i c e s ]  thus  f u l f i l l  
t h e i r  peace fu l  mission as  tbe diplomats  of broad­
ca s t in g "  ( F e l l h a u e r  1978: 10, 13 ).
Some c o u n t r i e s  have In t roduced  1 r t e r n a t i c n a l  s e r v i c e s  as 
a symbol of  t h e i r  newly Independent  s t a t u s , thus  ( i t  i s  
thought )  enhancing t h e i r  p r e s t i g e .  As Ghana 's  D i r e c to r  of 
Sound B roadcas t ing  o b s e r v e s :
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"An e x t e r n a l  b ro ad cas t in g  s e r v i c e ,  l i k e  a n a t io na l  
a i r l i n e ,  p r e s e n t s  a na t ion  to  the  o u t s id e  world a t  
once d i r e c t l y  and s u b t ly "  (Bumpus and S k e l t  1979:
108 ).
Perhaps the most extreme example cf the  d e s i r e  f o r  p re s ­
t i g e  is  Radio T i r a n a ,  the  voice of  Albania* Surely one of 
the minor p lay e r s  i n  i n t e r n a t i o n a l  p o l i t i c s ,  Albania sup­
p o r t s  the seven th—l a r g e s t  i n t e r n a t i o n a l  r ad io  s e r v i c e  in  the 
World, t r a n s m i t t i n g  over 550 hours of programming a week in  
22 languages (Browne 1982: 252 ).
An I n t e r n a t i o n a l  rad io  s t a t i o n  may a l s o  be a pub l ic  r e l a ­
t i o n s  t o o l .  One w a y  i s  to  be a "m i r ro r  of s o c i e t y " :  to
p r o j e c t  a p i c t u r e  of d a i l y  l i f e  v ia  the a i rwaves .  Seme s t a ­
t i o n s  p r e s e n t  p o r t r a i t s  of o rd inary  c i t i z e n s ,  such as Radio
J a p a n ' s  weekly program ÛJDf—ln  a_ÜUHilX£iî Mi 111 cn. (Browne
1982; 3 3 ) .  However, the  "mir ror"  held up to  the s o c i e t y  may 
he h igh ly  s e l e c t i v e ,  and many f a c e t s  of d a l l y  l i f e  can 
remain l a r g e l y  unr e f l e c t e d ,  depending on o f f i c i a l  government 
Pol i cy .
Another f u n c t i o n  of shortwave b ro ad cas t in g  remains from 
c o l o n i a l  days: to r e t a i n  c o n t a c t  with c i t i z e n s  l i v i n g
abroad.  As t i e s  with c o l o n i a l  homelands weaken, t h i s  r o l e  
May d iminish  (a l though  even non—c o l o n i a l  c o u n t r i e s ,  such as 
Canada, wrant to  keep in  louch with n a t i o n a l s  t r a v e l l i n g  
over seas ;  t h i s  i s  p a r t  of RCI'e mandate) .
One impor tan t  purpose of  i n t e r n a t i o n a l  r ad io  i s  t c  d i s s e -  
Minate  a c c u r a t e  news and in fo rm a t ion .  The BBC may be bes t  
known f o r  t h i s .  I t  a l so  b roadcas t s  ed uca t iona l  progiammlng.
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such as Xanguage lessons* Other  I n t e r n a t ! ona l  b ro ad ca s te r s  
a re  c l a s s i f i e d  as " c o n v e r t e r s  and s u s t a in e r s " »  in t h e i r  
a t tempts  a t  r e l i g i o u s  or p o l i t i c a l  i n d o c t r i n a t i o n  (Boyd 
1983; 143).  Host government s t a t i o n s  engage in  p o l i t i c a l
ï’h e t o r i c  a t  some l e v e l . The r e l i g i o u s  s t a t i o n s  a r e  charac­
t e r i z e d  by a s t ro ng  e v a n g e l i c a l  f e rv o r  ( much l i k e  TV evange­
l i s t s )  and most are  C h r i s t i a n ,  a l though s ev e ra l  have been 
e s t a b l i s h e d  in  the  I s lamic  world.
A more immediately p r a c t i c a l  purpose of i n t e r n a t i o n a l  
b ro ad ca s t in g  i s  as  a s e l l e r  cf  goods and promoter o f  commer­
c i a l  i n t e r e s t s .  A s t a t i o n  may e i t h e r  be commercial in 
n a t u r e , or  as  a government—sponsored s t a t i o n  a t tempt  to s e l l  
i t s  c o u n t r y ' s  économie p o l i c i e s ,  expo r t s ,  or t o u r i s t  a t t r a c ­
t i o n s .
F i n a l l y ,  some i n t e r n a t i o n a l  s t a t i o n s  a t tem pt  to e n t e r t a i n  
t h e i r  aud iences .  And some take t o  the ai rwaves merely to  
p reserve  a f requency a l l o c a t i  cn on the broadcas t  band. A 
na t ion  which leaves  a f requency unused r i s k s  lo s in g  i t  p e r — 
Man en t l y , e i t h e r  through o f f i c i a l  reass ignment  oi  to an 
nggress ive  o p p o r tu n i s t  who r e a l i z e s  t h a t  the channel  i s  emp­
ty .
J(js±iLQila_i]J_J2£lXS£xy 
While the  s p e c i f i c  purpose of a p a r t i c u l a r  i n t e r n a t i o n a l  
r ad io  s t a t i o n  v a r i e s  accord ing  to  i t s  opera t ing  agency, a l l  
nre on common ground with r e s p e c t  t c  methods of d e l i v e r y .  
Most i n t e r n a t i o n a l  b ro a d c a s t e r s  t r ansm i t  t h e i r  s i g n a l s  via
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
53
shortwave,  because these  ore ab le  to t r a v e l  extremely long 
d i s t a n c e s .  But shortwoves are s u b j e c t  to  f ad ing  and i n t e r ­
ference* To a m e l io ra t e  t h i s  s i t u a t i o n ,  some b ro a d c a s t e r s  use 
r e l ay  s t a t i o n s  t c  boos t  t h e i r  s i g n a l  s t reng th#  These r e l a y s  
May be c o s t l y  both  f i n a n c i a l l y  and d i p l o m a t i c a l l y :  because
they are l o c a t e d  e x t r a —t e r r J t o r i a l l y , r e l a y s  e x i s t  only by
cour t esy  of a hos t  co un t ry .
Broadcas te rs  use two o the r  methods t o  g e t  t h e i r  message 
to l i s t e n e r s :  re t r  ansnrissi  cn of programs on fo re ign  domestic
s t a t i o n s  and t r a n s c r i p t i o n  s e r v i c e s ,  which send tape and 
(fisc r eco rd ings  to s t a t i o n s  in o th e r  coun t r i e s*
3x.2xJ2 ExiiliLsmfi-sl-JLcJIsixsdliLiifll-JiJLDsricafiJtsjcs
I n t e r n a t i o n a l  rad io  b ro a d c a s t e r s  face a number o f  s e r ious
c h a l l e n g e s .  For one, b roadcas t  f r eq ue nc ie s  are s c a r c e .  And
al though the  I n t e r n a t i o n a l  lelccommunJcat ions Union [ ITU],  a
United Na t ions  body, a s s i g n s  and r e g u l a t e s  f r e q u e n c ie s ,  l i k e
the UK i t  has no formal  a u t h o r i t y  to  enforce  r e g u l a t i o n s .
Richard Mecsham of the  EEC sums up the s i t u a t i o n :
"Shortwave rad io  these  days i s  l i k e  being a t  a 
wi ld ,  crowded p a r t y . . . where the one who shouts  the 
l o u d e s t  g e t s  beard" (Bale 1975: 111 ).
S i m i l a r l y ,  a l l  i n t e r n a t i o n a l  b r o a d c a s t e r s  face  ch a l l enges  
in t h e i r  ques t  to  e f f e c t i v e l y  communicate idea s  and informa­
t i o n  « These problems may be f i n a n c i a l ,  p o l i t i c a l ,  o r  psycho- 
i o g i c a l .  As government a g e n i c e s , most b ro a d c a s t e r s  are easy 
t a r g e t s  f o r  budget  c u t s ,  l o c a t e d  a t  the f r i n g e  cf governmen­
t a l  or b ro a d c a s t i n g  o r g a n i z a t i o n s .  Second, they  appear  una—
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ble  to  prove t h e i r  I n f lu e n c e  and Impact* Since many s t a t i o n s
do not conduct  ap p ré c i a b l e  audience r e s e a c h , b u rea uc ra t s  may
remain unconvinced of the  ex i s t e n c e  of a 11s t e n e r s h i p  *
P o l i t i c a l  b a r r i e r s  to b ro a d c a s t e r s  a r e  e r e c t e d  by fo re ign
governments* Ono of the  most obvious i s  to  make l i s t e n i n g  to
c e r t a i n  s t a t i o n s  i l l e g a l  * Another t a c t i c  i s  to  l i m i t  the
a v a i l a b i l i t y  of r ad io  s e t s  which can r e c e i v e  the unwanted
f r e q u e n c ie s * [ 6] Eut the  most commonly used method to block
incoming b ro a d c a s t s  i s  by Jamming:
" • • • t h e  d e l i b e r a t e  i n t e r f e r e n c e  with a b roadcas t  
t ransnc iss icn  with the  i n t e n t i o n  of making i t  unin­
t e l l i g i b l e  to l i s t e n e r s  in  c e r t a i n  areas*  Even 
t h i s ,  however, i s  u n l ik e l y  to be e n t i r e l y  success­
f u l  f o r  i t  i s  not p o s s i b l e  to b l o t  out  r ecep t ion  
throughout  the e n t i r e  t a r g e t  area* Jamming i s  very 
c o s t l y  t o  o p e r a t e ,  too,  and i t  normally has the 
perverse  e f f e c t  of making l i s t e n e r s  more d e t e r ­
mined tp  t r y  and hear the broadcas ts*  Forbidden 
f r u i t s  a r e  o f t en  thought to be the sw ee te s t "  (Bvm— 
pus 1979; 14) .
Broadcas te rs  must a l s o  surmount p sycho log ica l  b a r r i e r s  of
t h e I r  l i s t e n e r s *  There i s  i n c r e a s in g  compet i t ion  fo r  the
Listener's attention, and shortwave services must consider
the i r  " l i s t e n e r  psychology" when developing formats  and
designing programs :
"[The l i s t e n e r ]  f e e l s  no sense of p r o p r i e to r s h i p  
towards a s t a t i o n  o u t s id e  h i s  country* The s t a t i o n  
owes him n o th ing ,  and any in format ion  or  e n t e r ­
ta inment  i t  provides  i s  l i k e  a g i f t  ------- not  to  be
s u b je c t e d  t o  harsh c r i t i c i s m *  I f  he d o e s n ' t  l i k e  a 
s t a t i o n ,  he won' t  b o th e r  to wr i te  a l e t t e r  of com­
p l a i n t :  he w i l l  simply tu rn  the  d i a l "  (CHC 1918:
353 )*
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3*3. Eailli2_£jïûflijx_XxSx£JoaJJiLiiiïl
3*2*3 JHl story
With the  emergence of broadcas t ing  In  the 1920*s as a 
^®asible technology,  there  were those  who saw I t  a s  an id ea l  
Moans with which to  address  the perenniaI-Canadian problems 
of c u l t u r a l  accomodation and s e l f —def In i t io n #  The geegraphic 
onomlty and l i n g u i s t i c  and c u l t u r a l  d u a l i t y  of Canada ere a t — 
®d a unique s i t u a t i o n  to which an Ins tantaneous  and economi­
cal  medium l i k e  radio  was remarkably appropriate* This was 
evident  to the government which, in  the mid—1930* s , made a 
formal and f i n a n c i a l  commi tment to n a t io na l  u n i ty  and 
*'ogional i d e n t i t y  with the es tabl ishment  of the Engl ish  and 
Trench rad io  networks*
P o l i t i c i a n s  were also  i n t e r e s t e d  in winning f o r  Canada a 
l a r g e r  r o l e  on the i n t e r n a t i o n a l  stage* Canada had not been 
a c t i v e l y  involved i n  meaningful d ip lomat ic  r e l a t i o n s  with 
Many c o u n t r i e s  ou ts ide  the United S ta t e s  and the Common— 
^®aIth. Canadian l e ad e r s  wanted to change Canada's  image as 
the g i an t  s l eep ing  in the north of the American cont inent*  
i n t e r n a t i o n a l  r ad io  was i d e n t i f i e d  as  one way of announcing 
to the  world t h a t  Canada had "a r r ived"  and was now a power 
'worthy of not ice* Government o f f i c i a l s  were seeking a means 
to enhance Canada 's  p r e s t i g e  and were i n t e r e s t e d  i n  promot­
ing Canada 's  raw m a te r i a l s  and manufactured products  to f o r ­
eign markets*
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
5 6
Two even ts  were in s t ru m en ta l  in the d e c i s io n  tc  launch 
the Canadian I n t e r n a t i o n a l  Service  ( the I*S. ): the  a l l o c a ­
t i o n  of shortwave f r e q u e n c ie s  to  Canada, and the s t a r t  of 
the Second World War* The ITU warned t h a t  i f  Canada's  
reserved  f r e q u e n c i e s  were not  used, they would he r e a l l o c a t ­
ed to  a n o th e r  coun t ry  (Hal l  1973: 288)• More im por tan t ly ,
the war in  Europe put  p re s su re  on the  government to  inaugu­
r a t e  an i n t e r n a t i o n a l  se rv ice*  This de menstrated Canada's 
support  cf the "p sycho log ica l  war of b ro a d c a s t in g "  (Hal l  
1973: 66 ], which th e  o th e r  A l l i e s  were conduct ing a g a i n s t
Germany, and a l s o  guaranteed  back-up t r ansm is s ion  f a c i l i t i e s  
fo r  the BBC should t h e i r s  he des t royed  or cap tured  by the 
enemy* Thus, a f t e r  a decade of d e b a t e , the voice of Canada 
f i n a l l y  went out t c  the world cn February 25, 1945*
A f te r  the war ended, i n t e r n a t i o n a l  p o l i t i c a l  ccmplica— 
f i o n s  and I n t e r n a l  c o n s t r a i n t s  began t o  l i m i t  the  I*S * ' s  
a b i l i t y  to  f u n c t io n  as intended* The growing f e a r  of Commu­
nism c r e a t e d  problems; i t  was ques t ioned  whether the I*S* 
should f e l l o w  the s t r i d e n t  a n t i —Communist l i n e  of BBC and 
VOA* The I*S* was a t t a c k e d  as a "propaganda in s t r u m e n t " ,  and 
because a number of 1*5* s t a f f  were r ecen t  Immigrants,  the 
Service had an unavoidable  " f o r e i g m e s s "  about 11 which 
Reinforced the growing m is t ru s t*  As we l l ,  i t  was r i g h t l y  
f e l t  t h a t  the  s e rv ice  was poorly—superv ised  and poorly— 
Managed* '
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Due to  i t s  extreme, soiretimes abusive a n t i —Communist 
b roadcas ts  in the  e a r l y  F i i t i e s ,  the I#S« faced another
problem; i t s  s i g n a l s  were being c c n p l e t e l y  Jammed by the
Soviet  Union* The s e rv ice  was thus  perceived by Cttawra as
v i r t u a l l y  use less*  Unless new p o l i c i e s  were imposed. P a r l i a ­
ment was going to  di s tand i t*  A new r e s t r a i n t  was imposed on 
producers and announcers,  but  ro t  u n t i l  June 1963 was Soviet  
Jammirg permanently suspended*
The dominant f e a t u r e  of the 1960 's was the need to cut  
back expenses* The s e rv ice  had to t h a t  poin t  conducted no 
audience research  so had no evidence of the ex i s t e nc e  of a 
body of l i s t e n e r s *  I t  was a l s o  impossible  to  p r e d i c t  the
Poss ib le  e f f e c t s  of i t s  b roadcas t s ,  so i t s  c r e d i b i l i t y  with 
government o f f i c i a l s  was low* As wel l ,  the CBC was develop­
ing the Northern Service a t  t h i s  t ime ,  which was going to 
Use the same New Brunswick t r a n s m i t t e r  as  the I . S * , t h e r e ­
fore  i t  could expect  to  lo se  a s u b s t a n t i a l  por t ion  of broad­
cas t  t ime to  domestic radio  p r i o r i t i e s *
But, in 196 5, the Fowler Committee reviewed Canada's 
i n t e r n a t i o n a l  communication p o l i c i e s ,  and made t h i s  comment:
"Ex te rna l  b roadcas t ing  i s  more than an in t e r n a ­
t i o n a l  s t a t u s  symbol* I t  i s  an important  i n s t r u ­
ment f o r  the propagat ion of western ways of 
thought ;  i t  b r ings  in format ion ,  enl ightenment ,  and 
is  adjunct  to  e x t e r n a l  a id  to the developing coun­
t r i e s *  For Canada, which is  and should cont inue to 
he a l e ad e r  among the middle powers,* * * i n t e r n a ­
t i o n a l  b roadcas t  ing i s  an a c t i v i t y  th a t  should 
commend i t s e l f ,  to p o l i t i c i a n s ,  i d e a l i s t s ,  and 
hard-headed businessmen a l i k e ,  a s  a n ece ss i ty "
(B a l l  1973: 197).
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I n  1972» the s e rv ice  was r e n a m e d  Radio Canada In te rna­
t i o n a l .  In 1973» a new po l i cy  s ta tement  was approved by the 
GBC Board of D i rec to r s :
"RCI i s  d i r e c t e d  by the CBC to provide a prog ram 
s e r v i c e  designed to a t t r a c t  an i n t e r n a t i o n a l  aud i ­
ence wi th  t h e  purpose of f u r t h e r  developing i n t e r ­
n a t i o n a l  awareness of Canada and the Canadian 
i d e n t i t y  by d i s t r i b u t i n g »  through shortwave and 
e ther  means, programs which r e f l e c t  the  r e a l i t i e s  
and q u a l i t y  of Canadian l i f e  and c u l t u r e ,  Canada's  
n a t io n a l  i n t e r e s t s  anc p o l i c i e s  and the  spec t:um 
of Canadian viewpoints  on n a t io n a l  and i n t e rn a ­
t i o n a l  a f f a i r s "  ( CBC 1S78: 350) .
And, in  acknowledgement of the growing number of Canadians
t r a v e l l i n g  abroad,  RCI was a l so  given the mandate to  provide
"•••more Canadian news and informat ion  i n  those 
a reas  a l r e a d y  served under the primary o b je c t iv e  
of b roadcas t ing  to  fo re ign  aud iences*«• [ to  serve 
these  Canadians l i v i n g  and t r a v e l l i n g  overseas]"
(RCI 1985c: 1 J.
P re s e n t ly ,  RCI r ece ive s  p o l i c y  guidance from the Depart— 
Ment of Ex te rna l  A f f a i r s ,  advice on t a r g e t  a reas  and Ian— 
euages to  be cons idered .  But RCI i s  wholly re spons ib le  for  
Prograni c o n t e n t .  There are  d a i l y  b roadcas t s  in  four teen
Languages to  Europe, East  and Res t , the  DESS, the U£A, the 
Caribbean and L a t in  America, and A f r i c a .  There a r e  weekly 
h a l f —hour b roadcas t s  v ia  s a t e l l i t e  to Japan and Hong Kong. 
RCI ig among the  " s m a l l - t o —medium" p a r t i c i p a n t s  on the 
shortwave s t a g e . [ 7 ]  I t  i s  s i m i l a r  to  the s e r v i c e s  of  Sweden, 
Swi tzer land,  and the Nether lands ,  and in  f a c t  has p a r t i c i ­
pated with  these  t h ree  b ro ad cas te r s  I r a  number of ways. In 
1976 they formed the " I n t e r n a t i o n a 1 Broadcast ing Group o f
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Pour" ,  c o - o p e r a t in g  in  program p roduc t ion ,  pol icy  s e s s ions ,  
personnel  exchange, audience r e sea rch  p r o j e c t s ,  and co l labo— 
RQ-tion in  promotional  a c t i v i t i e s  and news coverage.
By i t s  very n a tu r e ,  audience research  i s  designed to 
address c e r t a i n  ques t ions  posed by the r e s e a r c h e r .  Fresum- 
"•hly, t h e s e  q u e s t io n s  emerge out of some perceived needs fo r  
in fo rmat ion .  To s t a r t  t h i s  e v a l u a t i c r  p r o j e c t  (and to begin 
answering the f i r s t  primary research  ques t ion  ("Given the 
informat ion  needs of Radio Canada I n t e r n a t i o n a l ,  what meth— 
nds of audience research  could b e s t  meet them?"), i t  i s  nec­
essa ry  to  determine the  in format ion  needs to  EC I .
As an i n t e r n a t i o n a l  b ro a d c a s t e r ,  EC I has many of the same 
informat ion  needs as s im i l a r  o rg a n iz a t io n s .  And as  an arm of 
Ihe publ icly-owned CBC, i t  has s e v e r a l  s p e c i f i c  needs which 
Ref lec t  i t s  o r g a n i z a t i o n a l  mandate. In f a c t , D i rec to r  of  ECI 
PRogram Opera t ions  Al lan  Fami l ian t  f e e l s  t h a t  RCI's  informa­
t io n  needs a re  p r i m a r i l y  def ined  by i t s  p o l i c i e s .  In o ther  
' 'nr d s , "ECI ' s r e s e a rc h  i s  guided in by [ i t s ]  own mandate" 
(F a m i l i a n t  1986 ).
The mandate (which i s  p resen ted  in  Sect ion  3 . 4 )  has th ree  
t h r u s t s .  Canada 's  shortwave s t a t i o n  i s  r e sp on s ib l e  fo r  
!• developing i n t e r n a t i o n a l  awareness of Canada?
2. f o r  d i s t r i b u t i n g  programs which r e f l e c t  the r e a l i t i e s
of Canadian l i f e ,  Canada 's  n a t i o n a l  i n t e r e s t s  and p o l ­
i c i e s ,  and the spectrum of Canadian v iewpoin ts?  and
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3» f o r  b ro ad ca s t in g  programs to  the growing number of
Canadians mb road *
In o rd e r  to  a s se s s  the degree to which these  o b j e c t i v e s  
of RCI*s mandate a re  being met,  r e s e a r c h  i s  conducted with 
c e r t a i n  in format i e r  needs in mind. These inc lude  
!• A need t o  determine audience s i z e  ( f o r  example, i s
t h e r e  anybody a c t u a l l y  l i s t e n i n g ? ) ;
2. A need to  know what in  f a c t  RCI i s  say ing  in  i t s  p ro­
gramming? are i t s  o b j e c t i v e s  being met?; and 
3* A need to  d i s co ve r  i t  Canadians abroad are aware of
and use the  s e r v i c e .
3* 3#3#1 A Need to determine audience size
D i r e c to r  Be t ty  Zimmerman has expressed the  impo r lance  of  
de te rmin ing  audience s i z e .  I r  an e ra  of severe f i n a n c i a l  
cutbacks a t  the CBC, she b e l i e v e s  the  b e s t  way to emphasize 
RCI*s importance to  the government i s  t o  make a p e r su a s iv e  
case t h a t  RCI has captured  a s u b s t a n t i a l  audience ,  and the 
b e s t  way to  do t h a t  i s  through s t a t i s t i c s .
Zimmerman has a l so  i n d i c a t e d  t h a t  o f  the seven t a r g e t  
a r e a s  to  which ECI b ro ad ca s t s  t h r e e  a re  of s p e c i a l  impor­
t a n c e :  the  Sov ie l  Union and Eas te rn  Europe, the USA, and the 
P a c i f i c  Rim. These a re  zones of  p a r t i c u l a r  p o l i t i c a l  or eco­
nomic importance t c  Canada a s  determined by the  Department 
of E x t e r n a l  A f f a i r s  ( o r ,  as  with the USA, prev ious  research  
has shown a s u b s t a n t i a l  audience has a l r e a d y  been b u i l t ,  
t h e r e f o r e  RCI has  a ves ted  i n t e r e s t  in monitoring i t s  per—
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formance with t h i s ,  i t s  l a r g e s t  s i n g l e  body of  l i s i e n e r s ) .  
Audience re sea rch  in  th ese  arens  i s  thus  s i g n i f i c a n t  because 
of the  e x t r a  importance given to these  r e g io n s .
3 . 3 . 3 . 2  A Need to  know I f  S C I ' s  o b j e c t i v e s  a r e  being n e t
Zinmernan has a l s o  r e a l i s e d  a need f o r  de te rmining  wheth— 
or programs have a t t a i n e d  th e  mandated o b j e c t i v e s  of the 
i n t e r n a t i o n a l  s e r v i c e .  She has under l ined  the  imporlance of 
"knowing what the  v a r i o u s  language s e c t i o n s  a re  saying and 
bow they a re  saying i t "  (Zinmerman 1986). She b e l i e v e s  t h i s  
in fo rmat ion  i s  impor tan t  for  s e l f - e v a l u a t i o n  f o r  both pro­
duct ion  s t a f f  and management.
3.3*3*3 A Need to discover attitudes of Canadians abroad
and at hone
RCI Manager of Development and Communication Keith tan— 
d a l l  has s t a t e d  t h a t  i t  i s  im por tan t  f o r  RCI to determine 
the awareness and a t t i t u d e s  of  Canadians toward the s e rv ice .  
Be has p o in t ed  out  t h a t  th e  f u t u r e  f i n a n c i a l  s e c u r i t y  of the 
®rgani.zation depends on the  awareness  and sup po r t  o f  Canadi­
ans and t h a t  audience r e s e a r c h  must determine i f  t h i s  sup— 
p o r t  e x i s t s .
RCI i s  not only i n t e r e s t e d  in t h e  awareness and uses of  
the  s e r v i c e  by Canadians o ve r seas .  There i s  r e c o g n i t i o n  t h a t  
the s e r v i c e  must be b e t t e r  known a t  home, among Canadians,  
to give i t  the  p o l i t i c a l  l eve rage  t c  w i th s tand  budget cu ts  
^n an ora of r e s t r a i n t .  There fo re ,  a l though  RCI i s  p r i m a r i l y
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i n t e r e s t e d  In  r e s e a r c h in s  Canadians a b r o a d , the  a c tu a l
’’users'* o t  t h e i r  product» ihere  i s  a l so  a movement towards 
probing tbc a t t i t u d e s  of Canadians w i th in  Canada*
Through in te rv iews»  and fo l lowing  from the t h e o r e t i c a l  
d i s cu s s io n  p re sen ted  above» two a d d i t i o n a l  in format ion  needs 
have been i d e n t i f i e d *  The uses  and g r a t i f i c a t i o n s  approach 
has i n d i c a t e d  t h a t  e f f e c t i v e  communication must f u l f i l l  some 
needs or pe rce ived  needs of audience members* Therefore» a 
b ro a d c a s t e r  has a need to determine i f  i t s  programming i s  of 
a p p r o p r i a t e  des ign  and p re sen ta t ion »  and i f  program co n ten t  
i s  a p p r o p r i a t e  and of use or  i n t e r e s t  to the audience*
And» from the two-s tep  flow theory» from McÇuail*8 d e f i ­
n i t i o n  of the  audience  as a c t i v e  and capable  of choice» and 
from the sugges t ion  t h a t  i t  i s  a l s o  impor tant  t o  examine the 
"non—audi ence" f o r  c l u e s  to  i t s  non—p a r t i c l p a t i o n »  ECI has a 
need to dete rmine  who in a p a r t i c u l a r  s o c i e t y  i s  a c t u a l l y
l i s t e n i n g  t o  RCI» and why » conversely» who i s  not l i s t e n i n g »  
and why not  *
In summary» then» RCI*s f i v e  in format ion  needs have been 
i d e n t i f i e d  as f o l l o w s :
1* A need to determine audience s i z e  and c h a r a c t e r i s t i c s
in  a l l  t a r g e t  a reas  » but  e s p e c i a l l y  i n  the  Sovie t
bloc» the DSA» and the  P a c i f i c  Him;
2* A need to know how many Canadians l i v i n g  or t r a v e l l i n g
abroad tune to KOI» and how they f e e l  about the s e r ­
v i c e ;  as well» a need t c  know bow Canadians "a t  home" 
f e e l  about  PCI» i f  indeed t  bey know of i t s  e x i s t e n c e ;
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A need to  a s c e r t a i n  the " e f f e c t i v e n e s s "  of ECl pro­
gramming i n  communi c a t i  ng the Canadian viewpoints  i t  
i s  mandated to convey? and whether program co n ten t  i s  
r e f l e c t i v e  of t h e  o r g a n i z a t i o n ’ s p o l i c i e s *
4* A need to determine i f  programming i s  of  a p p r o p r i a t e
des ign  and p r e s e n t a t i o n ;  i f  program co n ten t  i s  of use 
and /o r  i n t e r e s t  to the audience ; and 
5* A need to determine audience make-up i n  a p a r t i c u l a r
a r e a  or s o c i e t y ,  and to determine e x a c t l y  wh^ people 
a r e  l i s t e n i n g *  Conversely ,  who i s  no t  l i s t e n i n g  in the 
t a r g e t  a r e a , and why ro t?
1 4 EvaAua ± i njz_EClAa_Ai]di^ncÆ_'BÆS^arch Set t i n g
RCI appears  t o  have lew o r g a n i z a t i o n a l  b a r r i e r s  to aud i ­
ence research*  Management has shown a s e n s i t i v i t y  towards 
r e s e a r c h  and a w i l l i n g n e s s  to exper iment  wi th in  c e r t a i n  
hounOaries* The recen t  move of  r e s e a r c h  r e s p o n s i f c i l i t i e s  
from Ottawa to  Montreal  has meant a c l o s e r  working r e l a t i o n ­
sh ip  between RCI and CBC Research;  and RCI management has 
ensured t h a t  good o rg a n i z a t i o n a l  and p e r sona l  r e l a t i o n s h i p s  
have been main ta ined  with o ther  b r o a d c a s t e r s ,  an impor tan t  
element f o r  e f f e c t i v e  co-opera t ion*  Channels of communica­
t i o n  wi th in  RCI appear to be open, as  well*
However, t h e r e  a r e  some o ther  concerns* Even though 
ï 'Qsearcher Louise Gagne i s  loca ted  ac ross  the h a l l  from RCI 
manageme nt  o f f i c e s ,  PCI work c o n s t i t u t e s  J u s t  a p a r t  of her 
Job ,  and o f t e n  t a k e s  second p r i o r i t y  t o  domestic research
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p r o j e c t s  « As w e l l ,  Gange in d i c a t e s  t h a t  her  s u p e r io r s  and 
research  co l l e ag ues  do not understand or app re c i a t e  the 
i n t r i c a c i e s  of i n t e r n a t i o n a l  r e s e a r c h ;  she has no one from 
T»hom to seek adv ice ,  and a t  times f inds  h e r s e l f  working in  
the dark* For example, with RC ! • s on-going ex t r a p o la t i o n  
p r o j e c t ,  Gagne must do a great  dea l  of background research 
On her own time cn the  c o u n t r i e s  and s o c i e t i e s  in  quest ion * 
While i n t e r e s t i n g ,  t h i s  r e sea rch  i s  i n c r e d ib ly  t ime— 
consuning f o r  her*
F in a n c i a l l y ,  cf cou r se ,  RCI i s  l im i t e d  in what i t  can do* 
At the mcirent, emphasis i s  on the more expensive q u a n t i t a ­
t i v e  methods* While F ami I i an t  ( 1986 3 has s a i d  t h a t  i t  i s  
doubt fu l  t h a t  the  research  budget  w i l l  be inc reased ,  the 
nianagement* s open a t t i t u d e  towards innovat ion suggests  t h a t  
'modif icat ions could  be made in the research  s t r a t eg y *  In 
r ecen t  y e a r s ,  a l t e r n a t i v e  techniques  have been t e s t e d  out 
( such as Sherman's s t u d i e s ) ,  Zinmerrean has in d i c a t e d  a need 
lo r  area r e s e a r c h ,  and Randall  has sugges ted  a radio c o n t e s t  
t r i e d  in con junc t ion  with l i s t e n e r  mail  research* Without 
doubt f i n a n c i a l  r e s t r i c t i o n s  e x i s t ,  but  there  i s  the  w i l l  to 
develop and implement a number of low-cost  a l t e r n a t i v e s  on
on experimental basis*
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This ch ap te r  exp lo re s  the v a r io u s  methods of audience 
ï*esearch a v a i l a b l e  to  i n t e r  r a t i o n a l  b r o a d c a s t e r s ,  with the 
purpose of  i d e n t i f y i n g  the most u se fu l  methods to  ïCI* In 
under to  develop t h i s  " i d e a l "  s t r a t e g y  (and thus  s a l i s f y i n g  
the f i r s t  primary q ues t ion  of  the  e v a l u a t i o n  s t r a t o g y  p re ­
sented  in  c h a p t e r  1),  each r e s e a r c h  method i s  ranked as to  
i t s  p o s s i b i l i t y  of s a t i s f y i n g  the s e v e r a l  i r f c r r a a t i c n  needs 
RCI ( p r e s e n t e d  in the p rev ious  ch a p te r )»  Rankings a re  of  
u high/medium/low na tu re  anc a re  based cn in format ion  g a t h — 
®ned in the  l i t e r a t u r e  review and through c o n s u l t a t i o n  with 
uuts ide  e x p e r t s  and RCI pe rsonne l .  The var ious  research  
""uthods and p o s s i b i l i t i e s  fo r  s a t i s f y i n g  the  in format ion  
ueeds a r e  summarized in Table 1*
F i r s t ,  however,  a gene ra l  i n t r o d u c t i o n  to the problems 
luc ing  i n t e r n a t i o n a l  rad io  r e s e a r c h e r s  f o l low s .  I t  w i l l  o r i — 
®nt the r e a d e r  t o  the d i s c u s s i o n  to come «
— 6 5 —
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A rad ie  audience i s  s h i f t i n g  and ephemeral ,  ye t  to  a 
b ro ad ca s te r  i t  i s  f i n i t e ,  f ixed  in terms of cotnposi fion and 
p re fe rences#  Some b ro a d c a s t e r s  t k in k  they have an audience 
simply because they are p u t t i n g  out  programming•[8]  Eut most 
requi re  proof  o f  th a t  l i s t e n e r s h i p ,  and a t tempt  to expand or 
modify t h e i r  i n t u i t i v e  f e e l i n g s  in  th ree  areas :
1# How many people are  In the audience?
2# What a re  they  l ik e?
3# What do th e y  th ink  abcut  our programs? Is  our program­
ming su c ce s s fu l?
These ques t ion s  — about audience s i z e ,  composi t ion,  and 
r eac t ion  — are  the b u i ld in g  b locks  of audience r e s e a r c h . 
They appear d ece p t iv e ly  s im ple ,  and, l i v i n g  in  a research— 
conscious s o c i e t y ,  we may f ind  nothing p a r t i c u l a r l y  d i f f i ­
c u l t  in imagining how they go about f ind ing  the  answers# Eut 
fo r  i n t e r n a t i o n a l  b r o a d c a s t e r s ,  th ing s  a r e  mere complicated;  
oudiences a re  f a r t h e r  away, l e s s  homogeneous and more cu l— 
t u r a l l y  d i v e r s e ,  "with d i f f e r e n t  l e v e l s  of media s o p h i s t i c a ­
t ion"  than domestic audiences (Gupta 1984: 76)#
As w e l l ,  t h e r e  may be o the r  motives f o r  under tak ing  
r e sea rch  which can compl ica te  the p ic tu re#  Admin is t ra to r s  
™o^ y reques t  s t u d i e s  of  audience s i z e  i n  order  to J u s t i f y  
funding,  or to J u s t i f y  an o r g a n i z a t i o n ' s  very e x i s f e n c e #[9 ] 
They may a l s o  want da ta  t h a t  w i l l  r a i s e  the  fewes t  i n d i c a ­
t i o n s  of problems,  or  may simply i n s t i t u t e  research  p ro j e c t s  
"because I t ' s  always been done t h a t  way" (Browne 1982: 3 2 5)#
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Audience research  fo r  domestic rad io  b ro ad ca s t e r s  i s  com—
monpiace in most Western nat ions# Many o rg an iz a t io n s ,  both
Bov emmental  and p r i v a t e ,  want informat ion  on publ ic  opin—
ion,  and a r e  w i l l i n g  to  pay research  f i rms to  c o l l e c t  i t#
Set most domestic research  Js one— dimens iona l :
"« # # the  simple tw i s t  of  the w r i s t  of people 
swi tching t h e i r  s e t s  on or o f f  or tuning from s l a — 
t ion  to  s t a t i o n  of ten  provides the  s in g le  most 
important  p iece  of information about audience 
behavior" ( B e v i l l e  1985: x i i  ).
Domestic b ro a d c a s t e r s  r e ly  on t h i s  d a ta  to  bu i ld  a com­
pos i te  of the s i z e  and make-up of t h e i r  audiences# Such 
" r a t i n g s "  a re  e s p e c i a l l y  impor fan t  to  commerical b rc ad ca s t— 
because a d v e r t i s i n g  r a l e s  a re  s e t  according to audience 
size# And agencies  who place  a evert  i s  ing with radio  s t a t i o n s  
Peed audience e s t i m a t e s  to help in media planning and buying 
Ï BBM 1985: 1)# But the "o n /o f f "  na tu re  of broadcas t  research 
been c r i t i c i z e d :
"Informat ion  cf the s i z e  and composit ion of the 
audience f o r  a given medium or program i s  a meas­
ure of "Switch On"* This  informat ion  i s  neces­
sary# • «however, the r e s id u a l  dimension, "Switch 
Off" ,  i s  more t r enchan t  [ because ] t h i s  i n d i — 
cates###o s h o r t f a l l  In c cmmunication* ##A missing 
audience may i n d i c a t e  "Switch Off" — audience 
r e j ec t ion#  I t  i s  c l e a r l y  of fundamental importance 
fo r  pol icy-makers#• # to know the s i z e  and composi­
t i o n  of the non-audience,  ie#,  the number and type 
of people f o r  whom, in  o the r  terminology, the 
medium or program i s  providing inadequate use , or 
inadequate g r a t i f i c a t i o n ,  or both" (Gren fe l l  1979:
11 ) #
S e v i l l e  (1985) has suggested o the r  weaknesses of r a t i n g s :  
i b a t  they a re  crude e s t im a te s  a t  b e s t ,  t h a t  they are not  
P e c e s s a r l l y  r e p r e s e n t a t i v e  cf the t r u e  s i t u a t i o n  ( f o r  exara-
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p i e ,  r a d i o  s t a t i o n s  etage c o n t e s t s ,  pronrotions,  and o th e r  
"hype" du r ing  r a t i n g s  per iods  to a r t i f i c i a l l y  i n f l a t e  t h e i r  
audience s i z e ) ,  and t h a t  they  are  misused by over­
emphasizing the "bottom l i n e " :  audience s ize#
In Canada, t h e  Bureau of Broadcas t  Measurement [ BEM] con­
ducts  r e g u l a r  su rveys  of  Canadian rad io  audiences# I t  uses a 
d ia ry  method to c o l l e c t  in format ion  on "how many people of  
d i f f e r e n t  ages a r e  l i s t e n i n g  during each q u a r t e r - h o u r  of the 
b roadcas t  day" ( BBM 1985: 1)# Respondents are asked to keep
t r a c k  in  a d i a r y  of t h e i r  l i s t e n i n g  p a t t e r n s  fo r  a t h r e e -  
week period# The completed d i a ry  i s  then mailed t o  BBM fo r  
coding and a n a l y s i s  with  o the r s  r ece ived  from the same geo­
graphic area#
This r e s e a r c h  approach i s  not  a p p r o p r i a t e  f o r  i n t e r n a ­
t i o n a l  radio# I n t e r n a t i o n a l  audiences  a re  not n e c e s s a r i l y  
l i t e r a t e ,  may not  be served by a p o s t a l  s e r v i c e , and may not  
unders tand how to  keep an ac cu ra t e  record  of t h e i r  habi t s#  
As wel l ,  l i s t e n i n g  to  shortwave b ro a d c a s t s  does not lend 
i t s e l f  t o  such d e t a i l e d  t i  ire—p er io d —by—time —pe r iod measure­
ment and r e p o r t i n g  methods# Most i n t e r n a t i o n a l  s e rv ices  
b roadcas t  d i s c o n t 1nuously and fo r  l i m i t e d  pe r iods  (CBC RD 
1979: 7)#
As s t a t e d  in an i n t e r n a l  memo of the I n t e r n a t i o n a l  Broad­
c a s t i n g  Group of Four:
" T h e o r e t i c a l l y ,  i n t e r n a t i o n a l  audience re sea rch  i s  
the same as  n a t i o n a l  audience research# In p ra c ­
t i c e ,  a p p l i c a t i o n  of r e sea rch  methods on an i n t e r ­
n a t i o n a l  l e v e l  i s  extremely d i f f i c u l t , and some­
t imes  ever  impossible# , So compromises are
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i n e v i t a b l e ,  e s p e c i a l l y  for  f i n a n c i a l  reasons# No 
in format ion  can be b e t t e r  than wrong inforroat icni  
In t h i s  sense no r e s e a r c h  should be clone, un less  
i t  p rov ides  r e l i a b l e  da ta  f o r  s a t i s f y i  ng a s p e c i f ­
ic  I n f o r n a t i c n  need" ( IBGF 1977: 1)#
I n t e r n a t i o n a l  b ro ad ca s t e r s  face  a number of pzoblems: 
f i r s t ,  how to  conduc t  r e s e a r c h  in  d i s t a n t  c o u n t r i e s ,  in d i f ­
f e r e n t  c u l t u r a l  environments and in d i f f e r e n t  languages?  
T r a n s l a t i o n  d i s t e n t i o n  may be the most obvious concern,  m1th 
p o t e n t i a l  m i s i n t e r p r e t a t i o n  a r i s i n g  from d i f f e r e n c e s  in the 
meaning of words, in  s y n t a c t i c a l  c o n t e x t s ,  or in  the c u l t u r ­
a l  con tex t  of the survey respondents  (Ervin  and Bower 1952 : 
596 )• T r a n s l a t i n g  surveys  in one coun t ry  fo r  implementat ion 
In ano the r  r e q u i r e s  a knowledge of d i a l e c t s ,  b i l i n g u a l i s m ,  
and back—t r a n s l a t 1cn ( S e c b r e s t  e t  # a l # 1985: 218 )# Each of
these  i n c r e a s e  the  c o s t  of any proposed study# And r e s e a r c h —
o rs  must work in a r e a s  with poor road sys tems, inadequa te
t e l ©communi c a t i c c s , r a c i a l  or  r e l i g i o u s  t e n s io n s  and even 
war #
Second, in  much of the  norId — p a r t i c u l a r l y  the develop­
ing c a t io n s  — th e re  i s  l i t t l e  need for  audience research# 
Consequent ly ,  i f  r e sea rch  capac i ty  e x i s t s ,  i t  may be "hap­
hazard,  p iecemeal ,  and l ack ing  in  long- term p e r spec t ive"  
(Gupta 1984: 76)# In some c c u n t r i e s ,  market r e sea rch  has
h i s t o r i c a l l y  been sponsored by manufac tu re rs ,  so any exper­
t i s e  w i l l  be in  the cash economy of  the s o c i e t y ,  vhlch i s  
not n e c e s s a r i l y  r e p r e s e n t a t i v e  of the  popu la t ion  in which
the b ro ad ca s te r  i s  i n t e r e s t e d  (BBC I BAB Feb# 1984: 2)#
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In many c o u n t r i e s ,  asking ques t ions  about l i s t e n i n g  to 
fore ign  rad io  s t a t i o n s  would be foo lha rdy ,  to  say the l e a s t  « 
Eut audiences may not he acce s s ib l e  in the  f i r s t  place# The 
Soviet  Union, China,  Eastern Europe and c e r t a i n  o the r  coun­
t r i e s  a re  fo r  a l l  i n t e n t s  and purposes completely closed to 
outs ide  researche rs#  Some of  these  na t ions  ca r ry  on domestic 
r e se a rc h ,  bu t  r e se a rc he r s  t h e re  are l im i ted  in what -they can 
And, as Browne (1982) has noted,  the r e s u l t s  of such 
research  are r a r e l y  made public#
Thus, i n t e r n a t i o n a l  b roadcas te r s  a re  in  a unique s i  tu— 
a t i c n î  they can f in d  out the most about audiences in the 
co un t r i e s  with w e l l—developed research  t r a d i t i o n s ,  those in  
the West# But these audiences are a lso  the b e s t—served by 
the mass media and are l e s s  i n t e r e s t e d  i r  l i s t e n i n g  to 
I n t e r n a t i o n a l  radio# The s u b je c t s  of aost  I n t e r e s t ,  those in  
closed s o c i e t i e s ,  remain shadowy and inaccessible#  This has 
led to  a number of a l t e r n a t i v e  research  approaches,  some 
l u i t e  d i f f e r e n t  frcm those in domestic audience research#
^ 2  Aiidlejiss—MeflSiiiLBjEejiJt
Audience measurement has been previous ly  def ined as most­
ly q u a n t i t a t i v e  in n a t u r e # [ 10 J Broadcas te rs  f e e l  t h a t  "head- 
counting" i s  necessary# This s e c t io n  examines the techniques  
t r a d i t i o n a l l y  used fo r  measuring audiences:  survey r e s e a r c h ,
Mailing l i s t  surveys ,  the a n a l y s i s  of l i s t e n e r  mai l ,  and the 
s imula t ion  of audiences  by computer, and the  "people meter"#
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Each d i scuss ion  inc ludes  an example of the research  method 
to h igh l ig h t  p r a c t i c a l  s t r e n g th s  and weaknesses by In d i c a t ­
ing which informa lion needs of RCI can bes t  be met by the 
method# Table 1 a t  the end of the chap te r  summarizes the 
d i s cu s s i c  n«
There i s  almost unanimous agreement among i n t e r n a t i o n a l  
b roadcas te r s  t h a t  " the only r e l i a b l e  method of f in d in g  out 
bow many people l i s t e n * # . i s  to  commission sample surveys in  
t a r g e t  a r e a s "  (BBC I BAR Feb# 1984: 1 )• There i s  a l e c  agree­
ment t h a t ,  f o r  1nt e r n a t io n a l  b r o a d c a s t e r s , i t  i s  the most 
d i f f i c u l t  and most expensive research  to conduct#[11]
I n t e r n a t i o n a l  survey re sea rche r s  encounter  the sane prob­
lems as t h e i r  d c n e s t i c  co l leagues :  l o c a t in g  res pendents , 
designing v a l i d  and r e l i a b l e  q ues t ion na i r e s ,  ensuring th a t  
in te rv iews  are conducted p ro pe r ly ,  and th a t  the  f i n a l  
r e s u l t s  a r e  r e p r e s e n t a t i v e  cf a l a r g e r  populat ion# They face 
a d d i t i o n a l  c h a l l e n g e s ,  too:  those  of a c u I t u r a l  and l i n g u i s ­
t i c  nature#
Locating proper respondents  i s  an i n i t i a l  d i f f i c u l t y #  
Entry i n t o  some s o c i e t i e s  i s  problemat ic ;  i t  may a l so  be 
d i f f i c u l t  t o  use proper sampling techniques ,  the backbone of  
v a l id  surveys# Up- to-da te  census or vot ing  l i s t s  or s t r e e t  
plans  may not e x i s t#  Therefore  the "universe"  of poss ib le  
fespondents  may fcy imposs ible  to  def ine#  Some a reas  pose 
6ven more unique ch a l l en ges :  some have no s t r e e t  a d d re s s e s ,
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Tor exairploy l i k e  shanty towns and com mu n a I compounds* These 
T^eqxilre s p e c i a l  sampling t  echniques • [ 12 ] And i n  sone coun­
t r i e s  ( l i k e  the ISA), dcor—t o —door surveys have become 
i m p r a c t i c a l  t o  conduct  ( people do not open t h e i r  doors to
s t r a n g e r s ) ;  t e lephone  surveys meet with b e t t e r  resporse*
Even in  shortwave c o u n t r i e s ,  perhaps n ine  out of every 
ten survey c o n t a c t s  w i l l  be "wasted" because the  respondent  
does not  l i s t e n  to i n t e r n a t i o n a l  r ad io  (Browne 198 2: 320)*
Or, they  may be confused ;  an EC I—apcnsored s tudy examined a 
group of American respondents  which had been o r i g i n a l l y  
i d e n t i f i e d  as  shortwave l i s t e n e r s *  Af te r  q ues t ion ing  them a 
second t ime,  about 609É were found t o  have
" • • • co n fu se d  l i s t e n i n g  t o  shortwave with l i s t e n i n g  
to CB r a d i o ,  s h i p - t o —shore (mar ine)  r a d i o s ,  and 
p o l i c e  scanners"  (CBC Memo, Sept* 21,  1984 1*
So some r e s e a r c h e r s  have cons idered  using snowball campling 
( d e s c r ib e d  in  Endnote 8 below) to  avoid the p r o h i b i t i v e  
c o s t s  of  t o t a l  methodologica l  pur i ty*
Another way th e y  lower c o s t s  i s  by buying in  to  an "omni­
bus" survey:  a m u l t i - f a c e t e d  survey,  o f t e n  conducted regu­
l a r l y  , in which va r ious  c l i e n t s  Inc lude  t h e i r  q u e s t i o n s # 
This  means t h a t  q u es t io n s  on rad io  l i s t e n i n g  and fo re ign  
s t a t i o n s  may fo l low or be fol lowed by q u es t ion s  on laundry
de te rgen t  or  p o l i t i c a l  p re ie rcnce*  The b ro a d c a s t e r  i s  bu t
one sponsor  among many, and the  o ppor tun i ty  fo r  s p e c i a l  
t rea tm en t  or  placement on the cmnibus r a r e l y  a r i s e s *  But i t  
Is  a l e s s  expensive way to l o c a t e  respondents  f o r  l a t e r ,  
More in - d e p th  in te rv iewing*
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Researchers  may a l s o  "pi  ggykack" onto the surveys of  o th ­
er I n t e r n a t i o n a l  b r o a d c a s t e r s .  S t a t i o n s  r e g u l a r ly  share 
r e se a rc h  da ta  and c o n t r i b u t e  f i n a n c i a l l y  in  exchange fo r  
i n c lu s io n  on each o t h e r ' s  surveys.  Most o f t en  the  l a r g e r  
s t a t i o n s  conduct  the r e s e a r c h ,  and the sm a l le r  one s piggy— 
hack onto i t .
Included in  Appendix A i s  the BBC_ Standard Quest1 onnai r e , 
from which a l l  r e g u l a r  BBC surveys are developed* But even 
Medium— le n g th  q u e s t i o n n a i r e s  such a s  t h i s  r evea l  only  bas ic  
data  about  a l l s t e r e r  ( such as  r ad io  ownership,  awareness of  
Various s t a t i o n s ,  and tuning  h a b i t s ) .  I t  must be re­
designed and t r a n s l a t e d  f o r  each a p p l i c a t i o n ,  remembering 
The b r o a d c a s t e r ' s  in format ion  p r i o r i t i e s ,  l o c a l  demographic 
V a r i a b l e s ,  and " the degree of t e c h n o l o g i c a l  l i t e r a c y  of the 
Target a r e a "  (BBC tJBAE Sept* 4, 1984). The BBC a t t em p ts  to
ensure accuracy  by back—t r a n s l a t i o n ,  and by conduct ing p re­
fus t s  and encouraging  i n t e r v i e w e r  feedback and "co lo r"  
Mater ia l*  I f  i n t e r v i e w e r s  encounter  c e r t a i n  problems or  
"nusual  s i t u a t i o n s , they ere asked to record  i t  In t h e i r
d i a r i e s * [ 13] /y
4 * 3 . l # l  RCI 's  Survey S t r a t e g y
RCI conduc ts  or commissions r e g u l a r  sample surveys  on i t s  
own, with o the r  b r o a d c a s t e r s ,  and most f r e q u e n t l y ,  by piggy— 
backi rg  onto BBC p ro je c t s *  In. 1986, RCI p a r t i c i p a t e d  in 
Three BBC su rveys ,  in  Morocco, Venezuela,  and on seven 
^ " g l i s h —speaking  i s l a n d s  in  the Caribbean* The t o t a l  c o s t
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was about $8000* Louise Gagne of the CBC Research Depart­
ment has s a i d  t h a t  BBC surveys  a re  always nrethodoXogically 
sound, based on the s t andard  EEC q u e s t i o n n a i r e  (Appendix A), 
and conform to the  Survey C h e c k l i s t  (Appendix B ), a compos­
i t e  too l  developed by t h i s  w r i t e r  t o  determine the v a l i d i t y  
of a q u e s t i o n n a i r e  and the over—a l l  mer i t  of a survey 
pro jec t*  I t  i s  based on s i m i l a r  c h e c k l i s t s  put out  by BBC 
IBAR (Feb.  1980 ) and I PA (1S70).
RCI has begun an e x t r a p o l a t i o n  of a l l  survey data* I t  
Involves  the c a l c u l a t i o n  of probable  t o t a l  audience f igures*  
Based on a BBC techn ique ,  audience f i g u r e s  are  extended from 
a c t u a l  d a t a  c o l l e c t e d  in  a l i m i t e d  a re a  t o  r e p re s e n t  the 
probable  audience in  a l a r g e r  geographic  area* Gagne uses 
s o c i a l ,  economic, c u l t u r a l ,  and l i n g u i s t i c  f a c t o r s  as guide­
l ines*  For example, e x t r a p o l a t i n g  the audience In Zambia 
Might be based on survey r e s u l t s  from i t s  c a p i t a l  c i ty*  
Audience p r o j e c t i o n s  could then be compiled f o r  o t t e r  Zam­
bian c i t i e s  of s i m i l a r  s i z e ,  as long as  c u l t u r a l  and o the r  
Tac t o r s  a re  s i m i l a r  (and,  cf cou r se ,  i f  RCI's s i g n a l  beams 
in c l e a r l y  t o  t h e  o the r  a r e a s ) .  Famil i a n t  (1986) hopes t h i s  
w i l l  " f i l l  i n  the  ho le s"  of  c u r r e n t  survey re search : cen­
t a l  n ly t h i s  method would be unacceptab le  f o r  domestic 
Research hut  has became accepted  among i n t e r n a t i o n a l  broad—
cas te rs*
No r e p o r t s  were a v a i l a b l e  from the  most r e c en t  EC I s u r ­
veys,  so a 1980 survey of  Mexico was randomly s e l e c t e d  fo r
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examinat ion by t h i s  w r i t e r .  I t  was conducted by Go 11up Mex­
i c o ,  under the d i r e c t i o n  of Constance McFarlane a t  CBC 
Research,  as p a r t  of  a monthly omnibus survey of 35 Mexican 
c i t i e s  excludino  those nea t  the DS h e rde r .  The repor t  i s  
comple te , the  p r o j e c t  m ethcdo log ica l ly  sound (according  to 
Appendix E ), ard  i n c l u d e s  a copy of t h e  o r i g i n a l  Spanish 
q u e s t i o n n a i re  and the  Engl ish t r a n s l a t i o n .  I t  r e p o r t s  the 
s i z e  and composi t ion of audiences  o f  RCI, American and Cuban 
s t a t i o n s ,  and o t h e r  shortwave b r o a d c a s t e r s ,  as we l l  as  l i s ­
ten ing  behav io r s  and i n t e r e s t s  of  shortwave u se r s .  Ihe c o s t  
cf  the r e p o r t  i s  not d i s c l o s e d  (CBC RD Feb.  1984).
From t h i s  r e p o r t ,  i t  i s  obvious t h a t  survey resea rch  i s  
an i d e a l  t o o l  t o  determine audience s ize  and audience compo­
s i t i o n .  P rope r ly  des igned,  surveys can a l s o  d i scove r  a t t i t u -  
din al  v a r i a b l e s  (of  Canadians abroad,  f o r  example) .  They are  
c o t ,  however, very u s e f u l  in determining i f  ECI i s  proper ly  
d e f l e c t i n g  Canadian v iewpoints  in i t s  b ro a d c a s t s ,  o r  i f  pro­
grams a r e  a p p r o p r i a t e  to  i n d i v i d u a l  audience members. See 
Table 1 f o r  a summary of  these  r a t i n g s .
Sometimes b ro a d c a s t e r s  want quick and inexpensive i n f e r -  
Matlon on l i s t e n e r  r e a c t i o n s  to  new t r a n sm is s io n s ,  whether 
they f ind  i t  d i f f i c u l t  to  tune i n ,  or what they  th ink  of the 
Coverage of a p a r t i c u l a r  news i ssue  ( BBC IBAR Feb. 1984: 7 ) .  
Such r e s e a r c h  can he done by sending q u e s t i o n n a i r e s  to  
decent  c o r r e s p o n d e n t s ,  or  to  those on a program guide or  
a t h e r  r e l e v a n t  mai l ing l i s t .
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Jgolco Mn g a z lne i s  the Voice of America ' s  Engl ish—language
program guide» Kira Andrew E l l i  c t t  of  VOA w r i t e s :
" L i s t e n e r  m ai l ,  and the Vo ice t ra i l ing  l i s t ,  pro­
vide u s e f u l  bases  f o r  survey p ro jec t s»  These may 
not be r e p r e s e n t a t i v e  sanp le s  cf VCA l i s t e n e r s ,  
but  th ese  q u e s t i o n n a i r e s  provide a quick and eco­
nomical way to  determine the  l i s t e n i n g  h a b i t s  end 
program p re fe r e n c e s  o l  the  more devoted VOA l i s ­
teners#  We are  using t h i s  method more and more to 
complement the sample surveys" ( E l l i o t t  1986 )»
The BBC uses  a somewhat d i f f e r e n t  method, p r i n t i n g  a 
q u e s t i o n n a i r e  ( a  " l i s t e n i n g  d i a r y " )  i n s i d e  t h e i r  monlhly 
program g u id e . I t  i s  thus  sen t  out  to a l l  s u b s c r i b e r s ,  but  
the response r a t e  i s  g e n e r a l l y  lower than i f  i n d i v i d u a l  l e t ­
t e r s  were sen t  (a l though  the promise of p r i z e s  may be an 
in c e n t i v e  f o r  r e s p o n s e ;  see Appendix C f o r  an example )•
Another  method of f ind ing  t ra i l  respondents  i s  to ob ta in  
an a p p r o p r i a t e  n a i l i n g  l i s t  from which to  s e l e c t  names, 
'depending on what t a r g e t  group of respondents  i s  desired# 
This  n igh t  inc lude  s u b s c r i b e r s  to shortwave J o u r n a l s ,  news— 
Magazines, or l i n l t e d —in t e r  est  p u b l i c a t i o n s #
Mail ing l i s t  surveys  depend on the  i n t e r e s t  and mot iva — 
l i o n  of the  r e c e i v e r  to respond# Some b ro a d c a s t e r s  a t tempt  
In extend mai l ing  l i s t  r e s u l t s  to l a r g e r  p o p u la t i o n s ,  to 
der ive  audience  s i z e  from the I n f o r n a t i o n  they g a t h e r ,  but 
Mai l i n g  l i s t s  a r e  not a microcosm of  the gene ra l  populat ion# 
They a r e  most a p p r o p r i a t e  fo r  c o l l e c t i n g  in format ion  on 
p re f e r e n c e s  and l i s t e n i n g  h a b i t s  from i d e n t i f i a b l e  sub-  
eroupg than  f o r  e s t im a t in g  t o t a l  audience size#
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4 .3 ,2 .1  RCI's Mall lne L i s t  S t ra tegy
RCI has conducted one mail ing l i s t  survey to d a t e ,  "Cana­
dians  In the USA : R esu l t s  of an Omnibus Mail Survey,"  exe­
cuted by Barry Sherman of the Univers i ty  of Georgia In July  
1983. A mail  q ues t ion na i r e  was sent  to 2468 American—address 
s ub sc r ib e r s  of two Canadian rewsmagazines, MacLean' s and 
ItlActual i t e .  The goa l s  ot  the s t u d 3 were to i d e n t i f y  and 
descr ibe  t h i s  group of people ,  to measure t h e i r  expressed 
i n t e r e s t s  and d e s i r e s  f o r  Canadian i n f o r n a t i c n ,  to assess  
I b e i r  awareness of shortwave in general  and ECI in p a r t i c u ­
l a r ,  and to  i d e n t i f y  the most app ro p r i a t e  media and methods 
needed to reach Canadians or " Canada—p h i l e s " in the ISA with 
Canadian news and informat ion .
F indings  were i l l um ina t in g ,  al though they cannot be gen­
e ra l i z e d  to  the e n t i r e  Canadian popula t ion  res id ing  in the 
Fnited S t a t e s .  The recoinroenda 1 ions fol lowing include a sug­
ges t ion  to cont inue e f f o r t s  to  popula r ize  shortwave and RCI 
Ic the USA, to  explore p o s s i b i l i t i e s  of other  nceans of 
b roadcas t ing  (such as  s yn d ica t ion ,  and to develop and t e s t  
Rl lo t  programs ta rge ted  fo r  US t e l e v i s i o n ,  cab le ,  and 
^adio )• The survey was commissioned by Keith Randall (who 
^as a t  t h a t  t ime respons ib le  fo r  "Other Means" of  b roadcaa t -  
1*^ 8 cf RCI, so i t  may reasonably be wondered whether the 
**ecorciïendations were made in r ecog n i t ion  of h i s  mandate. 
However, the  ' rec  cmmendatlcns seem to be l o g i c a l l y  der ived 
Trom the survey r e s u l t s .  The pro jec  1 c o s t  33000 US (about 
S420C Canadian).
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One of RCI*s c u r r e n t  p r o j e c t s  Je to  develop a publ ic  
r e l a t i o n s  plan to promote I t e e l f  as  a " t i e  to  hone" fo r  
vaca t ion ing  Canadians or as Canada 's  "voice to the world"# 
But f i r s t ,  i t  must determine a s t a r t i n g  poin t  f o r  Ihe F. R« 
p r o j e c t ,  by determining the  c u r r e n t  awareness of i t s  e x i s ­
tence by Canadians* One p r o j e c t  has i rvolved  a ques t ionna i re  
wailed to  a l im i t e d  number o f  "opinion l e a d e r s "  in  Canadian 
s o c i e ty ,  mostly bus iness  people* No informat ion  was a v a i l ­
ab le  as to the  c o s t  or  success  of t h i s  pro jec t*
With regards  to RCI's informat ion needs,  mail ing l i s t  
surveys appear to  bes t  provide informat ion  on Canadians 
Qbroad and a t  home, a l though they may a l s o  provide feedback 
®n the ap p ro p r i a t e n e s s  and uses of programming by the i n d i ­
v idua l ,  assuming the  q u e s t io n n a i r e s  are p roper ly  worded and 
t a r g e t e d  a t  r e l e v a n t  indiv idua ls*
AjanJLscala-flJLJLisisjisz-MfliJ:
I f  t h e r e  i s  one cont roversy  among i n t e r n a t i o n a l  audience 
r e s e a r c h e r s ,  i t  concerns the ana lys i s ,  of  l i s t e n e r  mail* A 
l a r g e  s t a t i o n  may r e c e i v e  over h a l f  a mi l l ion  l e t t e r s  each 
year* Many l e t t e r s  r e q u e s t  broadcas t  schedules  or s e l e c t i o n s  
of popular  music,  and t e l l  the s t a t i o n  l i t t l e  more than l i s ­
t ene r  names * But mail  from overseas  may o f f e r  f a s c i n a t i n g  
glimpses in to  t h e  d a i ly  l i v e s  of l i s t e n e r s ,  and has a s t rong 
a t t r a c t i o n  fo r  the researcher*  As compared with verbal  
answers to ques t ions  posed by in t e rv iew ers ,
" • • • such  l e t t e r s  r e p r e s e n t  an a c t  of respons ive­
ness by people abroad* In a d d i t i o n ,  they c o n s t i —
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l u t e  d a ta  which are c o l l e c t e d  co t i t i  t u a l l y  and 
wi thout  c o s t  fIcm c o u n t r i e s  a l l  over the world" 
(Herzog 195 2: 60S)*
The arguments t o r  an a ly s in g  mail  a r e  based on t h r e e  
assumptions:  t h a t  i t  I s  economical , t h a t  i t  i s  sometimes
the only a v a i l a b l e  in fo rm at ion ,  and t h a t  d e s p i t e  Ihe t a c t  
t h a t  l e t t e r —w r i t e r s  a re  " b i a se d " ,  they a r e  reasonably  r ep re ­
s e n t a t i v e  of the  p o p u la t i c n  or sub-group f o r  which the 
b roadcas t  s e r v i c e  i s  intended* C e r t a in l y  the  f i r s t  assump­
t i o n  i s  t r u e :  l e t t e r s  are  a c o s t  to a s t a t i o n  on1 3  i f  I t
o f f e r s  p r i z e s  or  o the r  promct ional  i n c e n t i v e s  to  w r i t e r s  ( in  
a d d i t i o n  to  any s a l a r i e s  to s t a f f  fo r  handl ing  the mail ,  of  
c o u r s e )* And, sometimes l e t t e r s  are  In f a c t  the only con tac t  
between l i s t e n e r  and b r o a d c a s t e r  when a l t e r n a t i v e ,  more 
I 'Gliable sources  of in fo rm at ion  a r e  e i t h e r  u nav a i l ab le  or  
too expensive*
But i t  i s  t h e  r e p r e s e n t a t i v e n e s s  cf l e t t e r —w r i t e n s  t h a t
I s  problematic* Arthur  l a i r d ,  fermer  D i r e c to r  of CBC
Research, wrote:
"***[ was s t r u c k  once again by the g r e a t  r e l i a n c e  
t h a t  seems to  be p laced  by most fo r e ig n  b roadcas t ­
ers of 'what  the  l e t t e r  w r i t e r s  s a y ' I  — t h i s  
d e s p i t e  the  f a c t  t h a t  we a l l  seemed to agree about 
the dangers of assuming t h a t  such cor respondents  
n e c e s s a r i l y  r e f l e c t  the c h a r a c t e r i s t i c s  and views 
of the  a c t u a l  audience" ( l a i r d  1978)*
S evera l  i n v e s t i g a t i c n s  have locked a t  t h i s  problem* One 
concluded t h a t  " the  pub l ic  l e t t e r  f i l e  in  I t s e l f  i e  no t  a 
s u f f i c i e n t l y  ' accura te  r e f l e c t i o n  t o  [ a u d i e n c e ]  needs and 
^ u t e r e s t s "  (McGuire and LeKcy 1977: 85 )* Both t h e  BBC and
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CBC Research have conducted methodologica l  s t u d i e s  comparing
survey c o n t a c t s  with l e t t e r  w r i t e r s  and mai l ing l i s t  reson—
d e n t s « [ 14] The l a t t e r  concludes In i t s  comparison of Rest
German survey and postal contacts that
" • • • t r a i l  c o n t a c t s  a r e  q u i t e  u n ty p ic a l  [ s i c ]  o f  FCI 
l i s t e n e r s  in  g e n e r a l  — ne t  only de t ro g rap h ica l ly , 
but in  o the r  c h a r a c t e r i s t i c s  and h a b i t s  r e l ev an t  
to l i s t e n i n g ,  perhaps most notably  in t h e i r  p r e f ­
erences  fo r  c e r t a i n  types  of  prcgrair» Nor can i t  
even be assuised ( a s  i t  o f t en  i s )  t h a t  l e t t e r s  and 
t r a i l ing  l i s t s  a t  l e a s t  provide a r e l i a b l e  'pool*
f rotr which an i n t e r n a t i o n a l  b r o a d c a s t e r ' s  re tz u I a r
l i s t e n e r s  can be i d e n t i f i e d ;  here the mail con­
t a c t s  who l i s t e n e d  r e g u l a r l y * • • were q u i t e  unrepre­
s e n t a t i v e  of the c r o s s - s e c t i o n  of r e g u l a r  l i s t e n — 
e r s • • • as i d e n t i f i e d  in  the  sample su rvey#••"  (CBC 
RD Feb. 1983: 14) .
The BBC r e p o r t  i s  more c p t l m i s t i c  about  the use of l i s ­
t e n e r  mai I .  While r ecogn iz ing  the  problems of s e l f -  
S e l e c t i o n ,  BBC r e s e a r c h e r s  s a id  t h a t  " i t  may be f e l t  t h a t  
the wishes of committed,  f r e q u e n t  l i s t e n e r s  a re  more impor­
t a n t  than those of c a s u a l  l i s t e n e r s "  (BBC IBAR Sept* 19 83 : 
^4) .  However, the assumption t h a t  l e t t e r —w r i t e r s  are more 
committed or  more f r e q u e n t  l i s t e n e r s  i s  unwarranted;  as the 
aforement ioned CBC r e p o r t  has s t r e s s e d ,  t h e r e  has been no 
evidence to  prove t h a t  l e t  t e r —w r i t e r s  a r e  r e p r e s e n t a t i v e  of  
a group of  r e g u l a r  l i s t e n e r s »
Nor a r c  the opin ions  expressed in l e t t e r s  n e c e s s a r i l y  
Wide- ranging# Browne ( 19 82 ) ,  fo r  example, suggests  t h a t
l e t t e r  w r i t e r s  a r c  by na tu re  more complimentary than c r i t i ­
cal  * î£e a l s o  no tes  t h a t  the very a c t  of w r i t i n g  may be d i s ­
couraged in some c o u n t r i e s  where i t  i s  regarded a s  a "hos-
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t i l e "  a c t ,  and t h a t  t h e re  i s  no way f o r  b ro ad cas te r s  to 
v e r i f y  i f  l e t t e r s  are genuine.  And th e re  are c e r t a i n  catego­
r i e s  of l i s t e n e r s  which " are g ene ra l ly  very imporIant  to 
I n t e r n a t i o n a l  s t a t i o n s  but Mhich r a r e l y  appear in  the ranks 
l e t t e r  w r i t e r s "  (Browne 1982: 321 ), such as  bus iness  peo­
ple and tjovernment o f f i c i a l s .
Is  the  a n a l y s i s  of mail  cf any use a t  a l l ,  then? E l l i o t t  
(1987) has sa id  t h a t  i t  i s  r a t h e r  t ime—consuming and i n e f f i ­
c i e n t  because of the small  p ropor t ion  of l e t t e r s  with sug­
g es t io n s  or  comments. But shortwave hobbyists  (who sometimes 
request  QSL ca rd s ,  souveni r  pos tca rds  issued by the  s h o r t— 
Wave s t a t i o n  which serve as a conf i rmat ion  of recep t ion  to 
the hobbyist  ) do gene ra te  t e c h n i c a l  informat ion useful  to  
GngineerIng depar tments ,  s ince  a QSL req ues t  u sua l ly  con— 
Tains in format ion  on the q u a l i t y  of the broadcas t  rece ived.  
And views expressed In l e t t e r s  about  program co n ten t  or  
Transmission t imes may, a t  th e  very l e a s t ,  i n d i c a t e  t rends 
®r focus a t t e n t i o n  on p o s s ib le  changes of a t t i t u d e  in the 
audience a t  l a r g e  (Herzog 1952: 610).  L e t t e r s  may a l s o  serve 
as  p o i n t s —of—depar tu re  fo r  f u t u r e  q u e s t io n n a i r e s .  McFarlane 
Write s :
" . . . I  do t h i n k  there  i s  a p lace  for  l e t t e r  w r i t e r s  
— they  can provide one with hunches and c r e a t i v e  
i d e a s , they con inform one about s p e c i f i c  problems 
and c e r t a i n l y  they a re  u se fu l  to demonstrate th a t  
t h e re  I s  an audience out t h e re .  I do not ,  however, 
th ink  they should be used, as a source fo r  quant i -  
JEalLus in format ion  about  l i s t e n i n g  behavior  or 
about opin ions  on p rog ram s . . . "  (McFarlane 1983).
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"ecoiraends t h a t  when I n f o r n a t i c n  from l e t t e r  w r i t e r s  i s  the 
"uLy a v a i l a b l e ,  programmers "would probably do t e s t  to  
ignore i t  and t o  re ly  i n s t e a d  on t h e i r  own exper ience  and 
p e r sona l  Judgment" (CBC RD Feb. 1883: 14) .  Even s t a t i s t i c a l  
manipula t ion  by weight ing  i s  not  l i k e l y  to  improve a non— 
sampled, s e l f —s e l e c t e d  group o l  informants  such as p o s t a l  
c o n t a c t s . [15]
4 . 3 . 3 . 1  PCI ' s  Mail Analys is
As d i s cu s se d  above, ECI has committed c o ns ide ra b l e
e f f o r t  to t h e  q u e s t io n  of l i s t e n e r  mai l  a n a l y s i s .  Two l u l l — 
Time s t a f f  are employed a t  the  Montreal  headquar t e r s  to  open 
"Pd answer a l l  l e t t e r s ,  which a r r i v e  a t  the  r a t e  cf about 
4000 a month, 50,000 a y e a r . [ 16] Par t  of  t h e i r  d u t i e s  i s  to  
ï'ecord c r i t i c a l  and ev a lu a t iv e  comments from w r i t e r s ;  these 
are passed a long  to s ec t io n  heads and, management. Each
Month an "Audience Mail Comments" r e p o r t  i s  c i r c u l a t e d  to 
a l l  s t a f f .  I t  i s  a t a l l y  of a l l  l e t t e r s  r ece ived  to date and 
inc ludes  except s from a s e l e c t i o n  o f  them. The repo r i s t a t e s  
That " I t  i s  our e d i t o r i a l  p o l i c y  to  inc lude  a l l  nega t ive  
Comments and c r i t i c i s m s "  (RCI Communication Dept .  Feb.  1887:
. A sample of comments fo l lows .
" I  e s p e c i a l l y  enjoy the news from Canada as I 
hear  v i r t u a l l y  noth ing  about  Canada here from o1h- 
er news s o u r c e s . "  (Oakland, C a l i f o r n i a )
"Votre programmation e s t  f o r t  a p p r é c i é e .  Mais 
J ' a i m e r a i s  bien en tendre  glus souvent des chansons 
f rancophones ."  (C h a r l e s t o n ,  SC )
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"You succeed in p r e s e n t in g  tc the  Pol ish  l i s ­
t e n e r s  a coun t ry  t h a t  i s  so geog raph ica l ly  d i s t a n t  
t h a t  many people s t i l l  regard i t  as  an e x o t i c  
p l a c e . "  ( T r a n s l a t e d  from P o l i s h )
" 1 *1® a s a i l o r  and dur ing our long t r i p s  abroad 
EC I has kept  us wel l—informed ." (Montevideo, Uru­
guay )( Trans lo  ted from Spanish )  ( Source s: FCI
1985—86 Program Schedule .  Feb.  1987 Audience Moil 
Comments )
I s  in fo rm at ion  from audience mail  perce ived  as  impor tan t?  
Randall  ( 1986 ) has sa id  t h a t  i t  provides  an o the r ,  inexpen­
s ive  source  o f  feedback,  and t h a t  sometimes va luab le  sugges­
t i o n s  a r e  made by l e t t e r - w r i t e r s .  O cc as io n a l ly  even one l e t ­
t e r  can have a profound e f f e c t .  For example, Randall  sa id  
t h a t  one w r i t e r  sugges ted  t h a t  ho would l i k e  to  hear  a wrap— 
hp a t  t h e  end of the  newscast  for  a r e —cap of the news head­
l i n e s .  Th i s  was dene on some RCI language s e r v i c e s  but  not  
a l l .  In f a c t ,  i t  i s  a b roadcas t  p r a c t i c e  common to the e l e c ­
t r o n i c  media. The id ea  was accepted  and management has 
decided to  make i t  a s t andard  p o l i c y  a c ro s s  a l l  language 
S e rv i ce s .  This  may be the  excep t ion  r a t h e r  than the  r u l e ,  
but  Randal l  has a l so  i n d i c a t e d  t h a t  because cf comments made 
by l e t t e r —w r i t e r a  of the amount and schedu l ing  o f  French 
Programming t o  North America, RCI i s  cons ide r ing  s u i t a b l e  
ahanges.
The a n a l y s i s  of l i s t e n e r  mail  i s  a low-cos t  research  
Method, but  s i n c e  l e t t e r —w r i t e r s  d i s cu s s  the t o p i c s  they 
Want, i n  the manner they want , l e t t e r s  cannot  be systerna t i — 
c a l l y  used to  meet RCT's informât  i cn needs .  Perhaps the 
*a ly  need th ey  can s a t i s f y  (and J u s t  moderately a t  t h a t )  i s
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the need to de t e r n in e  the app ropr ia teness  and uses of pro— 
eraam ing fcy the l i s t e n e r .
£ i]J E B J 3 1 liS .J :-S ia i)lJ L lli2 0 -S tJ -A M ijl£ l]£ £ a  
To coun te r  the I n a c c e s s i b i l i t y  of audiences in  c losed  
S o c i e t i e s ,  a somewhat unorthodox re se a rc h  process  has been 
developed: the s imula t ion  of audiences by computer a f t e r
in te rv iewing  a very small  number of people from the t a r g e t  
popu la t ion .  Each year m i l l i o n s  o l  c i t i z e n s  of the ISSR and 
Has te rn  Europe t r a v e l  f o r  business  or p leasure  to  Western 
Europe (McIntosh 1986: 245).  Severa l  market research  organ i ­
s a t io n s  at tempt  to con tac t  and Interview a number of these 
v i s i t o r s .  This  r e s e a rc h  i s  done p r im a r i ly  through the FEE- 
sponsored Eas te rn  European Audience and Opinion Eesear'ch 
bureau in Munich, and the El-backed Soviet  Area Audience and 
Opinion Research agency in  P a r i s .  Information gathered from 
these  i n t e rv iew s  i s  then fed in to  a computer model, which 
t ransforms the  d a t a  in to  a s imula t ion  of the populat ion of 
the area in q ues t ion .
The model, developed o r i g i n a l l y  a t  the  Massachusetts  
i n s t i t u t e  of Technology, extends t h e  demographic v a r i a b l e s  
(educa t ion ,  age,  sex ,  u r b a n / r u r a l  r e s i d e n c y , geographic 
^®gion, and membership in the Communist p a r ty )  of the input 
"nto the popula t ion  as a whole. Thus a s imula t ion  of  the 
^nt i r e  s o c i e t y  r e s u l t s .
Special interview techniques have been adopted to counter 
the tendency of Soviet citizens to respond negatively if an
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interview Is conducted in e t r a d i t i o n a l  research manner. An 
informai, conversational approach helps to develop a person— 
rapport between interviewer and subject .  Although i t  Is 
®stinsated tha t  153 or more oJ potent ia l  Soviets subjects 
refuge to be drawn even into casual conversation (Parta 
1982: 582), recent studies have succeeded in gaining 
"pinions cn topics such as the war in Afghanistan, the Pol­
ish Sol idar i ty  movement, nuclear war, and the Korean a i r l i n -  
incident ,  as well as cn radio l i s tening  habits (Parta 
1986: 235-241 ).
I t  i s  obvious that ,  even with careful ly—conducted in t e r ­
views and sophist icated computer ana lys is ,  these surveys 
Cannot claim to be random samples of the population. Travel— 
*^*3 are not representa t ive:  they are privi leged,  e i ther
"conotrically or p o l i t i c a l l y ,  or have closer  t i e s  or stronger 
Interests in the West than the average Soviet c i t i z e n .  Cer- 
Tainly people of average income and education t rave l  outside 
The USSR, but i t  i s  safe to assume that  there i s  some "priv— 
^Inge factor"  involved.
Another criticism cf computer simulation is aimed at both 
interviewing methods and the mathematical projection 
(Browne 1985: 330 ). An official with the ÜSIA writes:
"A major d i f f i c u l ty  [wi th] . . .Radio Liber ty 's  
" indi rec t  interviews" of Soviet v i s i t e r s  to the 
West i s  that  the resul t ing data under- represents 
non—Russian n a t i o n a l i t i e s .  We have much more con­
fidence in what they can t e l l  us about the radio 
l i s ten ing  habi ts  of Nr. Ivanov in Moscow than 
those of Mr. Perchuk in Kiev or Mr. Muhammcdov in 
Tashkent" (Demitz 1985).
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However, the r e s u l t i n g  audience informat ion  seems remark— 
Qbly c o n s i s t e n t  over time fo r  both the USSR and Eastern  
Europe (McIntosh 1986: 245].  And, according to  an eminent
Tormer S o v ie t  s o c i o l o g i s t ,  Vladimir  Shlapentokh,  Ihe most 
exper ienced expe r t  in  Sovie t  survey research  before  going 
In to  e x i l e , ,  computer s imula t ion  methcdology i s  both " i n t e r — 
"S t ine  and va luab le"  (EEC lEAR Feb. 1984: 8 ).
4 * 3 « 4 * 1  R C I ' s  Simulat ion Involvement
RCI purchases  s imula t ion  data from both RFE and HI, a t  a 
" o s t  of $6000 per  year  for  each.  No r e p o r t s  were aAal iab le  
To t h i s  w r i t e r ,  but Gagne (1987)  has said  th a t  the data 
*'oceived must be processed ,  s t a nd a rd i ze d ,  and i n t e r p r e t e d  
Very c a r e f u l l y .  She a l so  has i n d ic a t ed  t h a t  RFE/RL do not  
"Iways in c lu de  informat ion  such as respondent  s e l e c t i o n  or  
In terv iewing  procedures ,  anc t h a t  the  f i n a l  r e s u l t s  are thus 
l im i ted .
Based as i t  i s  cn a form of survey re sea rch ,  computer 
Simulat ion i s  u s e f u l  f o r  compil ing informat ion on audience 
" Ize  and make-up ( in fo rmat ion  needs 1 and 5 ) ,  bu t  has l i t t l e  
^ * l 1 1 ty  o the rwise .
I h e " People M ct.gr*j
The * people meter* Is  a r e l a t i v e l y  now method f o r  quan t i ­
fying an audience ,  used p r im a r i ly  by t e l e v i s i o n  b ro ad ca s t— 
ers  :
"People meters  a re  e l e c t r o n i c  gadgets  with rows of 
co lo red  l i g h t s  t h a t  record  in format ion  a t  the push 
of a b u t ton  on a hand-held remote u n i t .  Viewers
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push a but ten to  record  t h e i r  presence in f r o n t  of 
the TV and again to  reccrd t h e i r  d ep a r tu re .  By 
p re s s in g  but tons»  users  a re  ab le  to  record  which 
family members a re  v ien ing  as  well  as the sex and 
age of  v i s i t o r s .  The A.C. Nielsen  computer . . . [ w i l l  
c o l l e c t  t h e ]  da ta  n ig h t l y  through te lephone hook­
ups" ( R a t l i f f  1987: 4C J.
This system g ives  next—day in fo rna t ion»  hut  depends on 
te lephones  and computers for  data c o l l e c t i o n  and a n a l y s i s .  
Radio b r o a d c a s t e r s  have no need fo r  such i icnediate informa­
tion» and in  c e r t a i n  c o u n t r i e s  would not f i n d  the necessa ry  
i n f r a s t r u c t u r e  f o r  such a p r o j e c t .  As we II» i t  i s  a r a t i n g  
system dependent  on the a c t i v e  c o -o p e ra t io n  of the  respon­
den t s .  ( T e l e v i s i o n  r e se a rc h  ers  a r e  wcrking on a t o t a l l y  pas— 
system» us ing  sonar  or i n f r a r e d  d e t e c t o r s  to determine 
the number of people in  a ■room; one device  can even d i s t i n — 
BUiah by body hea t  between people and animals!  Such a method 
i s  e x t r a o r d i n a r i l y  s o p h i s t i c a t e d  and expensive f o r  the  needs 
rad io  b r o a d c a s t e r s ) .  However» a people meter system i s  
"ne method of  de te rmin ing  the s i z e  cf the radio audience » 
"ne which has y e t  to bo t r i e d  by an i n t e r n a t i o n a l  rad io  
hnoadcas te r .  For GCI» though » l i t t l e  o the r  r e l e v a n t  da ta  
could be genera ted  in  terms of i t s  in format ion  needs.
£r.o.arBjn-RaÆSJjilb
"No mat te r  how powerful or complete the  t r a n s m i t ­
t e r  coverage or the d i s t r i b u t i o n  of [ r a d i o ] 
r e c e i v e r s  may be » a b roadcas t ing  s y s t e m . . . i s  
w or th le s s  u n l e s s  the programs produced a re  mean­
i n g fu l  t o  the  au d i e n c e * . . I t  can be harmful to the 
r e p u t a t i o n  of [ t h e  b ro a d c a s t e r ]  i f  the  programs 
heard a re  so a l i e n  e i t h e r  because of t h e i r  l an ­
guage» t h e i r  mode of p r e s e n ta t i o n »  or even the use 
of music which means nothing t c  the  e a r s  of  the 
people" ( Codding 1959: 53—54 ).
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Audience measurement has been c r i t i c i z e d  as i n s u f f i c i e n t
io r  an i n t e r n a t i c n a l  b roadcas ter»  where "•■•audience s i z e
alone i s  an inadequa te  ev a lu a t io n  of  w h e th e r . • • more exact ing
prograrotring o b j e c t i v e s  [ a r e  be ing  met]" ( B e v i l l e  1985: 131).
Broadcasters have beccme aware of a need for qualitative
in format ion  about  t h e i r  aud iences .  Joe l  Curchod» D i r e c to r  of
Radio S wi tze r land  I n t e r n a t i o n a l »  wrote:
" . . . a n y  q u a l i t a t i v e  r e s u l t s . . . w o u l d  help us mere 
than the  ex p e r t  i n d i c a t i o n  concerning the  number 
of l i s t e n e r s  a t  a given amount of the day o r  on 
the  * make and model* of the r a d io  r e c e i v e r "  (Cur— 
chod 1983).
And f o r  the  shortwave broadcas te r»  t a r g e t i n g  very  s p e c i f ­
ic groups of  i n d i v i d u a l s  wi th in  a p a r t i c u l a r  socie ty»
" . . . q u a l i t a t i v e  r a t i n g s  systems could have an 
enormous e f f e c t .  M in o r i t i e s  and a l l  s p e c i a l
i n t e r e s t  groups whose needs do not f i t  i n t o  "main­
s t ream" programming w i l l  b e n e f i t  from a q u a l i t a ­
t i v e  r e s e a r c h  system t h a t  r e f l e c t s  the goals  and 
o b j e c t i v e s  [ o f  the b r o a d c a s t e r ]" (Hardy 1981:
131).
Most u s e f u l  f o r  i n t e r n a t i o n a l  b ro a d c a s t e r s  i s  q u a l i t a t i v e  
*'esearch which examines audience r e a c t i o n .  Hhile q u a n t i t a ­
t i v e  methodologies  ask people to respond to  ques t ions  which 
have a l ready  been f o r m u l a t e d » [ 17] q u a l i t a t i v e  re sea rch  i s  
®ore guhiecj: centered» a l lowing  l i s t e n e r s  to g ive  t h e  I n f o r -  
Mation t h a t  they  want to the r e s e a r c h e r  (Hobson 1986: 218).
However» to  recognize  t h e  l i m i t a t i o n  of q u a l i t a t i v e
**esearch i s  impor tan t  : i t  has a profound p o t e n t i a l  fo r  mis—
heading r e s u l t s .  Informat ion produced cannot  be g e n e r a l i z e d
a popu la t io n  with any degree  cf  c e r t a i n  ty.  This i s
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because q u a l i t a t i v e  methods u s u a l l y  Involve a small  number 
of respondents ,  r a r e l y  c h o s e n  through T a n d o n  sample methods 
tdeGrcot 1986: 15) .
The d i v i d i n g  l i n e  between q u a n t i t a t i v e  "audience measure— 
ment" and q u a l i t a t i v e  ".program research"  i s  fuzzy* For 
example, market ing s t u d i e s  o f ten  rank respondents  according 
t h e i r  "psychographic"  p r o f i l e s ,  a t r ans fo rm at ion  of per ­
s o n a l i t y  and a t t I t u d i n a l  f a c t o r s  in to  demcgraphlc—1 1 ke va r i — 
ab leg .  Some of  the measurement t echniques  desc r ibed  in  the 
previous  s e c t i o n  have q u a l i t a t i v e  elements ;  l ikew ise ,  some 
the q u a l i t a t i v e  methods d e t a i l e d  below may i n c o r p o r a t e  
q u a n t i t a t i v e  p r o p e r t i e s .
But whatever  the c l a s s i f i c a t i o n ,  t h e r e  i s  widespread 
agreement t h a t  some amount cf q u a l i t a  l ive  r e sea rch  i s  neces­
s a ry ,  Katz (1977),  f o r  example, sugges t s  t h a t  programs 
should be des igned in  con junc t ion  with exper imenta l  exposure 
aud iences .  And Steedmnn (1975) (quoted in  Ba tes  1984: 
^1 ) ,  an e v a l u a to r  cf ed u c a t io n a l  media, found t h a t  b io a d c a s t  
Programs which f a i l e d  to  ga in  an audience s u f fe red  from a 
^ack of p re -p ro du c t ion  r e s e a r c h ,  or  "p re—l e s t i n g " . The i r  
Producers had f a i l e d  to i d e n t i f y  the audience and i t s  l i k e l y  
Responses to  c e r t a i n  t o p i c s  and approaches .
This s e c t i o n  examines the var ious  methods i n t e r n a t i o n a l  
b ro ad ca s te r s  in g en e ra l  and RCl in p a r t i c u l a r  employ to f ind  
"Pt mere about  t h e i r  a u d i e n c e s . [18]  As above, each method i s  
Pated accord ing  to i t s  c o s t ,  amount cf  RCI c o n t r o l ,  and com­
p l e x i t y .
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Focus group d i s c u s s i o n s  ore the c l a s s i c  fcrm of q u a l i t a — 
"tive rcseach:  a group of audience members gathered in  per ­
son to d i scuss  a s p e c t s  of a b r o a d c a s t e r ' s  programming or  
o p e r a t io n s .  They arc l ed  by an animat c r  or i n t e rv iew er  using 
a prepared l i s t  of t o p i c s  to be covered.  Focus groupe cannot 
be used to  genera te  q u a n t i t a t i v e  in format ion ,  b u t  can give a 
good " f e e l "  f o r  r e a c t i o n s  to  a t o p i c ,  "of ten b e t t e r  than can 
bo obta ined  with a s t r u c t u r e d  q u e s t io n n a i r e "  (EEC IEAR Aug. 
1984: 1 ).
P a r t i c i p a n t s  a re  s e l e c t e d  from mail ing l i s t s  or  are 
ï 'ocrui ted  from p as t  su rveys .  Focus groups may be ga thered  in 
^he home country of the b ro ad cas te r  ( p oss ib ly  with "exper t"  
P a r t i c i p a n t s ,  or with laymen who may or may no t  be exposed 
I" sample programming during the s e s s i o n ) ,  cr in  the  f i e l d ,  
In the t a r g e t  co u n t ry .  The groups a re  not r e p r e s e n t a t i v e  but  
"an be "loaded" ( i e . , p a r t i c i p a n t s  s e l e c t e d  on the bas i s  of 
P a r t i c u l a r  demographics or  o ther  c h a r a c t e r i s t i c s )  to  give as 
'*ide a r e p r e s e n t a t i o n  os p o s s i b l e .
No more than twelve people u su a l ly  p a r t i c i p a t e  in each 
®"ssion, making focus groups f a i r l y  inexpensive.  Sometimes 
they r e s u l t  in inno va t iv e ,  thought—provoki ng id e a s .  But 
the re  a r e  problems: o f t en  d i scuss ion  p a r t i c i p a n t s  c o n t r a d i c t  
"ach o th e r ,  and not a l l  s u b je c t s  t ake  the  oppor tuni ty  (o r  
are provided i t  ) t c  express  themselves as  wel l  or as  s t rong­
l y  as o t h e r s  in  the  group ( lEC IBAH Mar. 1984: 4).
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An i n t e r e s t i n g  v a r i a t i o n  on th e  fccus  group was ccnducted 
by the BBC i n  1985: an i n t e r n a t i o n a l  phone—In show. L i s t e n -  
®rs from around the world were i n v i t e d  t o  c a l l  in  wi th  t h e i r  
"p in ions  on v a r io u s  programiri ng q u e s t i o n s .  As with domestic 
" a l l —In shows, respondents  were a t y p i c a l  of the  "ave rage" ,  
but i t  was n e v e r t h e l e s s  an i n t e r e s t i n g  and r e l a t i v e l y  cheap 
'Research experiment  ( EEC IBAR Autumn 1985: 2 ) .
^ •4 .1 .1  RCI's Focus Group Sess ions
RCl has i n i t i a t e d  one focus group s e s s i o n , [19]  conducted 
by Barry Sherman of the U n ive rs i ty  of Georgia in  September 
" f  IS 8 6 . I t  was a s t r u c t u r e d  group in te rv iew  and d iecus s io n  
* i t h  14 RCl l i s t e n e r s  in  A t l a n t a ,  who were lo ca ted  through 
correspondence r ecords  a t  ICI .  Run by one in t e rv iew e r  and 
1 * 0  a s s i s t a n t s ,  the p r o j e c t  c o s t  $1600 US (abou t  S2250 Cana— 
<^ian). The f i n a l  r e p o r t  ("Focus Group Report  on RCl") p r e s — 
" c t s  the demographic c h a r a c t e r i s t i c s  of  the  group,  t h e i r  
rad io  and shortwave l i s t e n i n g  h a b i t s ,  and d e t a i l s  t h e i r  com— 
"lents on RCl programming, p e r s o n a l i t i e s ,  and promotional  
a c t i v i t i e s .  For example:
"RCl i s  b e t t e r  than Radio France ,  Radio I t a ­
l y . . . i t ' s  wel l  above t h o s e . . . a n d  those  in Eas tern  
Europe . . . "
" . . . I  hear  them being p r o f e s s i o n a l ,  good, and 
h i a n d . . . m o n o t o n e . . . "
"RCl should  ge t  involved with more bus iness  
promotions,  l i k e  t r ade  s h o w s . . . "
Randall  (1986) has sa id  t h a t ,  a l though  the focus  group 
"Method does not c laim to  r e p r e s e n t  the e n t i r e  pop u la t io n .
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Very i n t e r e s t i n g  p e i n t s  were r a i s e d ,  wi th  a few s u r p r i s i n g  
in s igh ts*  For h i s  purposes — d i sco ve r ing  new and b e t t e r  
*ays of r each ing  Americans and Canadians in  the US — t h i s  
P ro je c t  was we l l  wiorth the Investment  •
For RCl, the r e a l  s t r e n g t h s  of focus group s e s s io n s  (as  
summarized in Table 1) a re  in  de te rmin ing  a t t i t u d e s :  those
Canadians ab road ,  and the a p p r o p r i a t e n e s s  and uses o f  
Programming* They are  modera te ly  u s e f u l  in  de te rmining  i f  
audience members perce ive  Canadian viewpoints  in  ÏCI pro— 
Grams. However, l i k e  a l l  q u a l i t a t i v e  r e s e a rc h  methods, they 
"annot be g e n e r a l i z e d  to  the  popu la t io n  as  a whole, and thus 
not  r e p r e s e n t  a t t i t u d e s  of the e n t i r e  l i s t e n e r s h i  p#
A-D£Sdfl±sl-.j6LflJtSJLisl
S t a t i o n s  r e c e iv e  u n s o l i c i t e d  comments from observers  in  
t h e i r  t a r g e t  c o u n t r i e s :  from the  hone n a t i o n ' s  d ip lo m a t s ,
"epor t s  in  the  f o r e i g n  media, o bse rva t ions  from v i s i t i n g
PPofessoTS or  those  r e s i d i n g  t em p ora r i ly  overseas ,  and com— 
"U3nts from t r a v e l e r s  (Browne 1982: 328)* This m a t e r i a l  i s
Ip no s e t  form and ranges from vague impress ions  t c  more 
Informed ideas  on rad io  and media consumption h a b i t s *  Diplo— 
"’a t a  and r e p o r t e r s  may be very good observer s  and may deve l— 
"P a good unders tand ing  of a t a r g e t  count ry ,  bu t  the da ta
they provide can only be used to  i l l u m i n a t e  o t h e r ,  more
s t r u c tu r e d  r e s e a r c h  f indings#  As CEC's Constance McFarlane 
bas s a id :
"Numbers can be s t a l e ,  sc you can f l e s h  them cut
with t a l k ,  background m a te r i a l  t c  make th in g s  come
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a l i v e  fo r  the  reade r  of your report* Anecdotal  
m a te r i a l  i s  u se fu l  to provide a b e t t e r  unders tand­
ing of your audience in a personal  way — probably 
b e t t e r  than no i n f o r n a t io n  a t  a l l "  (McFarlane 
1986 )*
Anecdotal  m a te r i a l  may be s o l i c i t e d  from refugees  o r  
ï*ec ent emigran ts  from a t a r g e t  country* E spec i a l l y  useful  i s  
informat l c n  on media h a b i t s  of f r i e n d s  and o thers  *ho have 
I'cma Ined In the homeland* But th e re  may be a tendency fo r  
' 'ospondents to  t e l l  i n t e r v i e w e r s  what they th ink  i s  wanted; 
in e f f e c t ,  they may f e e l  obl iged to  make a symbolic s t a t e — 
®ent ag a in s t  t h e i r  former country* And, of course ,  n e i t h e r  
*'efugees nor emigran ts  may have p e rce p t ion s  and a l t i t u d e s  
*hich r e f l e c t  those  of t h e i r  "average" countrymen*
Never the less ,  b roadcas te r s  do seek out  groups of  emigres,  
" s p e c i a l l y  those  from closed s o c i e t i e s *  For example, in 1985 
the ÜSIA c o n tac ted  RCl about gaining access  to  a group of  
9 k ran ians , who had r e c e n t l y  r e s e t t l e d  from Poland tc  Toron— 
The Americans f e l t  t h a t  the group of about 100 would be 
i a i r l y  r e p r e s e n t a t i v e ,  l i n g u i s t i c a l l y  and c u l t u r a l l y ,  of the 
9kranian popula t ion*  And they regarded the  g loup as 
"xtremely i n t e r e s t i n g  as s u b j e c t s  of a q u ie t  survey of 
bhei r  former media h a b i t s "  ( Demitz 1985 1* I n t e r e s t i n g l y ,  
Rsnci l ied  a t  the f o o t  of a reques t  was t h i s  comment: "Exte r ­
nal A f f a i r s  s a i d  SCI ' n o t  i n t e r e s t e d '  — wants no a t t e n t i o n  
them so as  not  to  c lose  down o th e r  doors" 5 i n d i c a t i v e  
*^"*'haps of f u t u r e  research  p lans  of E x te rna l  A f fa i r s*
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**"4*2*1 RCI's Ose of Anecdotal  Mate r i a l
Information i s  o c c a s io n a l ly  received by RCl from d lp lo — 
*®ats, academics,  and HCI personnel  who t r a v e l  overseas  and 
conduct t h e i r  own u n o f f i c a l  "research"* This in fcr raa t ion
*®akes i t s  way i n  some form t c  iranagenent and program s t a f f ,  
otb ei t  in an u n s t ru c tu r ed  and random way *
More impor tan t  t o r  RCl, though,  i s  anecdota l  d a t a  ga th— 
"red hy RFE and RL* S p e c i a l l y —designed in te rv iew s  are con— 
ducted w i th  t r a v e l e r s  and emigrants  from the Communiet bloc* 
The demographic ques t ions  serve as input  f o r  the computer 
s imula t ion  model desc r ib ed  in Sect ion  4*3*4 above* The anec­
dota l  comments a re  forwarded to  the  s t a t i o n  fo r  a n a l y s i s  and 
d i s t r i b u t i o n *  The c o s t  i s  inc luded  in the annual  $12,000 
■total paid to  RFE and RL * Such m a te r i a l  i s  sporadic  and 
highly s u b j e c t i v e  bu t ,  as Randall  (1SS6) has I n d i c a t e d ,  i s  
nothing e l s e  very i n t e r e s t i n g *  But, f o r  SCI 's  Informa— 
i ion needs,  the method scores  "low" in s a t i s f y i n g  a l l  except  
i * o : g e t t i n g  a t t i t u d e s  of Canadians abroad (from Canadians
"ve,.aeas , l ike  d ip lomats ,  who provide comments), and the 
"•PProprlateness and uses of programning by the audience* 
however, anecdo ta l  m a t e r i a l  i s  almost u s e l e s s  in  sys temat ic
data c o l l e c t io n *
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£Aiigjc±_E v a in a  j  1 «s  
Export  e v a l u a t l c n  I s  con due i  ed a t  var ious  l e v e l s  of l o r — 
"'o-l'lty as p a r t  of the  management a rd product ion  d u t ie s  of 
every b ro ad cas te r*  I t  i s  of course  done from the p r o f e s s i o n — 
"*-*s po i n t —of—V lew: s e l f —eva lua t ion  may in  f a c t  he more
" ^ i t i c a l  than t h a t  of the layperson* One may wonder, how— 
ever ,  i f  the  b ro a d c a s t e r  i s  the  most q u a l i f i e d  to a s s e s s  h is  
own output  (o r  t h a t  of h i s  co l league)*  Obviously he w i l l  
Understand the t e c h n ic a l  and c r g a n l z a t i o n a l  a s p ec t s  of h is  
"ork,  b u t  i s  probably not  without  v a lues  and o the r  not i  ves* 
Be ig a s t a k e - h o l d e r  in  the  p rocess ,  and w i l l  be in f luenced  
By h is  own p r o f e s s i o n a l  and p e r sona l  agenda to  some ex ten t  
(Anderson and B a l l  1978: 1 2  1 )*
Bringing in  " o u t s i d e "  exper t s  — those who have l ived  in  
^Be t a r g e t  count ry  or a r e  in t imate  with the c u l t u r e  — i s  
another  method of ev a l u a t in g  a program, but  has i t s  own 
Problems* Ziirncrman (1986) has sa id  t h a t ,  s ince  in p r a c t i c a l  
^®rras such an a c t i v i t y  must be conducted in  Montreal ,  i t  
*ould be necessary  to  r e c r u i t  members of  the  va r ious  e thn ic  
commun!t l e s  from the Montreal area* She s a i d  t h a t  these  peo— 
PBe have p oss ib ly  beccme Canadianized,  may have over ly— 
st rong  o p in io n s ,  and may serve  to  mislead r a t h e r  than
intern*
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4*4*3«1 Expert  Evaluat ion  a t  HCI
RCl conducts  r e g u l a r  "Program Eva lua t ion" .  A day I s  cho­
sen a t  random by SCI management, a. "normal" nows day* On 
t h a t  d a te ,  two copies  of a language s e c t i o n ' s  programming 
are recorded* RCl management ga th e r s  tho next  morning to 
(■isten to and d i s c u s s  the programming, r a t i n g  i t  according 
to the RCl Program Evaluat ion  Sheet  ( see  Appendix D )* A 
simultaneous t r a n s l a t o r  (a  non—s t a f f  member) p a r t i c i p a t e s  in  
the  ev a lu a t io n  s e s s io n s ,  i f  necessary* Tho language sec t ion  
department head and s t a f f  members go through the same proce­
dure a t  th e  same time in another  room* The two groups then 
set  toge the r  and exchange eva lua t ion  sheets* An informal 
d i scuss ion  fol lows* Famil i a n t  (1987) has sa id  t h a t  i t  i s  a 
hea l thy  and c o n s t ru c t i v e  e x e r c i s e ;  no records  are kept of  
^Be s e s s i o n s ,  the eva lua t ion  shee t s  are  even tua l ly
des t royed,  and Job performances are not based on these  d i s — 
^Bssions* He says  o the r  i  n format io n , sometimes va luab le  to  
"‘S’Oagement, a r i s e s  in the course of the process  t h a t  would 
normally be ava i l ab le*  The s e s s io ns  thus  serve to f o s t e r  
^-eternal communications* Such ev a lua t io ns  arc conducted 
^*ice a y ear  f o r  each language s e r v i c e ,  a t  a minimal f i n a n ­
c i a l  c o s t ,  but a t  some inconvenience in terms of management 
^ime*
Zimmerman (1986) has said that at one time, outside eval— 
'*®-'ters were broughl in, but this served only to "infuriate 
*Be staff".
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These ev a lu a t io n s  a re  most ap p ro p r i a t e  to  determine i f  
RCI p o l i c i e s  a rc  being fol lowed and i f  Canadian v iewpoints  
sre  being communicated in  RCl programming* They a r e  raoder— 
a t e l y  u s e f u l  in Judging the ap p ro p r i a t e n e s s  of programs, 
, s u b j e c t  as  they  are to c r i t i c a l  examination by a group 
of people*
£jDJDlfija±-_ABjJL3LfiJ-a 
Browne (1982: 225) po in t s  out t h a t  con ten t  a n a l y s i s  i s
not audience r e se a rc h  in the s t r i c t e s t  sense of the term, 
Bnt i t  docs
"* * * give prog ram makers and sup e rv i so r s  some i n d i ­
ca t ion  of themes, phraseology,  e t c * , t h a t  are 
being presen ted  to l i s t e n e r s ,  which may in  turn 
serve as a b a s i s  for  i n f e r r i n g  l i s t e n e r  react ions*
The assumption i s  t h a t  those  involved with d ay - to -  
day product ion  and supe rv i s ion  may lack  perspec­
t iv e  on t h e i r  b ro ad cas t s ,  may be ' unable to see 
the f o r e s t  f o r  the t rees*"*
Content  a n a l y s i s  may be done on a b r o a d c a s t e r ' s  own out—
Bdt, or  on t h a t  of o the r s  t o r  comparative purposes* I t  may
B" done from an examinat icn of s c r i p t s ,  but  p r e f e r a b ly
^"Volves a coder who l i s t e r s  to taped b ro ad ca s t s  to give a
more a u th e n t i c  impression ( t h a t  of  the  l i s t e n e r J *  This
"(■lows the  a n a l y s i s  of a d - l i b  ( non—s c r i p t e d  ) comments and
^"ne of voice* As with a l l  co n ten t  a n a l y s e s ,  the f i n a l
*'®sults w i l l  depend on the c a t e g o r i e s  s e l e c t e d  f o r  ced ing ,  a
q u a n t i t a t i v e  c o n s t r a i n t  which is d i f f i c u l t  t c  avoid*
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4*4 #4*1 RCI's Comten t  Analys i s  P ro je c t s
Content ana lyses  of a s o r t  are conducted twice a year a t
BCl, Th is  w r i t e r  obta ined  a copy of one such rep o r t  dated
Apri l  26, 1986; "Ccmparisen Evaluat ion  of Russian,  IJkranian,
Pol ish ,  Czechoslovakian,  Hungarian, and German Broadcasts of
BeI and o th e r  I n t e r n a t i o n a l  Broadcas te rs"*  I t  was w r i t t e n  by
Section heads,  a summary c l  one day cf programming on BCI,
BPl, BBC, Deutsche 'Welle, and \CA, in the  var ious  languages*
The s t a t e d  goa l s  of the s tudy were
"* * * to make product ion  teams aware of how o the r  
i n t e r n a t i o n a l  b ro ad ca s te r s  [and KCl] dea l  with a 
given news s i t u a t i o n ,  how they re so lve  programming 
and product ion problems, how i r  gene ra l  do they 
S a t i s f y  they needs of  a s p e c i f i c  fo re ign  audience"
(RCl 1986: 1 )*
inc ludes  Judgments cn o b j e c t i v i t y ,  program approaches and 
®^ylea, and comments on t e c h n i c a l  q u a l i t y ,  t o p i c a l i t y  to the 
l i s t e n e r s ,  and language s ty les*  For  example, some excepts  
Trom the eva lua t io n  of  Russian b ro ad cas t s  fol low:
" BBC* * * [ presen t e d ] a good mix, informative and 
Varied,  with s ev e ra l  voices*"
"RFI had a s ix -minute  t a l k  on p l a s t i c  surgery 
in Pranee***somewhat long and of ques t ionable  v a i ­
ne to  a Russian l i s t e n e r * * * "
"DW was very i n t e r e s t i n g ,  a l i t t l e  b i t  mere 
personal  than BBC*.*"
"RCl was also friendly and attrac-
flve**.alt hough some technical problems [were] 
encountered* * *" (Source: RCl Apr i l  1986: 5—7)*
The r e s u l t s  of t h i s  r ep o r t  are  unquant i f l e d  and the read— 
l o f t  with a c o l l e c t i o n  of r a t h e r  uns t ru c tu red  impres­
s ions .  In f a c t ,  t h i s  i s  net a con ten t  a n a l y s i s  i n  Ihe t ru e
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Songe of the te r m because the data  I s  n e i t h e r  coded nor sys— 
lotnaticaXly analyzed* However, i t  was produced a t  very l i t  — 
l i e  cos t  and is  perhaps a vsefuT. e x e r c i s e  in s e l f — study and 
Comparison* Moreover, as a number of s t a f f  members were 
^Responsible f o r  l i s t e n i n g  to and ana lyz ing  the  programming 
T*Rom o the r  s t a t i o n s ,  i t  fo rced  them to  c r i t i c a l l y  eva lua te  
Ihe " c o m p e t i t i o n " , and to compare t h e i r  program approach and 
On—a i r  s t y l e s  to o thers* I t  i s  a method to determine i f  
P o l i c i e s  are  being fol lowed and i f  Canadian v iewpoin ts  are  
Being expressed  ( in fo rm a t ion  need 3 ) ,  but  cannot  provide 
lo f  orma t i  on about  the audience I t s e l f *
B ia ten e r  pane ls  a re  a way of o b t a in in g  s t r u c t u r e d  i n f e r —
®aticn from audienee members f o r  comparat ive purposes* A
l i s t e n e r  panel  i s
"a. group of l i s t e n e r s  who, [upon i n v i t a t i o n ] ,  
i n d i v i d u a l l y  p rov ide  in format ion  v ia  s t r u c t u r e d  
p o s t a l  q u e s t i o n n a i r e s  about themselves,  t h e i r  l i s ­
t en ing  h a b i t s  and r e a c t i o n s  to programs on r e p e a t -  
ed o c c a s io n s ,  over a pe r iod  of t ime" (EEC XEAE
1976: 1 )*
Panels  a re  composed of  e i t h e r  e x p e r t s  or laymen* The 
a r e  people f a m i l i a r  with  a p a r t i c u l a r  c u l t u r e ,  hab- 
and language,  who are  asked to l i s t e n  to  a s e t  cf  t apes  
programs r e c e n t l y  b roadcas t  t o  the  coun t ry  in  quest ion* 
Their  Judgments are an informed and "h ig h ly  s o p h i s t i c a t e d  
of guess-work" (Browne 1982: 323) ,  but  are of p a r t i c u ­
l a r vse in r e s e a r c h in g  c losed  s o c i e t i e s *
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On the  o the r  hand, l a y  pane ls  are composed of a c t u a l  l i s ­
t e n e r s  (up to  2500 pen panel  ), s e l e c t e d  from mail ing l i s t s  
from l e t t e r s  rece ived  a t  the  s t a t i o n  #[ 2 0  ] They are  s e l f — 
s e l e c t e d  and, as the  EEC f e e l s ,  in c lu de  the more r eg u la r ,  
Informed, and op in iona ted  l i s t e n e r s  (EEC XBAH 1976: 5)»
They a re  s e n t  q u e s t i o n n a i r e s  which ask f o r  r e a c t i o n s  and 
opinions  on v a r i o u s  programs, schedu l ing ,  r ecep t io n  q u a l i t y  
and p e rce p t io n s  c f  bias*
Panels  a re  used t o  develop long- te rm assessments  of  
Behavior and op in ion  change, and a re  r e l a t i v e l y  easy to 
"*R@:anize* They are a l so  f a i r l y  inexpensive* But in  no way 
"an Panel  r e s u l t s  be p ro j e c t e d  onto the t o t a l  l i s t e n e r s h i p  
a s t a t i o n *  Nor can they cont inue i n d e f i n i t e l y  without  
oBange; p a n e l i s t s  become cond i t ioned  over time and roust be 
I red and rep laced  by others* Panels  u s u a l l y  meet with 
G°od responses ;  a r ec en t  BBC e f f o r t  drew a 6 8 % response r a t e  
(BBC IBAR 1982: 1)*
Although the domest ic  CBC uses  pane ls  in  t e l e v i s i o n  
Research,  th e  r a d io  s ide  cf the o r g a n i z a t i o n  has not f o l — 
^°*cd s u i t *  SCI has no panels  p r e s e n t l y  ope ra t in g  and has no 
•(plention of  doing so i n  the near  fu tu r e  (Randal l  1986)* 
l i s t e n e r  panels  have been Judged as  moderately  u se fu l  in 
Providing d a t a  c r  program a p p r o p r i a t e  ress  and uses* Informa- 
l^Ton on audience s i z e  cannol  be genera ted  using t h i s  roe f hod 
Because p an e l s  a re  not  r e p r e s e n t a t i v e  of the  l a r g e r  popula— 
o n*
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£ j iOgrain-Ei;e-Jg£tlnB_flnd Expérime n t a t i o n  
Program pre—t e s t i n g  i s  " resea rch  conducted t o  determine 
the p o t e n t i a l  audience re sea rch  p r i o r  to  the  b roadcas t  of a 
program" (CPB 1981: 1)* Most of  the  exper ience (and the l i t — 
ara tuxe )  on p re—t e s t i n g  and exper imenta t ion  has been in  the 
area of  t c l e v i s i c n ,  both commercial and e d u c a t i o n a l ,  because 
the high s t a k e s  of commercial TV and the  high cos t s  of 
changing ed uca t ion a l  prograns once they have been produced* 
Few i n t e r n a t i o n a l  rad io  b ro ad cas te r s  have undertaken such 
**esearch, f o r  s e v e r a l  reasons* F i r s t ,  i t  i s  expensive to 
Conduct, i f  done in the f i e ld*  Even a t  home the r ec ru i tm en t  
"T fOrel g n—languag e "gu inea-p ig"  audiences  poses a problem* 
Second, most o f  the  methodology i s  s o p h i s t i c a t e d  (such, as  
ices l i k e  t h e  Program Evalua t ion  Ana lys i s  Computer Sys— 
lein )( CPB Sept* 1981: 2 )[ 21 ] and i s  designed spec i f  i c a l l y  fo r  
^ c l e v i s io n —viewing• R e l i ab le  r e s u l t s  may emerge from a 
®*'oup-vic wing se s s ion  where I nd iv idu a l s  r e g i s t e r  t h e i r  
®cene—by—scene responses  on an e l e c t r o n i c  device* l u t  t h i s  
*”cthod does not seem a p p ro p r i a t e  f o r  radio* As mentioned 
above, r a d io  l i s t e n i n g  i s  u s u a l l y  a s o l i t a r y ,  secondary 
A c t i v i t y ;  g r o u p - l i s t e n i n g  and in t e n s e  co ncen t r a t ion  may con­
s id e rab ly  a l t e r  i n d i v i d u a l  r e a c t i o n s  ( E l l i o t t  1979: 128;
son 1987 )*
Third,  most p re -p roduc t ion  or  " fo rmat ive"  research  has 
Been lo ca ted  by e d uc a t ion a l  des igne rs  as  p a r t  of a system 
^Bich in c lu d e s  needs s tu d i e s ,  environmental  assessments ,  and
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the l i k e  (Gerner 1986)* This more formal s t r u c t u r e  appears 
to be viewed as somewhat cumbersome or super f luous  fo r  
shortwave s t a t i o n s ;  in  o ther  words, they do not perce ive  i t  
as a p p l i c a b l e  in t h e i r  operat ions*
A fou r th  c o n s t r a i n t  to p re -product ion  research  may be the
Pi 'ofess lonal  pr ide  of program producers  and s t a f f , who may
l e e l  they unders tand t h e i r  audiences  wi thout  the need for
pre—t e s t s *  One observer  w r i t e s :
"The d i s t i n g u i s h i n g  c h a r a c t e r i s t i c  of BBC program­
mers was an any th ing—b u t —unders ta t ed  confidence 
t h a t  they knew t h e i r  audiences* This was expressed 
in  s e v e ra l  ways, ranging from ccmments [ from v a r i ­
ous EEC producers ]  l i k e  ' Cur l i s t e n e r s  d o n ' t  have 
any competing lo y a l t i e s *  to o u t r i g h t  n a t iona l  
s t e r e o t y p e s :  'The Arabs a re  i n c r e d i b l e  hypochon­
d r i a c s  , so we g ive  them l o t s  of medical f e a t u r e s ' "  
(Gibson 1978, quoted in Browne 1982: 933)*
Mills  (1986: 174) sugges t s  t h a t  ga in ing  producers co—
Operation and overcoming t h e i r  i n i t i a l  h o s t i l i t i e s  may be 
Ihe r e s e a r c h e r ' s  most d i f f i c u l t  b a r r i e r  in  program pre— 
tes t ing*
Bot Kim Andrew E l l i o t t  has expressed another  view:
"I an sure program producers  would be recep t ive  to 
data  genera ted  from such s t u d i e s ,  because they are 
not u s u a l l y  emot ional ly  a t t ached  to  t h e i r  pro­
grams* There might be some r e s i s t a n c e  because of 
the ex t r a  energy r equ i red  when programs and sched— 
nlea ge t  changed" ( E l l i o t t  1986)*
Despite these  problems, the l i t e r a t u r e  of  t e l e v i s i o n  pro-  
*^"ction i s  unequivocal  on the importance of p re -product ion  
Search* i t  w i l l  e l im ina te  the s t e r e o t y p e s  and erroneous 
t t  itxjdeg held  by product ion s t a f f  (Thureau 1986: 238),  pro — 
feedback a t  the concept and program p i l o t  s t age  (Par ­
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sons and temlre 1986 ), and a c t  as a powerful  deveIcproental 
too l  ( M i l l s  1986: 172).
E l l i o t t  (1986) ,  among o th e r s ,  b e l i e v e s  t h a t  p r e - t e s t i n g  
to r  i n t e r n a t i o n a l  rad io  would be a valuable  e x e rc i s e ,  even 
though rad io  i s  r a d i c a l l y  d i f f e r e n t  from t e l e v i s i o n .  (For 
oxaniple, rad io  prograns  are much e a s i e r  and cheaper to  r e ­
produce than t e l e v i s i o n  prograns ,  so p re -product ion  n i s t ak es  
ore not  as s e r i o u s .  But n i s i n f ornat io n  about audience
t i k e s ,  comprehenslb 1 1 1 t y , e t c # , w i l l  s t i l l  r e s u l t  in  pro­
grams somewhat " o f f  the mark". ) C h r i s t in e  Wilson, CBC Eng— 
t i s h  Network Radio Research O f f i c e r ,  has said  t h a t  program 
P r e - t e s t i n g  i s  " the  f u t u r e  of  r ad io"  f o r  domestic program- 
but  t h e  cha l lenge  i s  to  develop a p p r o p r i a t e ,  non.—TV 
■Resting methodologies .  She has suggested one which might be 
h se in l  f o r  i n t e r r a t i o n a l  b ro a d c a s t e r s :  the mail ing of ca s—
®®tte r ecord ings  of programs to  i n d i v i d u a l s .  They would then 
l i s t e r  to the programs a t  t h e i r  l e i s u r e , and f i l l  out an 
"Valuation or comment form. This i s  a f a i r l y  involved method 
implement, but  such a s t r a t e g y  would avoid some of the 
Problems of g roup—l i s t e n i n g , would s imula te  to some degree a 
r e a l  l i s t e n i n g  environment,  and would provide producers with 
"'t l e a s t  a minimum of feedback (Wilscr  1987 ).
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THE ABIIITV n p  AUDIENCE RESEARCH METHODS  
1 0  SATISFY PCI'S INFORMATION NEEDS
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4*4.6,1 ECI's Program Pre—Testing Strategy
Like most i n t e r  r a t i o n a l  b roadcas te r s ,  RCl does no regu la r  
Pre— t e s t i n g ,  al though one exper imert  in  programming s t y l e  
*as done lo 1979 in  conjunct ion with Klrr Andrew I l l i o t t ,  
■(hen a P h . D* s tu d e n t  a t  the Univers i ty  of Minnesota* This 
i n d ic a t e s  t h a t  SCI may be open to  the concept  of experimen­
t a t i o n  and p r e - t e s t i n g  but  has i n i t i a t e d  nothing on i t s  own* 
^ i t h  r e s p e c t  to  BCI's informat ion needs, p r e - t e s t i n g  can 
Provide va luab le  informat ion on the appropr ia te  ness and use­
fulness  of programming, and, i l  the r i g h t  ques t ions  are 
usked, i t  can help producers d iscover  i f  the mandated p o l l -  
" i e s  are being Incorpora ted  in to  t h e i r  broadcasts*
From the  preceding d i s cu s s ion ,  each research method has 
Been ranked according to i t s  t h e o r e t i c a l  p o s s i b i l i t y  of f u l -  
^^^Tlng the  f i v e  informat ion needs of RCl* Idea l ly ,  ICI wi l l  
®"Tect a combination of r esearch  p ro j e c t s  which w i l l , 
f°@ether, answer a l l  of i t s  r esearch  questions*
Iff r
Three methods score highly in  determining audience s i z e :
sur '
">ost a p p r o p r i a t e  in the  " f r e e  world" ( e s p e c i a l l y  in the
“veys, computer s imula t ion ,  and people meters* The f i r s t
is
DSa and Western Europe);  the  second i s  the only way to 
*("Velop audience s ize  p ro j e c t i o n s  f o r  Communiât count r ies*  
 ^ ion i s  a l s o  sometimes used to enhance audience f ig—
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bros  in o the r  s i t u a t i o n s ?  E l l i o t t  ( 1987 ) r epor t s  t h a t  t h i s  
i s  a r e g u l a r  component of VOA data p ro c e s s in g # ) The people 
®ieter i s  os yet  u n t r i e d  by radio b ro ad cas te r s  bu t ,  t h e o r e t l  — 
ca l ly  a t  l e a s t ,  appears to hold p o t e n t i a l  fo r  data  genera­
tion#
Is-dfi-îsrB liis—llie—flj±l±3iriss_sJ£_Ettiifl£llnJDa_Al2j:fifliL-niid
To determine the awareness and use of  RCl by Canadians 
l i v i n g  and t r a v e l l i n g  overseas ,  two methods are super io r :  
« a i l j n g  l i s t  surveys and locus group sess ions#  The former 
"'^ ■y be t a r g e t e d  to a sample of  Canadian respondents (such as  
^one by Sherman 1982), posing s p e c i f i c  ques t ions  about 
shortwave awareness and usage# Once such respondents are 
Tocatcd, the l a t t e r  method may be used in  order  to generate 
">ore in—depth comments# Targeted a t  var ious  p ub l i c s  within 
("%nada, each method may a l s o  be used to  determine the aware — 
"ess  and a t t i t u d e s  of Canadians a t  home#
r n s i j g —l l - ^ £ l - B g U L g  iiB g _ o  n d _ g a n a d ia n _ Y jL & m & o J lD ± ^  
jax£_££jcijii:±£il
To s a t i s f y  t h e  t h i r d  informat ion reed , to  determine i f  
r e f l e c t s  i t s  mandate, two methods appear most useful  to  
®C1 ; ex p e r t  ev a lua t io ns  and content  ana lys i s#  Each Involves 
^Be breakdown and a n a l y s i s  of RCl programming fo r  s p e c i f i c  
^"&8 ons« And, with r e sp ec t  t c  c o n t e r t  a n a l y s i s ,  i t  al lows 
a comparison to be drawn between RCl a rd i t s  competi —
to rs,
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Three r e sea rch  methods score highly  in s a t i s f y i n g  t h i s  
i n f o r n a t i o n  need: focus  groups,  expe r t  e v a lu a t io n ,  and p ro—
grarn p r e - t e s t i n g  « Focus group s e s s io n s  al low the r e s e a r c h e r  
in explore  concerns and a t t r i b u t e s  of a c tu a l  audience mem— 
hers ,  or those  des igna ted  as c u l t u r a l l y  r e p r e s e n t a t i v e  of a 
t a r g e t  area* Expert  ev a l u a to r s  may play  the same r o l e ,  being 
'nxpert"  in  a s p e c i f i c  s o c i a l  n i l i eu* And program pre — 
t e s t i n g  g ives  producers  the oppor tun i ty  to t ry  o u t  var ious  
Program approaches on "guinea-p ig"  audiences  to  see i f  they 
"**6 ap p ro p r i a t e  cr u se fu l  to the  audience members*
j;fl_E£j:£jcaJLiiÊ_ljisLB-li£±fixiii!iî_flii$î-Jllix2_ltiiila_Jis:t—and 
llix_Hs±2
For t h i s  f i f t h  in format ion  need of RCl, two methods a re  
" s e f u l .  For the f roe  world,  the random sample survey i s  the 
Bfiat Way to  d i scove r  mot iva t ions  of l i s t e n e r s  and lack  of 
Motivation in non—l i s t e n e r s * For c o u n t r i e s  b ne hind (he Iron 
^ b r t a ln ,  computer s im u la t ions  (based as they are on data  
Col lec ted  i n  non—random sample su rveys)  appear useful* This 
P a r t i c u l a r  informat ion  need may b e s t  be met by extending 
^ " i t i a l  r e sea rch  r e s u l t s ,  by using an e x t r a p o la t i o n  t e c h -  
”(que,  f o r  example, or by using c u l t u r a l  or o ther  Informa- 
*■0*1 when i n t e r p r e t i n g  the data*
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This chap te r  has ou t l ined  the va r ious  audience measure— 
went and program resea rch  lechniques a v a i l a b l e  f o r  use by 
i n t e r n a t i o n a l  r a d io  broadcas ters*
Host audience research  methods are  c l e a r - c u t  in t h e i r  
c a p a b i l i t y  to  meet p a r t i c u l a r  informat ion needs : e i t h e r  they 
can or cannot be used to  genera te  p a r t i c u l a r  data* In exam­
ining the var ious  audience research  methods in  terms of the 
informat ion  needs of ECI, they have been ass igned e i t h e r  
"high" or "low" scores  to descr ibe  t h e i r  p o t e n t i a l  t c  s a t  i s — 
Ty each need* (A "medium" score has been ass igned  to
nccount f o r  s p e c i a l  ci rcumstances)*
Table 1 summarizes the  s t r en g t h s  and weaknesses of the 
"bdience research  methods ir, meeting the informat ion  needs* 
iT HCI wishes to  adequate ly  meet a l l  t i v e  informat ion  needs, 
" combination of  r e sea rch  p r o j e c t s  i s  necessary* I t  i s  sug­
gested t h a t  an i d e a l  r esearch  s t r a t e g y  would include regu lar  
nnd f requent  implementat ion of each of the  methods which 
Score h igh ly  In each category* As some methods a re  poss ib le  
"uly in t h e  f r e e  world (such as sample s u r v e y s ) and o the rs  
"■"c more s u i t ed  f  cr r esearch ing  audiences  in  the S o c i a l i s t  
*or ld  ( f o r  example, computer s im u la t io n ) ,  i t  i s  suggested 
That each be implemented f i r s t  in  t a r g e t  areas  of most 
Tiaportance, and secondly in the  b roadcas t  t a r g e t s  of lower 
*^ CI p r i o r i t y *  At f i r s t  g lance ,  i t  may appear  t h a t  t h i s
Table i s  comparing "app les"  with "oranges"* But th e se  r a t —
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ings a re  fo r  coirparlson only;  In no way should i t  be assumed
t h a t  any one r e s e a rc h  method w i l l  score  h igh ly  in  a l l  c a t —
cgorîes* The v a r i o u s  methods complement each o th e i  and a 
comprehensive r e s e a r c h  s t r a t e g y  irust in c lu de  the bes t*  For 
example, some, such as survey r e s e a r c h  and computer s imula­
t i o n ,  a r e  most a p p r o p r i a t e  fo determine audience  s i z e ,  while 
e t h e r s  cannot  p o s s ib ly  hope to  do th i s»  Thus, in  order  to 
Adequately cover  a l l  b a ses ,  RCl must implement a s e l e c t i o n  
"T audience r e se a rc h  methods*
Another note of c a u t io n  to the r e a d e r : the var ious  rank—
tnga in the  t a b l e  a r e  not  equ iva len t  in  the sense tha t  one 
"high" r an k ing  dees  not  equal ano the r  "high"  r a t i n g *  These 
Judgments have a r i s e n  from t h e  l i t e r a t u r e ,  out  ol  i n t e r ­
views, and have been fo rmal ly  ass igned  by the  w r i t e r  during 
the course  of comparing the v a r io u s  research  methods* They 
should t h e r e f o r e  he taken as  i n d i c a t i o n s  of  s t r e n g th  and 
Weakness and, in  t h i s  form, a r c  not  q ua n t i f i a b l e *
Following,  th e n ,  i s  a summary of the in format ion  needs of 
DCI and th e  audience re sea rch  methods t h a t  w i l l  b e s t  s a t i s f y  
them* An i d e a l  audience r e s e a r c h  program would inc lude
implementat ion of each method on a r e g u l a r  b a s i s  fo r  each 
tArget  a r e a ,  o r  ( in  the  case of  program d evelcpmen1 ), fo r  
"Ach new p r o j e c t  under taken by the se rv ice*
i* To determine audience s i z e ;  sample surveys ( fo r  the
f r e e  w or ld ) ;  computer s imula t ion  of audiences  ( f o r  
c l o s e d  s o c i e t i e s ) ;  people meters  ( f o r  exper imenta l  
purposes)*
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2* To dete rmine  a t t i t u d e s  of  Canadians abroad and a t
home: mai l ing  l i s t  surveys ( t o  be t a r g e t e d  a t  groups
of Canadians both  overseas  and wi th in  Canada);  focus 
group s e s s i o n s  ( t o  be conducted with s e l e c t e d  i n d i v i d ­
u a l s  from th e  groups lo ca ted  in the  mai l ing l i s t  s u r ­
veys ) •
2» To determine i f  BCI p o l i c i e s  and Canadian views are
be ing  p re sen ted :  exper t  e v a lu a t io n s  (conducted in
Montreal  with both s t a f f  and non—s t a f f  " e x p e r t s " ) ;  
c o n t e n t  a n a l y s i s  ( t o  break down RCI's program con ten t  
i n t o  c a t e g o r i e s ) *
4* To determine t h e  a p p r o p r i a t e n e s s  and uses  of program­
ming: focus  group s e s s io n s  (conducted with " c u l t u r a l
r e p r e s e n t a t i v e s "  of a t a r g e t  a r e a , e i t h e r  in  the a rea  
i t s e l f  or in  Canada);  exper t  ev a lu a t io n  (done by both 
" b r o a d c a s t "  e x p e r t s  and " c u l t u r a l "  e x p e r t s ,  people 
f a m i l i a r  w i th  the  p a r t i c u l a r  soc io—c u l t u r a l  n i l i e u ); 
and program p r e - t e s t i n g  ( ag a i n ,  conducted with
"g u in e a -p i g "  audiences)*
To determine who's l i s t e n i n g  and why (and who's not  
l i s t e n i n g ,  and why n o t ? ) :  sample surveys  and computer
s im u la t io n  (and extending the  d a t a  through p o s t -  
p r o j e c t  m an ipu la t ion ,  such as  e x t r a p o la t i o n ) *
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The in forn ia t lcn  In  Table 1 d i r e c t l y  add re s ses  the f i r s t  
Brlmary ques t ion  of the  eva lua t ion  s t r a t e g y ,  by d e s c r ib in g  
The uses c f  the va r io us  audience r e se a rc h  methods a v a i l a b l e  
Tor Use by RCl. I b i s  ch ap te r  addresses  the  second primary 
ques t ion  cf the ev a l u a t io n  s t r a t e g y : the  c u r r e n t  s i t u a t i o n
"f audience r e s e a rc h  a t  RCl. Fol lowirg  Question 3 (vhlch i s  
Presented in  the review of  the  e n t i r e  Evaluat ion  S t r a t e g y ,  
Below), the  organ ize  t i  onal  s i t u a t i o n  a t  RCl i s  d e s c r ib e d .  
”Then, the  v a r i o u s  audience r e s e a r c h  methods a c t u a l l y  in use 
"T RC.1 a r e  p r e s e n te d ,  inc lud ing  a d i s cu s s ion  of t h e i r  f r e ­
quency of implementat ion ,  p r a c t i c a l  c o n s id e ra t io n s  and prob— 
^®Ms, and in fo rm at ion  needs which they s a t i s f y .  By comparing 
The id ea l  r e s e a r c h  s t r a t e g y  with the  c u r r e n t  s t r a t e g y , and 
"ona ider icg  the v a r io us  p r a c t i c a l  f a c t o r s ,  the  ev a lua t io n  
he done, and recommendations f o r  change and imp lavement 
’^ ^Tll develop.
-  I l l  -
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1* Given the  in f  or ira 11 c c needs o f  Radio Canada I n t e rn a —
t l o n a i i  what methods o f  audience r e s e a rc h  could  h es t  
meet them?
2* Is Radio Canada I n t e r n a t i o n a l  c u r r e n t l y  using these
r e s e a r c h  methods? I f  no t ,  why net?  How p o s s ib l e  I s  I t  
t h a t  they  could be l i rp lenentcd?
jaMsa±lnji_SsaiLBJDics 
I n f o r m a t i on Needs; Mhat a re  the goa l s  of RCl? What 
i n fo rm a t ion  does RCI r e q u i r e  to a s s e s s  i t s  e f f e c t i v e ­
ness  in  a t t a i n i n g  these  goa l s?  In o the r  words, what 
a r e  RCI’s Informat ion  needs?
2* I d e a l  S t r a  te  Bv: Given th e s e  needs ,  what audience
r e s e a r c h  methods b e s t  supply  the  r e q u i r e d  in format ion?  
C ur ren t  Si t u a t i o n ;  What i s  the c u r r e n t  s i t u a t i o n  a t  
RCI wi th  r e s p e c t  to audience r e se a rc h ?  What i s  the 
o r g a n i z a t i o n a l  s i t u a t i o n ?  What audience research
methods a re  being used? Horn f r e q u e n t l y  or  i n f r e q u e n t ­
ly ?  What a re  the  c o s t s ,  p r a c t i c a l  c o n s i d e r a t i o n s ,  and 
p o t e n t i a l  problems with these methods? Which Informa­
t i o n  needs are  being ad e q u a te ly  addressed?  Which are  
be ing  in ad e q u a te l y  addressed?
Rec out me ndat i c n s i  Consider ing  the  in format ion  needs of  
RCI, as  w e l l  as o r g a n i z a t i o n a l  and p r a c t i c a l  concerns .
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how can I t s  audience research strategy be lirproved?
What audience research projects should be dropped or
added? What other al ternat ives arc passible?
ESUjLa-Atidisjass—EjSASiiJCsli—Sslllxlii
Part o i  an input evaluation Is to describe the set t ing in 
^hich a prograit operates. This includes ident if icat ion of 
the various personal i t ies  involved in the program, their 
^ t t I tudes , the crganizatlcnal structure,  and other relevant 
factors.  The following sectlor  provides this description, a 
necessary background to the analysis of audience research 
'’’Bthods presented in the neat chapter.
JLtif
PCI is headquartered in Montreal, with a small production 
s taff  In Vancouver, and technicians at  the i r  transmitter in 
SacRville, New Brunswick, and at  the monitoring stat ion in 
f t t s v i l i e ,  Ontario. Of the 200 s ta f f  members, aost are 
involved with production or adain1stra t i  on. The organization 
is divided into language sections,  each responsible for the 
Programming to a part icular  target area in the world. Each 
®®ctlon is headed by a manager and contains producers, 
*^*^noucers, and news wri ters .  RCI also uses material from CBC 
^oporters and producers, and from freelance Journal is ts ,  
'^ith respect to audience research, though, there i s no per— 
devoted to th is  on a full-t ime basis.  (However, there 
two ful l - t ime people who open and answer l i s tener  mail, 
'^ t^ they are more c ler ica l  than research—oriented ).
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Within ECI, t h e r e  seems to he a range of a l t i t u d e s  
towards audience r e s e a r c h ,  front open and exper imen ta l ,  to  
cau t ious  and r e s t r a in e d *  A l l  personnel  in terv iewed f e l t  
t h a t  r e sea rch  i s  a u s e f u l  t o o l  fo r  Improvement, a suppor t ive  
''lew which, i n t e r e s t i n g l y ,  does not  appear  to he shared by 
every i n t e r n a t i o n a l  b ro a d c a s t e r  (Gagne 1987)*
RC3 D i r e c to r  Eet ty  Zintnie rman i s ,  u l t i m a t e l y .  In  charge of 
the e n t i r e  o r g a n i z a t i o n ,  inc lud ing  i t s  audience research  
Pro jec ts*  In p r a c t i c e ,  though,  a d m i n i s t r a t i v e  d u t i e s  take 
Precedence over much hands-on involvement with research* 
However, she has expressed openness towards developing and 
experimenting wi th  new research  methods f o r  i n t e r n a t i o n a l  
’’adlo* She mentioned the- need f o r  having a s t a f f  " e x p e r t ”, in  
I n t e r n a t i o n a l  audience r e s e a r c h ,  a ro l e  which i s  c v r r o n t l y  
''^ncant* As w e l l ,  Zimmerman in d i c a t e d  a need fo r  no re in — 
•^cpth d a t a  on l i s t e n e r  needs, l i f e s t y l e s ,  and audience pro—
*«-es t o  augment the program des ign  and p r e s e n t a t i o n  pro­
cess*
i th  Eandal l  has been ( u n t i l  Apri l  1987 ) the  Manager of 
development and Communications* He has  a l so  expressed  a 
P c s i t i v e  a t t i t u d e  towards r e s e a rc h  i  n novatlon * He has demon- 
®'lrated t h i s  by commissioning a mai l ing  l i s t  survey and a 
^°cug group d i s c u s s io n  s e s s io n  ( RCI*s f i r s t ) ,  both of which 
conducted with RCI l i s t e n e r s  and Canadians in  the USA* 
Allan Fam l l i an t  i s  perhaps the key f i g u r e  in  RCI*s a u d i -  
^^^ce research*  As D i r e c t o r ,  Program Opera t ions ,  he dec ides
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In which surveys RCI w i l l  p a r t  i d p a t e , and a r ranges  research 
P a r t i c i p a t i o n  wi th  o ther  b ro a d c a s t e r s ,  such as  BBC, Radio 
Free Europe ( EFE ) and Padio L ib e r ty  ( EL), two US—funded s t a ­
t ions  b ro ad ca s t in g  to  Eas te rn  Europe and the  USSR respec­
t i v e l y ,  He i s  a l so  the supe rv i so r  f o r  RCI*s e x t r a p o l a t i o n  
Pro jec t  (which uses  p r e s e n t  survey  r e s u l t s  to mathemat ica l ly  
"extend" audience f i g u r e s  to s t a t i s t i c a 1 ly—probable s i z e s ) .  
However, be i s  not convinced t h a t  RCI should conduct more or 
d i f f e r e n t  r e s e a rc h ;  in a personal  i r t e r v i e w  he s t a t e d  t h a t  
cu r r en t  RCI research  i s  " s u f f i c i e n t " ,  and t h a t  i f  e x t r a  
tunding became a v a i l a b l e ,  he i s  not  sure t h a t  r e sea rch  would 
de a high p r i o r i t y  f o r  expars icn  ( F a n i l i a n t  1986),
Constance McFarlane i s  Head o f  CBC Research in Ottawa,  In 
the pas t  a l l  survey p a r t i c i p a t i o n  and data  i n t e r p r e t a t i o n  
"'as conducted through her  o f f i c e .  She i s  no longer  d i r e c t l y  
involved with RCI r e se a rc h  p r o j e c t s .  But she undoubtedly 
® t i i l  r e t a i n s  in f lu e n c e  and, with her e x p e r t i s e ,  i t  i s  
assumed she a c t s  as  an ad v i so r  or r e source  person.  She has 
i n d i c a t e d  an open, i f  somewthat c a u t i o u s ,  a t t i t u d e  towards 
new research  a c t i v i t i e s ,  Ihesc Include the p o s s i b i l i t y  of  
l o c a t i n g  survey respondents  through "snowball  sampl ing" , [ 2 2 ] 
and the p o t e n t i a l  of working with o ther  members of the 
i n t e r n a t i o n a l  Broadcas t ing  Group of Four to develop and con— 
t  sample surveys  in  t a r g e t  a reas  of mutual i n t e r e s t ,  
Louise Gagne i s  the  CBC Research S t a f f  member l o c a t e d  in 
^(ontreal who i s  now re sp on s ib l e  f o r  EC I r e s e a rc h .  She has
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expressed her i  nte r e s t  in working with i n t e r n a t i o n a l  
r esearch  p r o j e c t s  hut f in ds  i t  d i f f i c u l t  fo r  two reasons :  a
le-ck of i n t e r n a t i o n a l  e x p e r t i s e  w l t h i r  her  depar tment ,  and a 
s u b s t a n t i a l  workload of  domestic r e sea rch  p r o j e c t s  for  CEC/ 
Httdio—Canada, which take precedence over those  fo r  RCI*
At the product ion l e v e l  of RCI — w r i t e r s ,  producers ,  and 
ennouncers — i t  Is  sa fe  to  assume t h a t  a range of a l t i t u d e s  
towards audience r e s e a rc h  w i l l  e x i s t  * Browne (1982: Î32 ) has
®'>egested t h a t  th e re  i s  a g en e ra l ly  low regard among i n t e r ­
na t iona l  b roadcas t  s t a f f  members for  r e sea rch :
"Producers ,  announcers and w r i t e r s  g e n e r a l ly  th ink  
of themselves  as p r o f e s s i o n a l s  who have a " f e e l "  
for  what " t h e i r "  audience wants,  needs,  l i k e s ,  and 
can understand# * * In l i g h t  of [ t h e i r  p r o f e s s i o n a l ] 
exper ience ,  why should more time and more money be 
Inves ted  i n  s t i l l  more re se a rc h? "
E l l i o t t  (1986) ,  on the o the r  hand, b e l i e v e s  the co n t r a ry ,  
l h a t  programmers welcome research* However, Browne ( 1SS7 ) 
Has Wri t ten  t h a t ,  while t h i s  may be t ru e  fo r  Engl ish produc­
t ion  s t a f f ,  t h e r e  arc  many language s e r v i c e s  wi th in  an 
i n t e r n a t i o n a l  s e r v i c e
"•••when the  p roducers  a re  s t r o n g ly  a t t a c he d  to 
t h e i r  programs: [ f o r  example],  the Russ ian , Daxi,
Pashto ,  Arabic,  and probably many o t h e r  VOA s e r v i ­
ces»"
^He po in t  here i s  t h a t  these  s t a f f  members may be p o l i t i c a l ­
ly or p e r s o n a l l y  involved with t h e i r  programming, may c l o s e — 
i d e n t i f y  with t h e i r  prcgrams, and thus may d i s rega rd  
^Gsearch in  favo r  of t h e i r  own motives or  agendas*
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So, the t r u e  s l t u o t i o n  probably  f a l l s  somewte re in 
between# Ziirmernian ( 1986) has poi r t ed  out  t h a t  f e e l i n g s  
someiimes run high# One method of program ev a l u a t io n  former­
ly  used by RCI, the  b r ing ing  in  of  o u t s id e  e x p e r t s  to  a s s e s s  
ProgrommIng, i n f u r i a t e d  program s t a f f :
"They s a i d  i t  was an underhanded way of  doing 
t h i n g s ,  and t h a t  caused us to  r e - t h i n k  the  e f f e c ­
t i v e n e s s  [ o f  the r e s e a rc h ]# "
£ijmni:jLQl_JEfLEi2 xa
Over the  p a s t  few y e a r s ,  t h e  CBC as a whole has encoun— 
te red  s ev e re  f i n a n c i a l  d i f f i c u l t i e s #  Cutbacks in  government 
''funding have been r e f l e c t e d  In the  budget  of RCI, a e in  a l l  
CBC d iv i s io n s #  Out of  i t s  c u r r e n t  annual budget of S13#1 
m i l l io n ,  RCI has a l l o t t e d  S25,000 t o  audience research#  I h i s  
Inc ludes  the purchase c o s t s  of da ta  from e the r  o rgan iza— 
l i o n s ,  and p ro ce s s ing  and i n t e r p r e t a t i o n  c o s t s  charged by 
^HC Research# While i t s  r e se a rc h  budget  may be smal l  com— 
bared to  those  of  the shortwave g i a n t s ,  BBC and VOA, i t  may 
He about average for  a smal l—to—medium b ro a d c a s t e r  such as
» I t  must be emphasized t h a t  in a r  e r a  of s t a f f  and co s t  
c l ash ing  throughout  the CEC, RCI may in f a c t  f ind  i t  d i f f i — 
u u l t  to r e s e r v e  even t h i s  amount f o r  r e se a r c h  purposes#
Arrangements f o r  the  i n c l u s i o n  in  the  surveys  of o the r  
Hroadcas te rs  are n e g o t i a t e d  by A l lan  F a m l l i a n t ,  u s u a l l y  a t  
Very f av o ra b le  co s t s#  Most o f ten  RCI "piggy—backs" onto su r -
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veys of t h e  DEC, RFE or EL# More r e c e n t l y ,  1t  has obta ined 
Informat i c n  from VOA ( through the United S t a t e s  In f  crma i ion  
Agency [USIA]) ,  and from SECODIPP, a p r i v a t e  French o rg ani— 
z a t i c n  which does r e sea rch  work f o r  Radio France I n t e r n a t l o -  
"u le  (RFI ) and the French t e l e v i s i o n  network TF—1 (Gagne 
1987 ).
Co-opera t ion  with o the r  i n t e r n a t i o n a l  b ro a d c a s t e r s  
depends upon good o r g a n i z a t i o n a l  r e l a t i o n s h i p s #  These have 
Heen main ta ined  both through h i s t o r i c a l  t i e s  and through 
Personal  f r i e n d s h ip s#  RCI management a re  wel l—l i k e d  and 
Respected by t h e i r  co l l e a g u e s  a t  o th e r  i n t e r n a t i o n a l  s t a — 
Hons# Long-term c o - o p e r a t io n  i s  dependent upon s i m i l a r  
° u g a n I z a t i o n a l  g o a l s  and p h i l o s o p h i e s ,  on the  maintenance of  
®olid I n t e r p e r s o n a l  r e l a t i o n s h i p s ,  and to  some e x t e n t  on the 
p o l i t i c a l  s i t u a t i o n s  of the  home coun t r ie s#
Piggy—backing onto the surveys of  o ther  b ro a d c a s t e r s  i s  
^^ost o f t e n  confirmed by c o n t r a c t  and payment of a fee# Some — 
l im e s , however. In fo rmat ion  i s  provided f r e e  o f  charge ,  in  
Ibe hopes c f  e i t h e r  r e c e i v i r g  in format ion  i n  exchange,  or of  
developing a c l o s e r  r e l a t i o n s h i p  in the fu tu re#  For example, 
I h i g  year  RFI ( through SECODIPP ) sen t  RCI some research  da ta  
luon Morocco# Gagne s a i d  t h a t  t h i s  opens the doors to f u t u r e  
u o -op e ra t io n ,  bu t  t h a t  in fo rm al  r e l a t i o n s h i p s  can a l s o  pose 
b^'obleros f o r  a r e sea rche r#  Data ob ta ined  a t  no charge or  
Informal ly  may be of lower q u a l i t y ,  l e s s  methodolcg ica l ly  
bUre, or  d i f f e r e n t  in  any number of ways from P rev iou s ly -
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co l l e c t ed  inforno t l o n , making i t  very d i f f i c u l t  to i n t e r ­
p r e t .
Problems may e x i s t ,  of course ,  even with Information fo r  
*hich RCI pays.  While the BBC r e g u l a r ly  and complete ly  
*'6 p o r t s  i t s  assumptions  and survey methodology, othe t broad­
c a s t e r s  may not .  For example, in recen t  da ta  obtained from 
no d e t a i l s  were Included on survey des ign ,  s p e c i f i c  
que St ions asked,  or  on in terv iew t e c h n iq u e s .  Without the 
Research schema, i t  i s  impossible  to  p roper ly  i n t e r p r e t  the 
r e s u l t s  (Gagne 1987).
In both  formal and informal  r e l a t i o n s h i p s ,  t he re  i s  a l so  
Ihe perce ived  danger  of becoming too c lose  to another  broad—
o rg a n i z a t i o n .  RCI n e i t h e r  wants to be considered a nui­
sance to  o th e r  i n t e r n a t i o n a l  o p e ra t io n s ,  nor thought of as 
dependent upon them f o r  r e sea rch  mater ia l*  A c e r t a i n  d i s — 
Ic-nce must be main ta ined  (Gagne 1987 )«
J j i . t f i j a a l - g  a.c-1ajjB
I n t e r n a l l y ,  RCI*s audience re sea rch  is  charac t  e r ized  by 
iHree t h i n g s :  methodological  p u r i t y  vs.  a c e r t a i n  "under—
^landing” , a movement towards b e t t e r  communications, and 
Sincere a t tempts  to conduct l im i t e d  program research  desp i t e  
i r l y  s e r i o u s  time c o n s t r a i n t s .
CBC i s  p r i m a r i l y  o r i en ted  towards domestic r e sea rch ,  p a r —
l i c u l a r l y  for  t e l e v i s i o n .  Because of  t h i s ,  there  i s  a g re a t  
'^^al of emphasis on methodological  p u r i t y respon—
s e l e c t i o n ,  cf c r i t i c a l  importance in sample surveys.
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Hut the re  I s  a p e rce p t io n  th a t  CBC Research does not  f u l l y  
Understand or a p p r e c i a t e  the  s p e c i a l  r e se a rc h  s l t u o t i o n  of  
the i n t e r n a t i o n a l  co n tex t  (Zlniterman 1986). RCI* s r a t h e r  
"nique,  i n t e r n a t i o n a l  s i t u a t i o n  must he cons idered  when 
designing and i n t e r p r e t i n g  research  projejpts ( Gagne 1987 ]* 
Steps have been taken  to Improve cotrmunication between 
HCl and the Research d e p a r t n e n t .  F o rne r ly  a l l  p r o j e c t s  were 
Handled in  Ottawa ; t h a t  r e s p o n s i b i l i t y  has row been t r a n s ­
f e r r ed  t o  Gagne In M o n t r e a l , whose o f f i c e  i s  l o c a t e d  d i r e c t ­
ly  ac ross  tha  h a l l  from th e  RCI management s u i t e *
I n t e r n a l  RCI communication must be co ns ide re d ,  as well* 
As a b u r e a u c r a t i e  o r g a n i z a t i o n ,  p o l i c i e s  a re  s e t  a t  upper 
l e v e l s  and communicated down the cha in  of command* Accep­
tance  or r e s i s t a n c e  to Informat ion,  inc lud ing  audience meas­
urement and e v a l u a t i v e  d a t a ,  depends on both the  tone of the 
Communication and s t a f f  o p p o r t u n i t i e s  f o r  c l a r i f i c a t i o n  and 
feedback* Divided as  i t  i s  in  a number of language s ec t io ns  
and with a t o t a l  of about 200 employees, RCI s t a f f  a t t e n d  
*'ogular meet ings and r ec e iv e  a monthly " A c t i v i t i e s  ï e p o r t " ,  
Compiled by the RCI Communications D i rec to r*  The r e p o r t  i s  a 
*'bndown of  the a c t i v i t i e s  of the va r ious  s e c t i o n s ,  as  well  
notes  on s t a f f  changes,  promotions ,  p o l i c i e s ,  and o the r  
upg anIza t lona l  a c t i v i t i e s *  I t  a l s o  i n c lu d e s  a summary o f  
Audience t ra i l  c ommen t s r ece ived  dur ing  t h e  month* The r e p o r t  
Is  w r i t t e n  in an informal  manner, s e rv ing  both as  a s t a f f  
" o w s l e t t e r  and as a r e g u l a r  a t t em p t  to  provide a sense of  
tHe audience to  a l l  employees*
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RCI management conducts  r e g u l a r  e v a lua t io ns  of program— 
®lng, in  s p i t e  of the r a t h e r  t ime-consuming nature  of the 
"xerclse* They have developed a s t r u c t u r e d  review process  
'*hlch i n d i c a t e s  a concern fo r  management/staff  communication 
and an i n t e r e s t  in i  mproveitent us ing  q u a l i t a t i v e  research*
cs s g_aA
From t h i s  i n v e s t i g a t i o n ,  the  key f i g u r e s  and processes  of 
*'esearch d e c i s io n s  w i th in  SCI have emerged* Allan Fam l l ian t  
Is  c h i e f l y  r e s p o n s i b l e  f o r  the r e sea rch  program, ar.d i t  i s  
Ho who dec ides  on research  ques t ion s  and t a r g e t s ,  based on 
ECl«g f i n a n c i a l  resources  and p o s s i b i l i t i e s  of i n c lu s ion  in  
the p r o j e c t s  of o the r  b roadcas te rs*  I t  appears  t h a t  hq i s  
bx^imarily i n t e r e s t e d  in  audience s i z e  d a t a ,  thus  seeks out 
b ro j e c t s  which w i l l  provide such information*
Louise Gagne i s  r e s p o n s ib l e  fo r  the p rocess ing  of  the 
Hata, us ing  s tandard  techn iques  and more innovat ive  ones,  
®^ch as e x t r a p o l a t i o n  to enhance the  e s t ima tes  of audience
size*
Severa l  q u a l i t a t i v e  p r o j e c t s  have been commissioned by 
i t h  R anda l l ,  dea l ing  with Canadians in  the USA, an area  
"'hi ch f a l l s  under h is  J u r i s d i c t i o n  of  developing new methods 
program de l ivery*  As wel l ,  r e g u l a r  program e v a lua t io ns  
conducted by RCI management and s t a f f ,  f o r  improvement 
*®bd po l icy  purposes*
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I t  l a  not known how audience r esea rch  Informat ion  i s  
" I t l m a t e l y  communicated to  s t a f f  ( a s id e  from the monthly 
n e w s l e t t e r ) ,  nor what s t a f f  p e rc e p t io n s  or use cf t h i s  
Informat i  on might te*
3 f h a i „  i  a  ■ ■ C jü rx .g p A I .y -g j î l j f l - J D g jf ig
There are e i g h t  d i f f e r e n t  audience research  methods cur­
r e n t l y  in  use a t  SCI, some implemented more f r e q u e n t l y  than 
others* These methods inc lude  sample su rveys ,  mai l ing  l i s t  
surveys,  a n a l y s i s  of l i s t e n e r  mai l ,  use of a computer s i  mu— 
lo-tion model of audiences ,  focus group s e s s i o n s ,  the  c o l le c — 
Hon of an ecdo ta l  m a t e r i a l ,  exper t  eva lua t ion  of program— 
""Ing, and conten t  a n a l y s i s  cf RCI pr eg ram mi ng *
In cons ide r ing  the worth of  SCl*s p re sen t  research  s t r a t — 
®6 y , s e v e r a l  f a c t o r s  must be examined* F i r s t ,  and poss ib ly  
®ost Im po r t an t ly ,  what Informat ion  needs are  being met? I f  
iHe u l t im a te  goa l  c l  conducting r e se a rc h  i s  to generate 
*'equired in fo rm a t ion ,  p lanne rs  must be sure  t h a t  the  methods 
they use are producing needed da ta  * Table 1 has p resen ted  
the informat ion  needs which can be met by a l l  r esearch  me th— 
"ds a v a i l a b l e  to  i n t e r n a t i o n a l  rad io  b ro ad ca s te r s  (or ,  a t  
l " a a t ,  by conven t iona l  methods);  Table 2 I s o l a t e s  those 
®uthods used by SCI* Thus the  reader  i s  p resented  with a 
^"apshot of how well  RCI i s  s a t i s f y i n g  i t s  own in format ion  
bee d s ,
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Note, however, t h a t  even though i t  appears  t h a t  most needs 
are being adequa te ly  s a t l s t l e d , the f requency of  implementa— 
t-ion of each r e se a rc h  method should be considered* Methods 
have been ranked according  to f requency of  t h e i r  implementa­
t i o n  on a high/node r a t e / l o w  bas is*  "High" f requency means 
"that a p a r t i c u l a r  method i s  used a t  l e a s t  t h r e e  t im e t  a year 
or more in RCI* s t o t a l  r e sea rch  s t r a t e g y *  A method Judged as 
heing "modera te ly"  i  m piemented l a  employed by RCI twice a 
year* And those  methods used i n f r e q u e n t l y  ( J u s t  once a year 
or l e s s )  have been ranked as "low" on the  f requency scale* 
These r a t i n g s  a r e  provided in the bottom row of Table 2*
So, f o r  example,  even though the  t h i r d  in format ion  need 
( Does RCI programming adequa te ly  r e f l e c t  RCI p o l i c i e s  and 
(-an ad Ian v iew p o in t s ? " )  i s  s a t i s f i e d  by conduct ing exper t  
ova lua t ion  and co n t e n t  a n a l y s i s ,  t h e  r e a d e r  w i l l  note th a t  
Iheae methods a r e  only i n f r e q u e n t l y  1nplemented• T h e re fo re ,  
the r o t e n t i  a l  e x i s t s  f o r  the  meeting of t h i s  i n fo rm at ion  
"oed,  bu t  the  r e a l I t v  I s  somewhat d i f f e r e n t *
The r e a d e r  may examine t h i s  t a b l e  c a r e f u l l y ,  ccmparlng 
the p o s s i b i l i t i e s  f o r  s a t i s f a c t i o n  of each in fo rm at ion  need 
" 'Ith  the f requency  of Implementat ion of  each method* The 
s p e c i f i c  RCI p r o j e c t s  and comments on t h e i r  Implementat ion 
p re sen ted  i n  more d e t a i l  in  Chapter IV, in  the separa te  
Explana t ions  of each r e s e a r c h  method*
The f o l low in g  conc lu s ions  may be drawn from Table 2:
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1» Audience s i z e  in format ion  appears  to be woIX—provided
in RCI*s audience r e sea rch  s t r a t e g y  (a l thcugh no 
c l a im s  a re  made regard ing  the  q u a l i t y  of t h i s  informa­
t i o n ) ,  because sample surveys  a re  f r e q u e n t l y -  
implemented and computer slmulBtion_ i s  moderately so? 
2* The f i f t h  in format ion  need ("Who i s  l i s t e n i n g  and why?
Who i s  not l i s t e n i n g ,  and why not?"} i s  s i m i l a r l y  met 
by the  same two f r e q u e n t l y —implemented r esea rch  meth­
ods ;  le  », surveys  and s im u l a t i o n ;
3» Even though the th ree  remaining in format ion  needs can
be e f f e c t i v e l y  met by the  o th e r  r e s e a rc h  methods, 
s i n c e  t h e s e  methods ore i n f r e q u e n t l y  implemented, t h i s  
d a t a  i s  r a r e l y  c o l l e c t e d  or  genera ted*
F rac t JA JjjE
SjtiiajLfi&x
Why does t h i s  s i t u a t i o n  e x i s t ?  Why does RCI a l low t h i s  
p o t e n t i a l  t r e a s u  ne—tr o v e  of in fo rm a t ion  p o s s i b i l i t i e s  to go 
lo waste? The answer,  of course ,  i s  t h a t  t h e r e  are  a number 
o th e r  c o n s i d e r a t i o n s  a s i d e  from th e  in format ion  p c s s i b i l — 
I f  1es w i th  which RCI p lanners  must dea l  i n  drawing up the 
"ve r a i l  RCI r e se a r c h  s t r a t eg y *
These " p r a c t i c a l "  c o n s i d e r a t i o n s  which i n f l u e n c e  p lanners  
I" the r e a l —world s i t u a t i o n  of RCI have been broken down 
In to  four  broad c a t e g o r i e s :  c o s t ;  c o n t r o l ;  problem poten­
t i a l ;  and t r u s t w o r t h in e s s *  Each method c u r r e n t l y  ir. use by 
HCI i s  r a t e d  in Table 3 in  these  four  c a t e g o r i e s *  The reader
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Is  reminded t h a t ,  as  in the previous  t a b l e s ,  the rankings  
are s u b j e c t i v e  and cannot  be compared a c ro s s  ca t ego r i e s*  For 
oxareple, a "high" amount of c o n t r o l  obviously does not  equal  
a "high" ranking  In the problem p o t e n t i a l  ca tegory* Rank— 
I"S s can be compared w i th in  c a t e g o r i e s ,  however; f o r  exam— 
p ie ,  two "moderate" r a t i n g s  In t h e  c o s t  ca t ego ry  can be 
**egnrded a s  s i m i l a r ,  as can two "low" r a t i n g s  in  the  t r u s t -  
Worthiness ca tegory :  not  equa l ,  given the u n q u a n i i f i a b l e
na tu re  of  the  v a r i a b l e s ,  but  s i m i l a r ,  and t h e r e f o r e  compara­
b l e .
Each ca tego ry  i s  expla ined  and d i s c u s se d  below*
The c o s t  of each method h a s  been ranked as e i t h e r  high,  
®edlun, or low* As Table 3 i n d i c a t e s ,  methods which c o s t  
®ope than $3000 per  p r o j e c t  a re  r a t e d  as  high co s t*  Those 
lot* which RCI must pay up to  $3000 a re  modera te ly  expensive* 
And those  r e s e a r c h  methods which a re  e s s e n t i a l l y  f r e e  to SCI 
t excep t  f o r  s t a f f  c o s t ,  such as t h e  s a l a r i e s  of th e  people 
"Ho answer l i s t e n e r  m a i l ) have been c l a s s i f i e d  as lew cost* 
For RCI, with  a small  r e se a rc h  budget ,  high c o s t s  may be 
®een as a drawback to u s ing  a method, and low c o s t s  as  a 
®lrength,  a l l  o th e r  th in g s  heing equal*
($3000 may n o t  appear  p a r t i c u l a r l y  expens ive  t o  r e a d e r s  
accustomed to  t h e  c o s t s  of survey r e s e a r c h  in North America, 
H"t these  c o s t  c l a s s i f i c a t i o n s  emerged du r in g  the  in t e rv i e w s  
"cn ducted with SCI personnel* However, even Fam l l i an t
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Cost to 
RCI H M L H M H L L
RCI
control
over
process
M M L L H L H H
Problem
potential H M L L M H L L
T ru s t­
worthiness H L L M M L M M
FREQUENCY H L H M L L L L
Quantitative
KEY: H = High M = Moderate L = Low
Frequency: High = 3 times a year or more 
Moderate = 2 times a year 
Low = 1 time a year
Qualitative
Cost: High = > $3000 per project
Moderate = < $3000 per project 
Low = No cost except staff time
Control/Problem Potential/Trustworthiness = Judgments made 
by this writer based on data coilected during interviews
TABLE 3? p r a c t i c a l  CO NSIDERATIONS & F R ^ Q U ^ N C X  
OF i m p l e m e n t a t i o n  o f  ACl'S AUDIENCE RESEARCH METHODS
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Expressed the opinion t h a t  $3000 i s  not p a r t i c u l a r l y  expen­
s ive  fo r  I n d u s  1 cn on o sample survey)*
The techn iques  f  or audience measurement appear to  co s t  
s u b s t a n t i a l l y  more than those  employed f o r  program research* 
Goth sample surveys and computer s im u la t ions  a re  expensive* 
In comparison, the  c o s t s  of a l l  program resea rch  methods are 
lower,  e s p e c i a l l y  exper t  eva lua t ion  and conten t  ana lys i s  
(both involve smal l  groups o f  people and r e l a t i v e l y  simple 
Procedures )*
The amount of con t ro l  RCI has over each research  method 
Is  important  because the u l t im a te  r e s u l t s  depend to  a l a rge  
Extent on how wel l  superv ised  and implemented a p a r t i c u l a r  
Research p ro j e c t  is* As descr ibed  in Chapter  IV, each meth- 
E«t gives the b roadcas te r  a d i f f e r e n t  amount of con t ro l  over 
the process* The amount of co n t ro l  depends on who designs  
and conducts the research  p ro j e c t  (RCI vs * o ther  ag en c i e s ) ,  
"'here i t  i s  conducted ( a t  heme vs* in the  f i e l d ) ,  the time 
span of the  e n t i r e  p r o j e c t ,  and so on* For example, focus 
@ro up s e s s io n s  are h igh ly—c o n t r o l l e d  by the b ro ad cas te r  
(which i s  seen a s  a b e n e f i t  o f  the  method),  while the  ana ly— 
s i s  of l i s t e n e r  mail g ives  the b ro a d c a s t e r  almost no co n t ro l  
Ever respondent s e l e c t i o n  or da ta  gene ra t ion  (which i s  seen 
as a c o n s t r a i n t  of the  methcd)*[23] *
This n a t t e r  of c o n t ro l  i s  e s p e c i a l l y  impor tant  f o r  i n t e r -  
Pa t iona l  b ro a d c a s t e r s ,  mho must c o - o rd in a te  research
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p ro j e c t s  a t  g r e a t  d i s t a n c e s  o r ,  i n d e ed , raust depend on o the r
**esearch agenc ies  f o r  the f i n a l  data* While, t h e o r e t i c a l l y ,
a b ro ad ca s t in g  o rgan iza t io n  perhaps should not  conduct  i t s  
own re sea rch  d i r e c t l y  (and r i s k  b i a s i r g  the r e s u l t s ) .  I n t e r ­
n a t i o n a l  r e sea rch  i s  unique and r e q u i r e s  c a r e f u l  supervi ­
sion*
Examining Table 3, it appears that none of the audience 
measureme rt methods give RCI high control, although sample 
surveys ( if designed or supervised by RCI) and mailing list 
surveys allow the broadcaster moderate control over the pro— 
oess* Since computer simulation is done totally by either 
HFE or RL, RCI has very little Influence on the process* 
This lack of control over quantitative research is not due 
lo the methods themselves, but due to RCI* s lack of funds*
However, the end result is the same : less control for the
Hroadcaster*
Three of  the  more q u a l i t a t i v e  methods are  h igh ly— 
o o n t r c l l e d  by RCI, p r im a r i l y  because a l l  are  conducted a t  
GCl headquar te r s  or under d i r e c t  s u p e r v i s i o n  of RCI manage— 
®en t .
Problem Pot e n t i fll_ g iie_-VftriJUg_Jfltbqd_g 
The problem p o t e n t i a l  cf each r e se a rc h  p rocess has been 
E-ssesaed* Methods found to be ex ces s ive ly  complicated ( in  
lorms o f  o r g a n i z a t i o n ,  implementa t ion ,  and da ta  p ro c e s s in g )  
Have been l a b e l l e d  as  "high*' because they r equ i re  more 
E f ten t ion  and inpu t  from s t a f f  and u l t i m a t e l y  inuolve a
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higher  r i s k  i n  terms of  p o s s i b l e  problems* In o t h e r  words, 
the nere ccmpl icn ted  a p ro c e s s ,  th e  e a s i e r  i t  w i l l  be f o r  
mis takes  to  be made or problems to  deve lop .  This i s  seen as  
a drawback* Converse ly ,  s imple r  methods a r e  ranked as "low"; 
a l l  o th e r  t h in g s  being equa l ,  s imple r  methods l e s s  r i s k y ,  
" I t h  le s s  chance f o r  e r r o r  cr compl ica t ions*
The q u a n t i t a t i v e  methods hove been Judged as  h igh ly  or  
modera te ly  compl ica ted  i n  terms o f  des ign  and implementa­
t i o n ,  whi le  the  program re se a rc h  methods score co ns ide ra b ly  
lower* Again,  t h i s  i s  due to  the  s i m p l i c i t y  of the l e t t e r  a s  
Compared t o  the  measurement techniques*
ljcjifi±xoj:±hlii£:£s_2 :f_ltt£±_es±lifLd
"T ru s tw or th in es s "  has been des igna ted  as the f o u r t h  p rac­
t i c a l  v a r i a b l e  of the  r e s e a r c h  methods* This  a r i s e s  from 
®Gt hodo log ica 1 e lements  o f  each method; in  e t h e r  words,  how 
l i k e l y  i s  i t  t h a t  the  In fo rma t ion  g ene ra ted  can be t r u s t e d  
I" terms cf p roper  responen t  s e l e c t i o n  and da ta  c o l l e c t i o n ,  
''^ 0^ 1 id d a t a  m an ipu la t ion ,  and o v e r a l l  u se fu lness*  The i n f  or — 
®Q^ticn f o r  t h i s  v a r i a b l e  ( a s  with the  o t h e r s )  was c c l l e c t e d  
^hr ing d i s c u s s i o n s  with in te rv iew ees*
Properly executed, sample surveys are highly trustworthy* 
Hanked as niode lately trustworthy are computer simulation 
("hich has been subject to substantial testing over the 
3'oars ) and three qualitative methods — focus groups, expert 
E'^ ’alxiation, and content analysis* However, it must be
Eomiembered that qualitative information may be trustworthy
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Hut not g e n e r a l i z e a b l e  to an e n t i r e  populat ion» the 1wo con­
cep t s  a r e  separa te*
S iS  X n tf iT p rc  t f l l l i u - j s  J - I a h - L s - 3
Table 3 summarizes the var ious  f a c t o r s  ( a s id e  from i n f o r ­
mation p o s s i b i l i t i e s )  which guide RCI i n  s e l e c t i n g  and 
Implementing i t s  audience re sea rch  p ro j e c t s *  I t  i s  safe  to  
®ssune t h a t  a c r u c i a l  co n s id e ra t i o n  (and unders tandably  so)  
Is  cost*
Gut t h i s  t a b l e  unerscores  the f a c t  t h a t  there  a t e  o the r  
Cons idera t ions  as  w ell » and t h a t  no one research  method i s  
Perfect*  Each has i t s  own p r a c t i c a l  s t r e n g t h s  and weakness— 
E®*» For i n s t a n c e ,  al though sample surveys appear to score 
Rhite poor ly  (h igh  c o s t ,  mod c ra te  RCI c o n t r o l ,  and high
Problem p o t e n t i a l ) ,  they a re  the nest  t ru s tw or thy  of  a l l  
^"search  methods * In comparison, exper t  eva lua t io n  scores
Het te r  in  terms cf c o s t ,  c o n t r o l ,  and problem p o t e n t i a l ,  but 
Is ranked as  only moderately  t rus twor thy* Overshadowing 
iHls ,  cf co u r s e ,  a re  the very  d i f f e r e n t  inforraat icn  needs 
addressed by each of these  methods*
Gecause t h e s e  rankings  are not q u a n t i f i e d ,  i t  i s  impossi— 
Hie to come up with a nea t  formula to determine th e  o v e r a l l  
‘aoat p r a c t i c a l ” r e se a rc h  method. An ev a lua t io n  such as  t h i s  
®Ust be more Judgmental ,  weighing the  v a r io u s  p r a c t i c a l  la c -  
l ^ r s  a g a i n s t  the c o s t s  and in format icn  needs, a s  well  as  how 
iHe methods f i t  in  to the o v e r a l l  o rg a n iz a t io n a l  s i t u a t i o n  
Ef RCl*
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In Table  1, eleven re sea rch  methods were ra ted  according  
to t h e i r  a b i l i t y  to s a t i s  13 the  in format ion  needs of  RCI» 
Eight o f  t h e s e  methods,  those  a c t u a l l y  used by SCI,  were 
Pated accord ing  to  the p r a c t i c a l  c o n s i d e r a t i o n s  o u t l i n e d  in  
Table 3, Table 4 (below) p r e s e n t s  the  t h r e e  remaining meth­
ods ( th ose  no t  used by RCI) in terms of t h e i r  p r a c t i c a l  con­
s i d é r â t  1 c r.s •
Table 4  r e p o r t s  t h a t  the people meter system appears  to  
Have eve ry th ing  going a g a i n s t  i t  ( e x c e p t  f o r  a "moderate" 
t r u s t w o r t h i n e s s  r a t i n g ) »  L i s t e n e r  pane ls  seen somewhat p rac­
t i c a l  ( s c o r i n g  moderately  wel l  in  a l l  c a t e g o r i e s ) ,  whi le  
Program p r e - t e s t i n g  ho lds  even more p r a c t i c a l  promise, f o r  
1 n.p le  ae n t  a t  i  o n*
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E #
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Q . Q .
Cost to 
RCI H M L
RCI
control
over
process
L M H
Problem
Potential H M L
Tru st­
worthiness M M M
KEY: H = High M = Moderate L= Low
Cost: High = > $3000 per project
Moderate = < $3000 per project 
Low = No cost except staff time
Control/Probiem Potential/Trustworthiness 
Judgments made by this writer based on 
data collected during interviews
TABLE 4: PRACTICAL CONSIDERATIONS  
OF AUDIENCE RESEARCH METHODS  
NOT IN CURRENT USE BY B.C.I.
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A c a r e f u l  examination of Tables 1 through 4 provides the 
Information necessary  to  evalua te  RCI*s audience research* 
This chap te r  w i l l  draw comparisons between the  idea l  
*'*esearch s t r a t e g y  proposed in Chapter IV and the r e a l - l i f e  
S i tua t ion  descr ibed in  Chapter V* From t h i s  the four th  ques— 
l ion  of the  Evaluat ion S t ra tegy  w i l l  be answered:
Recoromenriati ons : Considering the  information needs of
HCI, as well as o rgan iza t io na l  and p r a c t i c a l  concerns,  how 
"an i t s  audience research  s t r a t e g y  be improved? VTbat audl— 
"nce research  p r o j e c t s  should be dropped or added? What o th— 
a l t e r n a t i v e s  are poss ib le?
This chap te r  f i r s t  o u t l i n e s  Information needs being poor­
ly met a t  p re sen t ,  then examines in more d e t a i l  the audience 
Measurement and prcg ram research s t r a t e g i e s ,  id ea l  compared 
I" r e a l ,  A summary o f  the o r g a r i z a t i c n a l  s i t u a t i o n  a t  RCI i s  
Presented* Then, recommendations f o r  change and improvement 
E"® made *
— 134 —
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Table 2 has shown t h a t  RCI i s  not  address ing  a l l  def ined  
Inf ormati on needs with equal  vigor* As summarized e a r l i e r :
I* Audience s i z e  in format ion  appears  to  be wel l—provided
in  SCI ' s  audience research  s t r a t e g y  (al though no 
c la ims are  made as to the q u a l i t y  of t h i s  informa­
t i o n ) ,  because sample surveys a re  f r e q u e n t l y — 
iirplementec and computer s imula t ion  i s  moderately so; 
2* The f i f t h  in formot ion  need ("Who i s  l i s t e n i n g  and why?
Who i s  not l i s t e n i n g ,  and why n o t ? " ) i s  s i m i l a r l y  met 
by the same two f r e q u e n t l y —implemented r e sea rch  meth­
ods ;
2» Even though the th r e e  remaining Information needs can
be h ighly  met by the o th e r  r e sea rch  methods, s ince  
t h o s e  methods a re  I n f r e q u e n t l y  implemented, t h i s  data 
i s  r a r e l y  c c l l e c t e d  or generated*
This means, then ,  t h a t  g ene ra l ly  information on audience 
®laie Is s u f f i c i e n t ,  while the re  i s  a r e a l  lack of more q ua l— 
I t a t i v e  d a ta ,  e s p e c i a l l y  t h a t  which w i l l  s a t i s f y  the  second, 
iHlrd   ^ and fou r th  in format ion  needs of RCI*
Examining Table 3 ,  i t  appears  t h a t  the  q u a n t i t a t i v e  audi— 
e measurement techniques  used by RCI a r e  f raugh t  with 
^"nwbacks: they a re  expens ive ,  give iroderate to  low c o n t r o l
1 ° the b r o a d c a s t e r ,  have moderate problem p o t e n t i a l  and 
("Xcept f o r  su rveys )  a re  low in t r u s tw o r th in e s s *  But ,  they 
Ei'e a l so  the  methods most f r e q u e n t l y  used,  simply because of
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the i np o r t a  nee placed on de te rmin ing  audience s ize*  There 
Ere no a l t e r n a t i v e s  a v a i l a b l e  to RCI ; i f  i t  needs audience 
numbers, surveys and s im u la t io n s  a re  the only way* And, i t  
Epp ears  RCI is  a t t em pt ing  to  maximize the Impact of  t h i s  
Informat ion  by minimizing i t s  c o s t s  (with the r e s u l t i n g  pos­
s i b i l i t y  of low—q u a l i t y  i n f o r m a t i o n )* By piggy—backing onto 
" t h e r  su rveys  and o c c a s s i c n a l l y  comnIssionieg i t s  own, RCI 
Is s t r i v i n g  t o  survey i t s  t a r g e t  a r e a s  in  a sys t em at i c  man— 
given  i t s  low budget .  Through I t s  e x t r a p o l a t i o n
P r o j e c t ,  RCI i s  making an e f f o r t  to  extend audience s i z e  
^Eta to i t s  l o g i c a l  l im i t s*  While survey and s im u la t io n  
*'esearch i s  r e l a t i v e l y  c o s t l y ,  i t  was s t r e s s e d  to t h i s  w r i t -  
Er t h a t  RCI i s  in  f a c t  g e t t i n g  a "good dea l "  from the EEC 
End o the r  a g e n c i e s ,  and t h a t  f o r  the money spen t ,  such quan— 
l l t a t l v e  d a ta  i s  Inva luab le*  As w e l l ,  RCI i t s e l f  has p ro—
^"ced a sound p iece  of r e s e a rc h  (Those.Who W r i t e . ard Those
1s t e p ) which c u t s  o f f  a l l  o the r  avenues f o r  audience 
r e sea rch ;  t h a t  I s ,  by s t r e s s i n g  the advantages  and v a l i d i t y  
survey r e s e a r c h ,  i t  e f f e c t i v e l y  condemns a l l  o th e r  
Research methods in  t h e i r  c la ims to  genera te  audience s ize  
®®ll«ates* By e x t e n s i o n ,  i t  a l s o  g ives  h i g h e s t  p r i c r i t y  to  
uurvey r e s e a r c h  and r e l e g a t e s  o th e r  methods ( q u a l i t a t i v e  as  
"®ll as q u a n t i t a t i v e ) to  second place*
However, other methods do have their uses, and the pro— 
Sram research methods, for example, appear to have a number 
Edvantages* They have the potential to generate impor—
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tant  information, data which cannot be col lected In any oth­
er way* And they are favorably ranked In pract ical  terms, 
beneficial  to RCT in terms of cost and control ;  a k i t  less  
with respect to problem potent ia l  and trustworthiness* The 
major problem, however, is that  RCl conducts very l i t t l e  
propram research* Content analyses and expert evaluations 
ore done Just twice a year, and there has been only one for­
mal focus group session concucted to date* Program experi­
mentation and pre- tes t ing  is non-existent* As i t  is, RCI
programmers know that there i s  a body of l i s t ene rs  out 
there,  but they do not know much more about what the i r  audi­
ences find useful or appropriate* And they have nc formal 
Way to t e s t  new program ideas, presentat ion s ty les ,  or p i lo t  
Product ions*
J S z f t a i
Examining the s i tuat ion more closely,  i t  appears that 
with some modification, FCI*s research strategy can be 
improved* For a very small investment, EC I can bet ter
address i t s  information needs and i n s t i t u t e  some new 
research projects* This discussion focuses on specific rec­
ommendations in terras of FCI*s information needs*
®»i*l*l Determining Audience Size
I t  i s  apparent that  mere numbers are insuf f ic ien t  to ade­
quately represent  the audience to an internat ional  broad­
caster* However, "head counts" do have thei r  use, and RCI
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should con t inue  to engage in such s t u d i e s ,  e s p e c i a l l y  s ince  
i t  can o b ta in  t h i s  in f  ornia t  Icn a t  a reasonab le  cost*
Survey r e s e a r c h  and computer s im u la t io ns  are  a b s o l u t e l y  
necessa ry  f o r  ECI to  determine audience s i z e s  in fcoth the 
t r e e  and S o c i a l i s t  worlds* But i s  appears  t h a t  i n  order to  
mainta in  good r e l a t i o n s h i p s  with o th e r  b r o a d c a s t e r s ,  those 
who r e g u l a r l y  supply ECI with f r e e  or  low-cos t  research  
r e s u l t s ,  ECI must conduct i t s  own surveys* I t  can then share  
the  Informat ion  with o the r  o rg a n iz a t io n s  and thus  play a 
more balanced r o l e  a s  r e sea rch  par tner*  In e the r  words, RCI
must "g ive"  in o rder  to  " r e c e i v e " * (RCI would a l so  have
t o t a l  c o n t r o l  over  the  p r o j e c t  and could ask e x a c t l y  the 
ques t ions  i t  wants too ,  without the po l icy  guidance or 
*'6 t r i c t i o n s  of ano the r  b ro a d c a s t e r  or r e se a rc h  agency)*
While conduct ing  a fu l l -b low n  survey on i t s  own i s  pe r ­
haps only p o s s ib l e  every few y e a r s ,  RCI could take the i n i ­
t i a t i v e  and organ ize  a c o s t — shared p r o j e c t ,  i n v i t i n g  o the r  
s t a t i o n s  to  "piggyback" onto I t* This would not only give 
c o n t r o l ,  i t  would a lso  enhance i t s  image wilh o ther  
®*'eanlzations* In the p a s t  an a t tempt  was made to o rgan ize  a 
survey of  the USA with the  I n t e r n a t i o n a l  Broadcas t ing  Group 
Four; in  t h e  end the  survey included only Radio Neder— 
^unds, t h e  BBC and ECI* In s p i t e  of the o rg a n i z a t i o n a l  prob-  
^®ms of a r r ang ing  such a shared p r o j e c t ,  RCI should cons ider  
tak ing  th e  ro le  of i n i t i a t o r  in the fu tu re*  C e r t a in ly  the 
i n t e r e s t  e x i s t s  w i th in  the  CBC Research depar tment ,  and ECI
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i s  respec ted  as c r e d i b l e  and forward—th i n k i r g  among in t e r n a ­
t i o n a l  b ro a d c a s t e r s  ( E l l i o t t  1987)*
Jloaover, t he re  i s  a need w i th in  CBC Research fo r  he ig h t ­
ened awareness about the i n t r i c a c i e s  cf i n t e r n a t i o n a l  broad­
ca s t  research* Both Zinmeriran and Gagne have expressed the 
d e s i r e  to  see an i n t e r n a t i o n a l  research  "exper t"  on s t a f f  * 
Considering the shr ink ing  budget of the  C£C, i t  i s  doubtful  
t h a t  a s p e c i a l  p o s i t i o n  can be created* But awareness and 
Understanding can and must be encouraged from within* Mcth- 
odo logocia l  p u r i t y  need not be s a c r i f i c e d ,  but c e r t a i n l y  
e t h e r  r e s e a r c h  a l t e r n a t i v e s  ( l i k e  snowball sampling and 
e x t r a p o l a t i o n )  should continue*
As w e l l ,  t h e re  i s  a need fo r  background "area  r e sea rch" :  
Informat ion on c u l t u r a l ,  l i n g u i s t i c  and s o c i a l  p a t t e r n s ,  
r e l i g i o u  s r e s t r i c t i o n s ,  economic p r o f i l e s ,  and o ther  
l i f e s t y l e s  data* This  could he c o l l e c t e d  in the f i e l d  or  
Compiled by Canadian d ip lomat ic  workers on beha l f  of RCI, 
could be gathered from o the r  i n t e r n a t i o n a l  b r o a d c a s t e r s , or ,  
Gange is  c u r r e n t l y  doing,  can be found in  published docu— 
*nents* I n t e r p r e t a t i o n  and unders tanding of research data  
Can only occur when r e s e a rc h e r s  and use rs  possess  t h i s  s o r t  
Cf information* To make c u l t u r a l  assumptions based on guess-  
*crk or s t e r e o t y p e s  i s  a dangerous and mis leading a c t i v i t y *
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6»1#1*2 Determining A t t i t u d e s  of  Canadians abroad and a t  
home
ECI must ga in  access  to  very s p e c i f i c  groups of people to  
S a t i s f y  t h i s  in fo rm a t ion  need; in t h i s  c a s e , Canadians a t  
home and overseas* One p r a c t i c a l  method of r each ing  Canadi­
ans overseas  i s  through the mai l ing  l i s t  survey* Canadians 
In the  USA were l o c a t e d  through s u b s c r i p t i o n  l i s t s  to two 
Canadian newsmagazines by Sherman (1983) ;  s i m i l a r  methods 
Can be used t o  l o c a t e  Canadians in  o t h e r  c o u n t r i e s  ( f o r  
Example, mai l ing  l i s t s  of the RCI program schedule ,  member­
sh ip  l i s t s  of Canadian s o c i a l  c lubs  o ve r seas ,  embassy f i l e s  
Canadians s t a t i o n e d  in  a p a r t i c u l a r  coun t ry ,  etc* )* 
Mail ing I 1 s t  surveys  can provide in fo rm at ion  from l i s t e n e r s  
^Sp ec ia l ly  im por tan t  to the s t a t i o n ,  and from sub-groups of  
P a r t i c u l a r  i n t e r e s t *  Compared to o the r  r e s e a rc h  methods, 
’’’• a i l  surveys  are  cheap and e f f e c t i v e  ( E l l i o t t  1987)*
focus group s e s s io n s  can a l s o  be conducted with Canadians 
’Overseas, perhaps with those i n d i v i d u a l s  who a r e  l o c a t e d  
Ihrough a mai l ing  l i s t  survey which has been p r e v i o u s l y  
^one*
There a r e  s e v e r a l  o the r  ideas  RCI might co ns ide r  to  con— 
l a c t  Canadians t r a v e l l i n g  or l i v i n g  overseas* One i s  to  d i s -  
I r i b u t e  s h o r t  q u e s t i o n n a i r e s  on i n t e r n a t i o n a l  a i r l i n e  
^ l i g h t s  bcund f o r  Canada ( f o r  example, on a l l  Al l  Canada 
^ l i g h t s  d e p a r t i n g  Europe f o r  Canadian d e s t i n a t i o n s  3* Pre — 
sumahly t h e r e  would be a " c a p t iv e "  group cf Canadian t r a v e l —
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1e r s aboard (as  well  as  o th e r  peop le  who have some I n t e r e s t  
In Canada, s in ce  they  a re  en rou te  to t h i s  c o u n t r y ) ,  who 
might welcome the  o pp or tu n i ty  to t i l l  out a q u e s t io n n a i r e  on 
such a lone  and bor ing f l i g h t #  I f  t h i s  would not  be worka— 
i*le, RCI could h i r e  i n t e r v i e w e r s  to  conduct  a i r p o r t  i n t e r — 
Vi ewe ; s t a t i o n e d  perhaps J u s t  o u t s id e  the  customs and iitmi — 
Qrat ion s e c t i o n  In the t e r m in a l ,  they cou ld  s e l e c t  a random 
sample of  Canadians a r r i v i n g  home * This would be a r e l a t i v e ­
ly  inexpensive way t o  access  t h i s  s p e c i f i c  t a r g e t  group*
Another sugges t ion  which would g ive  RCI access  to  Canadi­
ans army bases  overseas* Since RCI has an e s t a b l i s h e d  con— 
’Section wi th  the  Canadian Forces Network in  Ke s t  Germany (a  
*'adio and TV s e r v i c e  f o r  Arned Forces  p e r s o n n e l ) ,  t h i s  could 
brobably he e a s i l y  arranged* RCI might cons ide r  doing a 
’’snowball  sample" with th ese  people :  a sk ing  shortwave l i s -
l e ne r s  to  i d e n t i f y  o th e r  u s e r s ,  who would then be approached 
the in te rv iew er*  Army personne l  could be simply surveyed,  
could be s u b j e c t s  of more focused in terv iews*
Surveys and focus  group s e s s io n s  can a l s o  be used t o  
determine the  a t t i t u d e s  of Canadians a t  home* RCI might a l so  
’Consider piggy—back!ng on to  domestic  CBC rad io  surveys with 
Awareness and a t t l t u d i n a l  q u e s t io n s ,  or onto omnibus surveys 
economical ly  f e a s ib l e *
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6#1*1#3 D ete rm in ing  If RCI p o l i c i e s  and Canadians  
v ie w p o in t s  a r c  r e  f l e e t e d
This need is best met by systematically breaking down and 
analyzing RCI programs into content categories* This may be 
done in two waye: through expert evaluations (as they do
now, with management and staff evaluating programs according
10 the scheme presented in Appendix D), and by content anal­
ysis*
However, the  c en ten t  a n a l y s i s  p r o j e c t s  c u r r e n t l y  under— 
Inken by ECI a r e , in f a c t , not  t ru e  con ten t  ana lyses  a t  a l l*
11 Is suggested that to generate any meaningful info imation, 
more methodologically pure project be developed* As it is,
iHe content analysis report is an unstructured and vague 
Collection of impressions ; while (as mentioned earlier) this 
’’•ay have been somewhat useful for the staff to do, a "real" 
^entent analysis might provide RCI with more accurate 
insight into what is actually being presented over its air—
''^aves*
D ete rm in ing  th e  a p p r o p r i a t e t e s a  and u s e s  o f  
p rogramnlng
It is suggested that RCI consider expanding its program 
Research strategy* Even though there are drawbacks, SCI 
Should attempt to recruit "experts" ( or "stand-ins", people 
foreign origin or familiar with the target countries) in 
Montreal and institute program pre-testing, focus group ses- 
®iona, and evaluation using these "stand-in" cultural repre-
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sentatives* The infcrmation generated could greatly out— 
Weigh the small initial costs* An Increased understanding of 
listener needs and likes will probably lead to bet 1er pro- 
eratt! presentation and content, even if the latter is to a 
large extent dictated by RCI policy* These methods are worth 
frying, and the results should be carefully evaluated*
The appropriate ness and uses of programming may also to 
extent be done in-house by RCI management, assuming they 
^re knowledgeable about and sensitive to the target area in 
question* However, it is suggested that "stand-ins" be
Invited to participate as well, in spite of staff resistance 
"'it h which this has met in the past* Evaluation by others is 
u factor in all work situations and RCI production staff 
should be persuaded that this is a valid and ultimately 
helpful exercise, one which need not be threatening*
In addition, it is proposed that regular focus group ses­
sions be conducted in the field* The hiring of local
*'osearchcrs is preferred, but perhaps RCI could also consid­
er sending a staff member overseas to conduct a focus ses— 
®ion himself or herself* Not only would this give RCI total 
Control, tho staff member would also benefit, and could
^ring back valuable insight in a milieu with which he or she
has perhaps become out— of— touch*
listener panels are not in use by SCI, but could be con­
sidered as a future research strategy* Their moderate cost 
’’’S-kes then somewhat attractive in terms of information pos—
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sib illte s « It is recommended that EC I consider instituting a 
small-scale listener panel and monitoring the worth of 
information generated* If such panels were occasionally sent 
cassette recordings of broadcasts or pilot programs, they 
Could possibly play a valuable Infornation role *
^•1*1*5 Determining who's l i s t e n i n g  and why? Who's not  and 
why no t?
It is suggested that survey research (and computer simu- 
iation) coupled with extensive area research will provide 
insight into these questions* Information may be supplement— 
®d by listener mall comments, therefore, it is recommended 
ihat RCI continue the analysis of listener mail in the same 
"“•y that it is currently being done * Use of the mail is lim­
ited to tabulating and circulating the comments received, 
^ht it has been indicated that from time to time ideas or 
®hegestions have emerged which are considered or integrated 
into RCI operations* No great concentration should be 
focused on listener mail, although RCI might consider gener— 
ng particular Information by running a contest or quiz 
®Ver the air* In fact, Randall ( 1986 ) indicated an interest 
In trying this — as an experiment — but to date nothing has 
Occurred*
Anecdotal material arrives at the stationjSpontoneously 
^I'ow those stationed or visiting overseas, and as part of 
computer simulation interviewi rg process of RFE/RL* 
Since the fees paid to the two European stations include the
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compila t i e n  and sending o f  t h i s  m a t e r i a l ,  the re  i s  no need 
fo r  ECI t o  a l t e r  the  c u r r e n t  s i t u a t i o n *  But an ecdo ta l  
m a t e r i a l  i s  o f  very  l i m i t e d  use because of i t s  s u b j e c t i v i t y *
&*1 *1«6 O th e r  Recommendations
There are a number of  o th e r  s u g g e s t io n s  which do not  ea s ­
i l y  f i t  i n t o  the  d i s c u s s io n  above* Cne i s  f i n a n c i a l  * 
-Although i t  would be d e s i r a b l e  t h a t  RCI in c rease  i t s  
r e sea rch  budget ,  t h i s  w r i t e r  f e e l s  t h a t  an Inc rea se  i s  
^ n l 1kely c o n s i d e r i n g  the  t i n a n c i a l  s i t u a t i o n  a t  the CBC* 
(And, in f a c t ,  RCI c u r r e n t l y  spends c o n s id e ra b ly  more on 
re se a rc h  than  o th e r  i n t e r r a t i o n a l  rad io  o rg a n iz a t io n s  of  
Comparable s i ze  )* T h e re fo re ,  any changes t o  i t s  research  
s t r a t e g y  must be r e l a t i v e l y  inexpens ive ,  and the sugges t io ns  
above were made with t h i s  in  mind* As w e l l ,  the more sop h i s ­
t i c a t e d  r e s e a r c h  methods (people  meters  and PEAC u n i t s ,  fo r  
Example) a re  not recommended f o r  RCI* They a re  too expensive 
ond provide s o p h i s t i c a t e d  in format ion  n e i t h e r  needed nor 
P a r t i c u l a r l y  u s e f u l  f o r  i t s  purposes*
Some i n t e r n a t i o n a l  b r o a d c a s t e r s  a t t em p t  to  ques t ion  peo— 
Pte a t  i n t e r n a t i o n a l  exposi  t i o  r s , t r a d e  f a i r s , i n t e r n a t i o n a l  
s p o r t in g  even ts  l i k e  the Olympics,  and so on, and i n  f a c t  
MCl did some r e s e a r c h  a t  l a s t  y e a r ' s  Expo » 8 6  i n  Vancouver 
^Zimmerman 1986 )• This i s  t o  be encouraged and could pre — 
sumahly be done a t  l i t t l e  expense*
In t h e  development of program r e s e a r c h ,  i t  i s  f e l t  t h a t  
Me I could  b e n e f i t  from guidance* I t  seems t h a t  p r e s e n t l y
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t h e r e  I s  l i t t l e  co n tac t  between RCI and the CBC English 
Radio Research d i v i s i o n  (mentioned e a r l i e r  in  the t e x t ) ;  i t  
Would be worthwhile t c  forge  a working r e l a t i o n s h i p  with 
t h i s  Toronto—based deportment to  exchange ideas  and develop 
innova t ive  moth ode logics» The department  i s  very i n t e r e s t e d  
in q u a l i t a t i v e  radio research  (Wilson 1987),  and an exchange 
ideas  between i t  and RCI could prove very b en e f i c i a l»  
Another t a c t i c  RCI might pursue would be to  encourage 
academic research  p r o j e c t s  on the o rg an iz a t io n  i t s e l f  and 
i t s  audiences* Graduate s tu d e n t s  a re  an unexplo i ted
resource as f a r  as RCI i s  cc rce rned ;  RCI cculd work c l o s e ly  
with them on resea rch  p r o j e c t s  fo r  mutual benef i t*  To date  
th ree  g radua te  s t u d i e s  have been done with ECI: an h i s t o r i ­
ca l  overview (H a l l  1973); an i n v e s t i g a t i o n  of RCI's fo re ign  
po l icy  r o l e  ( H i b b i t t s  1981); and t h i s  p ro je c t*  I t  i s  sug— 
sea ted  t h a t  ECI e s t a b l i s h  l i n k s  with u n i v e r s i t y  conmunica— 
t io n  programs with an i n t e r n a t i o n a l  or  audience research  
comp cne nt  f o r  mutual benef i t*
SLBJijcijysIss
Audience r e s e a r c h  has been i d e n t i f i e d  as a mean s f o r  a
b roadcas te r  t o  ob ta in  audience opin ion ,  to e v a lu a te  program
e f f e c t i v e n e s s ,  and to  c o l l e c t  Informat ion  f o r  program deve l -  
epment* Browne (1982: 334) s t a t e s  th a t  a l l  r e sea rch  should
t h e o r e t i c a l l y  "* * * t e l l  program s t a f f  what s o r t s  of audiences
they r e a c h , with what s o r t s  o f  programs, and* * * whether and
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"'by programs a r e  su c c e s s f u l  cr not"* The Idea l  audience 
s t r a t e g y  would enccmpass both audience measurement and pro— 
Gram r e s e a r c h ,  ard would co ncen t r a t e  on audience s i z e ,  com­
p o s i t i o n ,  and reac t ion*
But r e a l i s t i c a l l y ,  the id e a l  never e x i s t s *  A c u r r e n t  pro— 
Srarc can always be improved* This i n pu t  eva lua t io n  has 
determined when and how Inprcvements can be made in  the 
^«search s t r a t e g y  of RCI*
By conbin ing  the  works of s e v e r a l  comraunulcation 
*‘®searche.rs, a comprehensive model of i n t e r n a t i o n a l  broad­
c a s t  i ng f o r  Radio Canada I n t e r n a t i o n a l  has been presented* 
Iho model ( Figure 8 ) d e p i c t s  the b ro ad cas t in g  o r g a n i z a t i o n , 
the p roduct ion  and t r ansm is s ion  of messages,  and the  t a r g e t  
®-Udlencos, in c lu d in g  a h y p o th e t i c a l  l i s t e n i n g  ind iv idua l*  He 
° r  she i s  shown as a member o f  a p a r t i c u l a r  s o c i e t y ,  of 
Soc ia l  g roupings ,  and as under the in f luence  of a number of  
f a c t o r s ,  a l l  of which shape th e  c o n d i t i o n s  under which he or 
she tunes  in  to RCI*
The diagram a l so  shows the  communication back to the 
b roadcas te r  from t h i s  l i s t e n e r *  This feedback channel  i s  but 
One s n a i l  p a r t  in  the whole p rocess ,  and in  the diagram (as  
r e a l  l i f e )  i t  may appear r a t h e r  i n s i g n i f i c a n t *  Indeed,  i t  
^s easy t o  miss a l t o g e t h e r  in  a quick g lance  a t  the model* 
Mbt for  t h e  1 nte r na t i  onal  broa c o a s t e r , t h i s  t h in  l i n e  r ep re -  
®snts t h e  only in format ion  i t  r e c e i v e s  back from i t s  aud i ­
ence* The audience e x i s t s  f o r  the shortwave s t a t i o n  only
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though audience research ,  ard Is important  as an in format ion  
source fo r  c o rp o ra t e  p lonnine,  b roadcas t  planning,  and mes­
sage production* Information i s  suppl ied  to  people Involved 
in these  a c t i v i t i e s  through o the r  means, as wel l ,  but audi­
ence research  p rov ides  the only inpu t  mechanism a v a i l a b l e  to  
the l i s t e n e r ,  the f i n a l  t a r g e t  of an i n t e r n a t i o n a l  rad io  
s t a t i o n ' s  a c t i v i t i e s *  I t  must be seen as e s s e n t i a l  to the 
dec i s  ion—maki ng a c t i v i t i e s  wi th in  the b roadcas t  o rgan iza­
tion*
As an importan t  component of  the broadcas t  p rocess ,  audi­
ence research  was i d e n t i f i e d  as an appropr ia te  a c t i v i t y  for  
^Valuation* And s ince  r esea rch  i s  normally conducted to  
genera te  answers to  p a r t i c u l a r  q u e s t i o n s ,  i t  was necessary  
to determine what ques t ions  RCI has in  terms of t h e i r  aud i ­
ences* This  was done by examining RCI's  mandate and asking 
MeI o f f i c i a l s  what,  to them, were impor tant  ques t ions  about 
t h e i r  l i s t e n e r s *  From t h i s , s p e c i f i c  informat ion  needs were 
i d e n t i f i e d  fo r  RCI* Severa l  a rose  as  common to  a l l  i n t e rn a ­
t i o n a l  b ro a d c a s t e r s  ("how many people are  l i s t e n i n g  to 
bs?u) ,  and s e v e r a l  o th e r s  were more s p e c i f i c  to  RCI ("are  we 
s u c c e s s f u l l y  commun l e a t i n g  Canadian viewpoints  and our own 
P o l i c i e s? " )*  These informat ion needs were def ined as  the 
basic  q u e s t io n s  ECI would have to answer i n  order  tc  under­
s tand i t s  audience and to evalua te  how e f f e c t i v e  i t  i s  in  
Serving them and achieving i t s  o rg a n i z a t i o n a l  mandats*
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Then, t  he v a r io u s  research  methods were examined to see 
I f  each could  answer the s e v e ra l  i n f  o r  ira t i o n  needs* Table 1 
summarized those  b e s t  s u i t e d  f o r  the var ious  needs:
1* To determine audience s i z e  : sample surveys ( fo r  the
f r e e  wor ld ) ;  computer s im u la t io n ,  of audiences ( f o r  
c l o s e d  s o c i e t i e s ) ;  people meters  ( f o r  exper imental  
purposes  )*
2* To determine  a t t i t u d e s  of Canadians abroad and a t
home: m ai l ing  l i s t  surveys ( t o  be t a r g e t e d  a t  groups
of  Canadians both overseas  and wi th in  Canada);  focus  
group s e s s io n s  ( t o  be conducted with s e l e c t e d  ind iv id ­
u a l s  from the groups loca ted  in t h e  mail ing l i s t  s u r ­
veys )*
3* To determine i f  RCI p o l i c i e s  and Canadian views are
being  p resen ted :  exper t  ev a l u a t i o n s  (conducted in
Montreal  with both s t a f f  and non—s t a f f  " e x p e r t s " ) ;  
c o n t e n t  a n a l y s i s  ( t o  break down RCI 's  program conten t  
i n t o  c a t e g o r i e s  )*
To determine tho  ap p ro p r i a t e ne s s  and uses  of program­
ming: focus group s e s s io n s  (conducted with " c u l t u r a l
r e p r e s e n t a t i v e s "  of a t a r g e t  a r e a ,  e i t h e r  in  the area 
i t s e l f  or i r  Canada); exper t  ev a lu a t io n  (done by both 
"b roadcas t "  e x p e r t s  and " c u l t u r a l "  e x p e r t s ,  people 
f a m i l i a r  wi th  the  p a r t i c u l a r  soc io—c u I t u r a l  m i l i e u ) ;  
and program p r e - t e s t i n g  ( a g a i n ,  conducted with
"g u inea -p ig"  audiences)*
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5* To determine who*s l i s t e n i n g  and why (and who's not
l i s t e n i n g ,  and why not? ): sample surveys and computer
s i r eu la t ion  (and ex tending the  da ta  through p o s t — 
p r o j e c t  m an ipu la t ion ,  such as e x t r a p o l a t i o n ) »
The p e r s o n a l i t i e s  and o r g a n i z a t i c n a l  s i t u a t i o n  a t  RCI
wore b r i e f l y  exp lored ,  with th ese  conxrents emerging :
I* B e t ty  Zlmneriran mentioned the need f o r  an "ex p e r t "  on
i n t e r n a t i o n a l  r e se a rc h  on s t a f f ;
2» Connie McFarlane i s  I n t e r e s t e d  in  sncwbal l  sampling
and in  a t t e m p t in g  to work with the  I n t e r n a t i o n a l
B ro adcas t ing  Group of Four f o r  f u t u r e  research
p r o j e c t s ;
2» Louise  Gagne f i n d s  a l ack  of i n t e r n a t i o n a l  e x p e r t i s e
w i t h in  her  depar tment ,  and a t  any r a t e  must devote 
most of her  t i n e  to  domestic r e s e a r c h ;
RCI has mainta ined  g o o d  working r e l a t i o n s h i p s  with
o t h e r  b r o a d c a s t e r s  and must co n t inu e  t c  do so in o rder  
to  ensure f u t u r e  c o - o p e r a t i o n ;
2# I t  i s  u n l i k e l y  t h a t  t h e  r e s e a r c h  budget  of  $25,000
w i l l  be in c r e a s e d  in  the fo r se  cable  f u t u r e  ; 
b* Some da ta  RCI r e c e iv e s  from o the r  b ro a d c a s t e r s  con­
t a i n s  no in fo rm a t ion  on methodology;
I n t e r n a l  RCI communications seem good ; t h e re  i s  a 
monthly s t a f f  n e w s l e t t e r  which i n c lu d e s  t h e  l a t e s t  
l i s t e n e r  moil comments#
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The r e s e a r c h  methods were then examined f o r  s e v e ra l  p r a c ­
t i c a l  s t r e n g t h s  and weaknesses:  c o s t  t c  the  b r o a d c a s t e r ,
amount of c o n t r o l  the  b r o a d c a s t e r  has over each ,  the  problem 
p o t e n t i a l  i n h e r e n t  i n  the var ious  t echn iques ,  and the over ­
a l l  t r u s t w o r t h i n e s s  of the data generated* This  in fo rm at ion  
Was summarized in  Table 3, which a l so  p re sen ted  the  f requen­
cy of  implementat ion  of each method * Several  co nc lu s ion s
arose from t h i s  a n a l y s i s :
RCI c o n c e n t r a t e s  i t s  a t t e n t i o n  on q u a n t i t a t i v e  aud i ­
ence measurement,  conduct ing  f a i r l y  f r eq u e n t  sample 
su rveys  and computer s im u la t io n s  f o r  audiences  behind 
the  Iron C u r t a in ;
2* These q u a n t i t a t i v e  methods a r e  the  most expens ive ,
both  i n  terms of a c t u a l  c o s t  and in  i n t e r p r e t a t i o n  
t ime f o r  r e s e a r c h  s t a  If  in Canada;
2* RCI conduc ts  very l i t t l e  in the way of q u a l i t a t i v e
program r e s e a r c h ,  except  f o r  semiannual  con ten t  ana ly ­
s e s  and e x p e r t  e v a l u a t i o n s ;
These methods are r e l a t i v e l y  inexpens ive  and hold 
g r e a t  p o t e n t i a l  to meet in format ion  needs t h a t  are 
c u r r e n t l y  not  being  met «
By s y n t h e s i z i n g  both t a b l e s ,  and co n s id e r in g  o t h e r , 
a l t e r n a t i v e  r e s e a r c h  methods, t h i s  w r i t e r  moved toward some 
Recommendations f o r  improvement f o r  RCI's  audience research  
s t r a t egy*  I t  was concluded t h a t :
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1 » surveys  and computer slniuXatlons should be cont inued*
RCI should  t r y  to  conduct i t s  own and g e t  o th e r s  
i n v c lv e d  in  o rd e r  to  have c o n t r o l  over survey ques­
t i o n s  and to  e q u a l i z e  r e l a t i o n s h i p s  between i t s e l f  and 
o t h e r s ;
2* RCI should cons ide r  adding an i n t e r n a t i o n a l  r esearch
e x p e r t  on s t a f f  or deve lcp ina  Gagne as  such;
2 * in—depth axea r e s e a rc h  i s  needed ;
4* m ai l ing  l i s t  surveys shew p o t e n t i a l  to  gene ra t e  da ta
fo r  p a r t i c u l a r  groups ( such  a s  Canadians abroad and a t  
home) a t  lew co s t ;
5* Canadians could  be t a r g e t e d  through q u e s t i o n n a i r e s  on
a i r p l a n e s ,  i n t e rv iew s  a t  a i r p o r t s ,  or  research  
p r o j e c t s  on overseas  army bases  ;
b* RCI should  cons ide r  piggybacking onto domestic CBC
r a d io  surveys  in  Canada to determine awareness of Can­
a d ia n s  at  home;
management e v a l u a t i o n  of  programming should co n t in u e ,  
but  th ey  should cons ide r  b r i n g i n g  in  " c u l t u r a l  s tand-  
i n s "  ( th o s e  l e p r e s e n t a t i v e  of a c u l t u r e )  from ou ts ide  
to p a r t i c i p a t e  in the  e v a l u a t i o n ,  r e g a r d l e s s  cf s t a f f  
r e s I s t a n c e ;
c o n t e n t  a n a l y s e s  of  programmlng should be developed 
i n t o  p u r e r ,  more meaningful  p r o j e c t s ; some a t tempt  
should  be made to s y s t e m a t i c a l l y  code and t a b u l a t e  the 
d a t a ;
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9* by implementing a mixture of  program research  methods,
RCI could f i l l  in  c u r r e n t  " in fo rm a t ion  holes"  for  very 
l i t t l e  added c o s t .  For example, program e v a l u a t i o n s  
and focus  group s e s s io n s  with " s tand  in s"  (or  conduct­
ed in  the  f i e l d )  would be b e n e f i c i a l ;
10. RCI should cons ide r  i n s t i t u t i n g  a l i s t e n e r  p ane l ,  an 
inexpens ive  and p o t e n t i a l l y  v a lu a b l e  source of q u a l i ­
t a t i v e  in fo rm at ion ;
11. RCI should cont inue  with i t s  l i s t e n e r  mail a n a l y s i s
and might c o n s id e r  running a r a d io  c o n t e s t  to  tee what
s o r t s  of  i n f c r i r a t i o n  might be genera ted  t h i s  way;
12. an ecdo ta l  m a t e r i a l  s e rves  lew purposes bu t  s ince  ECI
r e c e i v e s  i t  w i thou t  s o l i c i t a t i o n ,  the re  i s  no need to 
a l t e r  the  c u r r e n t  s i t u a t i o n ;
13. o t h e r ,  more s o p h i s t i c a t e d  r e s e a r c h  methods are not 
recommended. But a number of inexpensive and workable 
ideas  were p re sen ted ;  conduct ing in t e rv i e w s  a t  i n t e r ­
n a t i o n a l  t r a d e  shows; fo rg ing  a r e l a t i o n s h i p  with the 
q u a l i t a t i v e l y —o r i e n t e d  CBC Eng l i sh  Radio Research 
d i v i s i o n  in  Toronto ; and encouraging gradua te  s tudents  
t o  s tudy  RCI and i t s  audiences  as ano the r  way to  
o b t a i n  d a t a .
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This w r i t e r  acknowledges s e v e r a l  l i  nri t a t i  ons cf t h i s  
s tudy .  One i s  t h a t  r e l a t i v e l y  l i t t l e  l i t e r a t u r e  was a v a i l — 
ab le  of t h i s  t o p i c ,  and the re  was a heavy r e l i a n c e  on the 
198 2 work of Donald Browne o t  the Univer s i ty  of Minnesota 
(who a l s c  ac ted  as an u n o f f i c i a l  c c n s u l t a n t  to r  the 
Pi'o je c t  ) .  This i s  one reason why so much emphasis was given 
lo m a t e r i a l  c o l l e c t e d  through correspondence and personal  
In te rv iews ;  while cot n e c e s s a r i l y  a l i m i t a t i o n ,  i t  i s  a f a c — 
lo r  to  be remembered.
Second, as HCI i s  headquar tered  in Montreal ,  I t  was some— 
times d i f f i c u l t  f o r  t h i s  w r i t e r  to f u l l y  i n v e s t i g a t e  every 
"spec t  o f  th e  o r g a n i z a t i o n .  I t  was not  p o s s ib l e ,  f o r  e.xam— 
Plo , to meet with product ion s t a f f .
Th i rd , i t  i s  f e l t  t h a t  the o rg a n iz a t io n  study of EC I i s  
Somewhat l a c k in g .  I d e a l l y  a more in -depth  study could be 
4one, which would e n t a i l  an a s s ign nen t  of s ev e ra l  months 
^ I t h i n  the o rg a n iz a to n .
With r e s p e c t  to the ranking and a n a l y s i s  of the research 
’"ot hods — the  in format ion  presented  in th e  t a b l e s  — a b e t t e r  
Rating method i s  d e s i r e d .  As they a re ,  the  rankings are 
Somewhat imprecise  and s u b j e c t i v e .  Should the study be 
’^ ^done, more d i r e c t  inpu t  f ro  m ex pe r t s  would be sought  ( f o r  
Example, they  would be asked to  r a t e  the methcds on the var­
ious s c a l e s ,  and then an average would be c a l c u l a t e d ) ,  and 
qno-thcr, perhaps q u a n t i t a t i v e  s c a l e ,  would be employed. This
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would be d i f f i c u l t  to develop but  would probably r e s u l t  i n  
more u se fu l  f i n a l  da ta .
IasJJL£ajlsaja_flJL-tl]s„Sjyjjy
This t h e s i s  i s  a f i r s t  look in to  an area  which RCI has 
never s t u d i e d ,  and indeed,  in to  an a rea  which has been 
i n f r e q u e n t l y  addressed .  I t  i s  hoped th a t  t h i s  w i l l  lead  to a 
c r i t i c a l  examinat ion by RCI management cf t h e i r  dec i s ion ­
making p rocess  with r e s p e c t  to  audience research ,  and t h a t  
some of the  new and u n t r i e d  sugges t ions  w i l l  a t  l e a s t  be 
consIde re d *
As w e l l ,  f u t u r e  r e s e a r c h e r s  could examine RCI's audience 
Research from a "user s"  p o in t  of  view* This  p r o j e c t  has 
adopted a " c o l l e c t i o n "  po in t  of view; t h a t  i s ,  the implemen­
t a t i o n  of the  b e s t  methods to  c o l l e c t  r e l e v a n t  in fo rmat ion .  
But what about how the r e s u l t i n g  da ta  i s  d isseminated  and 
^aed by program p lanners  an0 s t a f f ?  I t  would be i n t e r e s t i n g  
to d i scover  i f  the  in format ion  i s  being used in any neaning— 
fu l  way.
I t  would a l s o  be i n t e r e s t i n g  to compare RCI's own s e l f — 
eva lua t io n  being prepared  now, to see what f in d in g s  are d i f — 
t e r e n t  from those  in  t h i s  s tudy ,  and to examine the vnderly— 
reasons f o r  these  d i f f e r e n c e s .
Comparisons between the research strategies of different 
International broadcasters wculd be a valid subject of 
study, as would be an examination of how the different 
broaOcasters use their data.
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The c u r r e n t  audience research s i t u a t i o n  a t  RCI i s  
undoubtedly a r e s u l t  of p a s t  p r a c t i c e s  and c u r r e n t  a i t i t u d l — 
n a l , f i n a n c i a l ,  and s t r u c l u r a l  f a c to r s  wi th in  and ex te rna l  
to the  s t a t i o n .  I t  i s  concluded t  h a t , while RCI has suc­
ceeded in opera t ing  a f a i r l y  ccmprehecsive audience research 
program with l im i ted  r e sou rces ,  t h e r e  a re  severa l  areas in 
which i t  could impr ove. Although sotte of the recommenda­
t i o n s  in  t h i s  p ro j e c t  have been based on t h e o r e t i c  i d e a l s ,  
t h i s  w r i t e r  has at tempted to remember the  r e a l i t i e s  fac ing  
HCl, This r ep o r t  w i l l  be de l iv e re d .  In t r u e  eva lua t ion  fa sh ­
ion,  to the a p p ro p r i a t e  dec i s ion  nakexs a t  the s t a t i o n ,  with 
the hopes of  c a r e f u l  cons ide ra t ion  and p o s s ib le  irapleme.nta— 
t ion  of the rec cnmenda t i  one.
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STAKDAM Q ü tS T IO in a m
I'A  l tk «  to  oak jo «  aomo q u aa tlo o a  abou t ra d io  and ta la v la lo o »
Vhlch o f  th o  f e l lo v in g  thim *a do you ha va l a  your heaaT (UAB U S T ) 
ta d lo
t a d lo - c a a a a t ta
B l- n  ay a tarn 
T ala  v ia  le a  
Video re c o rd a r
/ &-
2 . Bow o f t a a ,  I f  a v e r ,  do you wa(ch t a l a v la lo a  prograapaaT  ;a  I t :  (BEAD OUT)
X varyday/or moat daya 
At l a a a t  ooea a  waak 
la a a  p f ta a  
B av at -  00 TO Q.S
* 3 . D.w you watch t a la v la lo a  yaatardayT
Taa -  CO TO Q.A 
No -  CO TO Q .5
* * . At what tim aa d id  you watch t a l a v la lo a  yaatardayT
(PROBE: ANY OTHER TIKEST CODE IN GRID FOLLOWING Q.7)
3 .  How o f t a a ,  I f  a v a r ,  do you l l a t a n  to  th a  r a d lo t  la  I t :  (READ OUT)
E varyday/or u o a t daya '
At l a a a t  ooca a  weak ~  •
Laaa o f ta a
Navar -  CO TO Q.18 t
*6- Did you 11a taa  to  th a  ra d io  y a a ta rd a y
Taa -  CO TO Q.7 
No -  CO TO Q.8
* 7 . At what tlm aa d id  you l l a t a a  to  th a  ra d io  yaatardayT  
(PROBE: ANY OTHER TIKEST CODE IN FOLLOWING GRID)
TV RADIO TV RADIO TV RADIO
0500-0529 1200-1229 1900-1929
0530-0559 1230-1259 1930-1959
0600-0629 1300-1329 2000-2029
0630-0659 1330-1359 2030-2059
0700-0729 1400-1629 2100-2129
0730-0759 1430-1459 2130-2159
0800-0829 1500-1529 2200-2229
0830-0859 1530-1559 2230-2259
0900-0929 1600-1629 2300-2329
0930-0959 1630-1659 2330-2359
1000-1029 1700-1729 2400-0029
1030-1059 1730-1759 0030-0100
1100-1129 1800-1829
1130-1139 1830-1859
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Appendix B
S a S S E S ^ Q M E Q l L L S J
1 • Aaa3JlPl xi.H-.t liAi-±.cf.c j iEDAdj:.0- l j 3-i:lt£—s±D dy-l£_valid  , . Is  the
lD X ü x JtalJLa.p_j:Æ lje.sAjJ_Afl.d_i?j3£ï33.1.2
a .  Are the purposes of  the study c l e a r l y  s t a t e d ?
b. I s  the u n iv e r s e  c l e a r l y  def ined?
c . Are sampling t o l e r a n c e s  and conf idence l e v e l s  
r e p o r  1 6  d?
d. Ts t h e r e  a simple i n t e r p r e t a t i o n  of the t o l e r ­
ances ?
e. Are major f in d in g s  of  the s tudy summarized?
2 •  l a .  d j L - i i - j K a I l i l - iL g j a £ J U x .E - a J [ - . a l 3 a l - lA - lg - 3 y x x ia .£ a .d —t g
measure?
a .  I s  t h e  means of c o l l e c t i n g  da ta  c l e a r l y  i d e n t i ­
f i e d  in  the  r ep o r t ?  
b* Are the l imi  t  a t  i on s , l o g i c a l  and t e ch n ic a l
assumptions  and t h e o r i e s  cf the s tudy repealed? 
c . I s  the sample design expla ined  in  the r ep o r t ?
d« Can the  me thodology and design l o g i c a l l y  produce
meaningful ,  r e l ev an t  d a ta ,  assuming that  the 
execu t ion  of the  s tudy i s  a ccu ra t e  and r e l i a b l e ?
o. I s  t h e  sponsor  of the s tudy  c l e a r l y  i d e n t i f i e d ?
— 1 5 8  —
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f  » l a  the crganlzat :  Ion c onduc t i  ng the tesearch
i d e n t i f i e d ?
g. Does the s tudy  inc lude  adequate  methods for  v a l ­
i d a t i n g  in t e rv iew s ?
3. J..a-..tii£.nigagMj:xjii.en-t-JEx.£X--a3-l2iftg.2
a« I s  the  sample good?
i . I t  a quota sample was used ,  a re  t h e r e  good 
reasons  why i t  was used?
i i .  I f  a p r o b a b i l i t y  sample was used, i s  i t  in
f a c t  a p r o b a b i l i t y  sample? ,  i e . ,  does each
u n i t  in  the un ive rse  have an equal  or
known charce  to be sample?
i i i • Are the respondents  t r u l y  r e p r e s e n t a t i v e
of the sample?
b« I s  t h e  q u e s t i o n n a i r e  good?
i  « Is i t  sho r t  enough to  produce complete
responses?
i i .  Mill  the  q u es t io n s  keep the respondent
i n t e r e s t e d ?
i l l .  I s  the o rder  of t h e  ques t ion s  such th a t  i t  
does not  b i a s  the  answers? I s  i t  l o g i c a l ?
Iv.  Bas the q u e s t i o n n a i r e ,  i f  t r a n s l a t e d  from
E n g l i sh , teen p r e - t e s t e d  of back— 
t r a n s l a t e  d?
V .  Do the q u es t ion s  avoid s u g g e s t i n g , by con­
t e x t  or  sequency,  c e r t a i n  answers ( "what
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s t a  t i e n s  do you u su a l ly  l i s t e n  to?"  
Implies  t h a t  some s t a t i o n s  are tuned InJ* 
vi* Are the re sponden ts  r eq u i r e d  to  answer 
only t o r  themselves? 
v i i • I s  the  I d e n t i t y  of t h e - spo nso r  hidden from 
both the  respondent  and,  whenever p o s s i ­
b l e ,  the  In te rv iewer?  
v i i i • Is  the  purpose of the stody withheld from 
the respondent?  
c« I s  the  f i e ldw ork  of p r o f e s s i o n a l  q u a l i t y ?
i . Are exact  d a t e s  when the  f ie ldwork  was 
oonducted l i s t e d ?
i i . Alas i t  conducted a t  a t ime when the  behav­
i o r  to  be r epo r ted  was l i k e l y  to  be t y p i ­
ca l?
i l l .  I f  the  s tudy measured s e v e r a l  d i f f e r e n t
s t a t i o n s ,  was the  f ie ldwork  f o r  each con­
ducted a t  the  same, time? 
iv« Are the i n t e r v i e w e r s  p a r t  of a permanent,
p r o f e s s i o n a l  s t a f f 7 
V .  Were they c a r e f u l l y  t r a i n e d  and super­
vised?
v i .  Were they r e s t r i c t e d  in  the ex e rc i s e  of
Judgment, both  In r e s p e c t  to s e l e c t i o n  o f  
respondents  and in ques t ion ing ?
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v i l .  Was the f ie ldwork  spread over a s u f f i c i e n t
number of i n t e r v i e w e r s  so as to n inimize 
d i f f e r e n t i a l  I n t e rv i ew er  e f f e c t s  or  b i a s?
v i i i .  I f  the s tudy  was a mail survey,  was the
l e t t e r  of f r a n s m l l t a l  inc luded  in the 
r ep o r t ?
d. I s  the  r e p o r t  hones t  and unders tandab le?
i .  Are conc lus ions  and reconmendations made, 
suppor ted  by data?
i i .  Are sample bases  f o r  a l l  breakdowns given?
i l l .  Are techn iques  used in weight ing
exp la in  ed?
1V. Are * no answer* and ' d o n ' t  know* r e p l i e s
repo r ted?
V* Do source  a n d  date  accompany a l l  r e fe rence
s t a t i s t i c s ?
v i .  I f  the  s tudy has been conducted in  consul ­
t a t i o n  with an independent  group,  i s  the 
g r o u p ' s  c h a r a c t e r  and i t s  exact  respons i ­
b i l i t y  in  r e s p e c t  to th e  s tudy  made c l e a r ?
(Sources modif ied from IPA 1970: 14 — 17 )
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FO R  O F F IC E  USE O N LY  
C ob . S-IOC o b . 1-7
11 ' I I I '  I n  O M E
Col. II □
C o b . 12-17
BBC W ORLD SERVICE LISTENING D IARY
23rd— 29th February
W hich W orld Service p ro iram m es do  you  listen to'.’ T o  | c t  an idea 
o f  your in terests  we w ould like you to  com plete a d ia ry  o f  your 
W orld  Service Ib tening  betw em  23rd and  29th Frbruarv. the ftnat 
seven d a n  o f  the month. Put a cross next to  each  p rogram m e you 
listen to  in tha t w eek, detach  pages 7-10 and  sen d  them  to  us. 
m arked  'L o n d o n  Calling Q uestionna ire ', a t one o f  the  addresses 
on  page 6  o r  direct to  P.O. Boa 76. Bush H ouse . S trand . London 
W C2B 4PH .
T h e re  a re  a b o  prizes to  be won! A ll those w ho re tu rn  the 
questionnaire  will be included in a  prize draw  fo r BBC books -  
the nam es o f  the w inners will be announced  in due  course.
F irst o f  all we w ould like you to  te ll us som ething abou t yourself. 
P lease w rite  your nam e, address and  occupation  and  p u t a cross in 
the  boaes as appropriate .
N am e;...................................................................................................................
A d d re ss :...............................................................................................................
O ccupation :.........................................................................................................
18. Sea: Q M a le  □ F e m a le  g
19. A ge: 19 & 20- 25- 35- 45- 55 65 &
u n d er 24 34 44 54 64 over
□ □ □ □ □ □ □  ■
20. A re you a British eapatria tc  .’ Q Y e s  Q N o  ■
21. W hich language!si do you generally  speak at hom e’.'
□  English □ O th e r  □ E n g lis h  and o th e r ■
22. H ow  m any years o f  form al full-tim e education  have you had.’
5 & k w  6-10 11-15 M ore than IS□ □ □ □ ■
23. F o r how  many years have you been listening to  W orld S erv ice .' 
Less than  I 1-5 6-10 M ore than  10□ □ □ □ ■
24. A re you a m em ber of the W orld Service L istener Panel?
□ Y e s  □ N o  a
25. H ow  many people see this copy o f  L ondon C alling  ’
M yself only 2-5 6-5 M ore than  10
0 . 0  o o ■
T he d ia ry  is very easy to  keep . Each tim e you listen  to  a W orld 
Service program m e between 23rd a n d  29th Februar\. p u t a  cross in 
ink in the  R ED  box g t o l h e  ie tt ot the program m e title and  time, 
ignore the  BLACK num bers«-these  a re  for com pu ter purposes 
only. By 29th February  the re  will be a com plete reco rd  o f your 
W orld Service L istening th rougnout the w eek. G o o d  listening!
2K.
0000 W *rl4 New* yy
IN News about K nu in  
15 Radio New ireel 
M) A bout Britain 
45 John Peel
0115 Outlook M-
45 "The King of 
In itrum en tt
27. □  0100 W orM  N ew ,
IN British Press Review 
15 'N eiw ork  U K.
.MI The Lady of 
the Camellias
OiOO W orld New*
IN News about Britain 
15 The World Today 
.Ml "Anything Coes
0400 N ew ,desk
Ml Come Here 
45 Financuil News 
55 Kelleciiuns
3  0500 W orld New*
_  IN "British Press Review
_  15 '  About Britain
3  51) "The King of
Instruments 
45 The World Today
29. _  0 4M  New«4«,k .Vi.3 MI "Command 
Pertormance
0700 W orld N ew ,
IN News about Britain 
| s  From the W eeklies 
.M) 'M usic Irom 
Scotland 
45 'N etw ork  U.K.
0000 W orld N ew ,
IN Reflections 
Î?  The Few
.Ml These Musical 57.
Islands
0900 W orld N ew ,
IN British Press Review 
15 The World Today 
.Ml Financial New*
411 Look Ahead 
l e ,  2nd. Cricket)
45 Science in Action
l o t s  About Britain 
M) M atthew on Music
1100 W orld News 
IN News about Britain 
15 New Ideas 
:5  The Week in 
Wales 
( 3  -^ 1 The Energy
Equation t e ,  2nd.
H  Invisible E ,ports)
\0.
B
□
"B
1200 Radio Newsreel 
15 Jazz for the 
Asking
n  45 sports Round up
1300 W orld News
IN Commentary 
15 Come Here 
Mt Network U K, 
45  The Mouse 
and His Child 
t e \  2nd. The Houvc It 
Pisoh Corner»
1400 Disco Fever 
M) Anything Goes
1500 «Radio Newsreel 
15 "Saturday Special
1000 World N ew ,
IN Commentary 
15 Saturday Special
1700 New# Summary
1)2 "Saturday Special 
45 Sports Rourid'Up
1000 W orld N ew ,
IN News about Britain 
15 Radio Newsreel 
.V) Play of the Week 
(2nd. Time and 
the Conways; 
vth. The 
Resurrectionist:
Ibth. The 
M emorandum, 
with Prtxlle .  
oi Havel.
2.Vd. The 
Mollusc
1930 Command Performance 
t e ,  Ibth)
2000 W orld News
IN Commentary 
15 People and Politics 
.Ml Short Story 
45 Land and 
People ( e ,
2nd. Diamonds 
are  Forever)
2115 O il the Record 
45  From Our Own 
Correspondent
2200 W orld News
(N Theatre Call 
Ml New Ideas 
40 Relleetions 
45  Sports Round up
2300 W orld News 
IN Commentary 
15 L eiterbo ,
Ml Jazz for the Asking
.w.
ALTERNATIVES
SOUTH ASIA
til45.iI2lk) South Asia Survey 
U2I5 (I2.MI Radio Newsreel
AFRICAntM).iiti5 
OttS.lUDi) 
lf5(N I|5(5 
1)5)541540 
05401)545
or»M)-Ob.\507504)7.15
0755-OHOO
|5»«).|5M)
t ‘ i N . |7 l5
l-|*.|74<
African N ew *
This Week 
African New* 
This Week 
Africa in 
British Press 
African News 
African News 
This Week 
This Week 
Mrican New, 
This Week
'- 162 —
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B C l-E .T i IPA J lQ lL f i lE E l-
RCI PROGRAM EVALUATION (Short W«y«) /  ÉVALUATION DES PROGRAMMES • RCI (ondw court*)
T a r g e t  AREA /  R É o i o N - c i i t é  " " " FROORAM  HOUR /  HEURE DES PROGRAMMES
RROOUCER /  R tfA U iA T E U R DATE
EVALUATION
C R iT ë n f  $ (*) V oir p o liü q u *  dm  p ro g ram m e Marx#C ota MAX ^ r c TComia
REMARKS /  REMARQUES
f
A . TO "A TTRA CT AN INTERNATIONAL
,  T /A  O ftantaHen /
'* O r la n u d e n  a#  l'A /C 13
A. POUR "A TTIRER  UN AUDITOIRE
T oeieaiitv  /  
Ev4m#m#rt» - •etutllv*» 13
f
INTERNATIONAL".
(R EF. FAOE 31 3- S tri# 13
!
# .  ^O R  "FU RTH ER  OSVELOTINO INTER­
NATIONAL AW ARENESS OF CANADA AND 
CANADIAN IDENTITY RY REFLECTING 
THE REALITIES AND DUALITY OF 
CANADIAN LIFE AND CULTURE".
. F reyam m lng  Mix /  
D o ê #  dm  dmiMiont5 S
O
%
K  FOUR "FA IR E CONNAITRE PAYANT A- 
OE LE CANADA ET LA REALITE CANA­
DIENNE A L’ETRANGER . . .  FAR DES 
ÉMISSIONS OUI REFLÈTEN T LES RÉALI­
T ÉS ET LA QUALITÉ OE LA VIE ET OE
'
I ^  Fortraval o f «vomon /LA CULTURE AU CANADA". Imago oa la fam m au
(R E F . FAOE 3)
1
C  TO " R E F L E C T .. .  CAN ADA'S NATION­
AL INTERESTS AND FOLICIES AND THE
Canadian F elk im  /  
FoUtiouaa tamadlanmm 13
J
SFICTR U M  OF CANADIAN VIEWFQINTS 
ON NATIONAL AND INTERNATIONAL
_ F e t i  /
Faim no te irm 13
d C. FOUR DUE LES ÉMISSIONS "REFLE*-
C em m antary /  
• '  Cem m antairaa 13
1
DU f a y s  ET L’ÉVEN TAIL DES OFINIONS 
CANADIENNES SUR LES AFFA IRES NA­
F e a - R hythm  Aaewracy 
of F ram ithey  Announea-
13O TIO NALES ET IN TERN ATION ALES".
(R EF. FAOE 4)
TO TA L 100
A.1
N E W S/
.  CANADIAN F O L IC IE S /
** CANADA /  INTERN ATION AL 10
*
NOUVELLES ». t a f i /
* INSERTIONS 10I (R E F . FAGESS-S-9) CATEGORY • CATEGORIE A " OR "B "  /  •A" OU '  B" 10
i
A.3
SPORTS
. INTERN ATION AL IN C A N A D A / 
* ' IN TERNATIONALES AU CANADA * 3
i .  U N IV E R SA L /^  IN TÉRÊT UNIVERSEL 3
5 (REF. FAOE 101
.  T /A /
S* O BJECTIFS DES RÉOlONS-CISLES 1
rtw
oe B
NEWS A INFORM ATION
IN TERFRETATIO N AND EXFLANATION 
/EX FLIC A TIO N  ET ANALYSE 7\ SERVICE /  NOUVELLES ET .  GENERAL CANADIAN SUBJECTS /  SUJET CANADIEN D INT. GÉNÉRAL 7
INFORM ATIONS
(R EF. FAOE 1t>
p. T /A /S U J E T  FROFRÉ AUX 
RÉQIONS-CIBLES S
\ CSPE C T R U M / TOFICALlTY /  SU JET CANADIEN D 'IN TÉR ÊTO ÉN ÉR A L 1S
w
REVUE DES 
ÉVÉNEM ENTS DE
T /A /S U J E T  FROFRE AUX 
RÉOIONS-CIBLES 10
s L'ACTUALITE 
(R EF. FACE 13>
INTERN ATION AL /S U JE T S  D'INTÉRÊT 
UNIVERSEL 10
TOTAL 100
Targar Am* M anagar /  C hat a*  la R ag ton-am a Data F roduear /  R iallM iaur D . I .
nc( T13 •((. (1 1 /M ) W H fT C /IL A N C  • m an a fsr/eM f M l« ré fionO W *
CANAKV /  CANARI « p re d u e e r /rte ltM ttu p
R IN K /R O fE
Q O L O /O m
• p re y e m  dtree ra r /  n in e m jf  àm  p rp fpam m * 
> RCI c o m m im a  / t o m i #  RCI
-  1 6 2  -
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[1 ]  For example, M a le tzke ' s  (1963 ) psychoXoglcally-Jbased 
itcdel o f  the mass commcn l e n t  ion p rocess ,  and DcFlenr ' s  
( 1970 1 devolopitent of t i e  Shannon and Weaker ( 19(1 ) l i n ­
ear  comaunicntIon process ,  hoth  i l l n s t r a t e d  in  WcQuall 
( 1984 ).
[ 2 ]  Fcr example, "FCI b e l i e v e s  shortwave audiences ,  in gen­
e r a l ,  a re  above average in  terms of educa t ion ,  economic 
p o s i t i o n  and i n l e r n a t I o n a I  awareness"* Radio France 
I n t e r n a t i o n a l e  i s  designed to  " • • •appea l  to  opinion 
l e a d e r s ,  not  the mass"* The Voice of  America "beams to
the ' p o l i t i c a l l y  c u r i o u s » ' "  The German i n t e r n a t i o n a l  
s t a t i o n ,  Deutsche V e l l e , des igns  i t s *  Eastern  bloc pro­
gram ni ng " f o r  i n t e l l e c t u a l s " .  And Radio l e lg rade
" • • • b e l i e v e s  shortwave audiences  a re  mainly above- 
average i n t e l l e c t u a l l y ,  p c l i c y —make r s , e tc»"  (RCI May 
1973: 160)»
[ 3 ]  However, t h e r e  has been some t h e o r e t i c a l  and e n p i r i c a l
evidence a g a i n s t  the v a l i d i t y ,  cf the two-step flow
hypothesis» For example, E l l i o t t  (1979) suggests  th a t
the  audience i n t e r e s t e d  s t r i c t l y  In news and in fc rmat ion
( th e  main f a r e  of most s t a t i o n s )  may be too email to
have any ap p rec i ab le  impact on a t a r g e t  n a t i o n ' s  publ ic
opinion» And, he p o in t s  ou t  t h a t
"• • •most  of the  co n ten t  p resen ted  in  day- to -  
day i n t e r n a t i o n a l  b roadcas t ing  may not be 
s a l i e n t  enough for  the m u l t i - s t e p  process» 
Opinion " fo l lo w e r s "  a re  not l i k e l y  to seek out 
in format ion  on copper  wire p roduc t i  <n in  Roma­
n ia  [ f o r  example],  and opinion l e a d e r s  are not 
l i k e l y  to make [ such  a bor ing  s u b j e c t ]  the 
t o p i c  of t h e i r  conversa t ion"  ( E l l i o t t  1979:
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For a d c t l  t l c n a l  c r i t i c a l  d i  ecus s i o n s , see  S t u a r t
Oskanip, At j l t ude and. Cn in lor) (Englewood C l i f f s ,  N J :
F r o n t i c e —H a I I , 1978),  pp# 155—15 6# He d i s c u s s e s  va r ious  
s t u d i e s :  one i n d i c a t e s  t h a t  o p i n i on - l e ad e r s  a re  a l s o  
opini  on—r e c e i v e r s , and may opera te  in  a system with a 
l i m i t e d  number of c o n t a c t s ,  o th e r  "op in ion— peop le" , and 
r a r e l y  sha re  in format ion  with the  m a jo r i ty  o f  c i t i z e n s  
who a r e  o u t s id e  of the "opin ion"  system# Another s tudy  
f in d s  t h a t  many opin ion—I  coders do not  a c t i v e l y  t r y  to 
persuade o th e r s  to  t h e i r  p e i n t —o f —view, sugges t ing  t h a t  
the two-s tep  flow theory  i s  over ly  simple#
[ 4 ]  NcQuail a l s o  p r e s e n t s  th r e e  o the r  views of the avdienceC 
he d e f i n e s  i t  a s  a mass# a l a r g e  and widely—d Ispersed 
c o l l e c t i o n  of I n d i v i d u a l s ,  unknown to  each o ther?  as a 
market#  the p a r t i c u l a r l y  economic view which p r e \ a i l s  in 
North Americe,  "an aggrega te  cf p o t e n t i a l  consumers with 
a known s o c i a l —economic p r o f i l e  a t  which a medium or  
message i s  d i r e c t e d " ;  and, McQuail 's  s im p le s t  view, the 
audience as an a a s r e r a te__of _personSji a " c o l l e c t i o n  of 
persons  forming the  r e a d e r s ,  l i s t e n e r s ,  or  v iewers  f o r  
the  d i f f i e r e  nt media or t h e i r  component i tems of con­
t e n t "  (McQuail 1982; 154, 149).  This  p r o j e c t ,  however,
d e f in e s  the  audience as  a c o l l e c t i o n  of cub l ic  s&
[ 5 ] Maslcw (1970) def ined  human needs as a h i e r a rc h y  ranging 
from b a s i c  needs ( p h y s i o l o g i c a l  and s a f e t y  needs)  to 
h igher  needs (needs  f o r  be longing  and love ,  es teem, and
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s e l f —a c t u a l  i z a t i o n  )• l(aslow s a i d  h i s  h i e r a rc h y  i s  uni — 
v e r s a !  to  t h e  human spe c i e s  and are b i o l o g i c a l i j —g iv e n , 
a l though t h e i r  e f f e c t s  on human behavior  can be modified 
by th e  environment# I n d i v i d u a l s ,  then ,  r e a c t  to t h e i r  
f e l t  needs by s e l e c t i n g  from an a r r ay  of behav iors  pre­
sented to them#
[ 6 ]  This was somewhat s u c c e s s f u l  in wartime Germany, in Gha­
na, and i s  c u r r e n t l y  being at tempted in  the  Republ ic  of  
South Afr ica# Much of t h e  b lac  k popula t ion  has r ad ios  
p r e - s e t  t o  one waveband; t h a t  o f  the government—approved 
s t a t io n #
[ 7 ] The "shortwave g i a n t s "  are  the  USSR, the I) SA, and the 
P e o p l e ' s  Republic of China# Each b ro ad ca s t  o \ e r  i400 
program hours  weekly# The i n t e r n a t i o n a l  s e r v i c e s  of 
West Germany and E r i t a l n  b ro ad ca s t  between 700 and 800 
hours a week#
[ 8 ]  E l l i o t t  (1987) w r i t e s  t h a t , even in the face  of research  
which s u g g e s t s  a n e g l i g i b l e  body of l i s t e n e r s ,  many s t a ­
t i o n s  remain on the a i r  with the  assumption t h a t  they 
must be reach ing  someone#
[ 9 ]  In 1978 The American Radio Relay League, an i n t e r e s t  
group r e p r e s e n t i n g  amateur r a d io  h o b b y i s t s ,  conducted 
t h e i r  own audience r e s e a r c h  in order  to  prove tha t  the 
r e s e a r c h  done by b r o a d c a s t e r s  i s  i n v a l id  and exaggera tes  
audience s i z e s ?  in o ther  words, they a t tempted to prove 
t h a t  i n t e r n a t i o n a l  rad io  audiences  a r e  much smal le r  than 
i s  c la imed by the b ro a d c a s t e r s  themselves# The i r  agenda
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was r a t h e r  obvious ( t o  f r ee  up needed rad io  f r e q u e n c i e s  
fo r  tbe  i r own purposes)  and demonst ra tes  c l e a r l j  a h id ­
den f o r  unde r t ak in g  r e s e a rc h  s tud ies#
[ 1 0 ]  But i t  should be emphasized t h a t  the  terras " q u a n t i t a ­
t i v e "  and " q u a l i t a t i v e "  do not  r e f e r  to r a d i c a l l y  d i f ­
f e r e n t  approaches#
" Quanti  t  a t  ive  a n a l y s i s  i n c lu d e s  q u a l i t a t i v e
a s p e c t s ,  f o r  i t  both o r i g i n a t e s  and cu lmi­
na te s  in q u a l i t a t i v e  co n s i d e ra t i o n s #  On the 
o the r  hand, q u a l i t a t i v e  a n a l y s i s  proper  o f t en  
r e q u i r e s  q u a n t i f i c a t i o n  in t h e  i n t e r e s t  of 
exhaus t i v e  t r e a  traent # Far  from being s t r i c t  
a l t e r n a t i v e s ,  the  two approaches  v i r t u a l l y
o v e r l a p ,  and have in  f a c t  [ f r e q u e n t l y ]  com­
plemented and i n t e r p e n e t r a t e d  each o th e r "
( Kracauer 1952: 627 )#
[ 1 1 ]  For example,  Kim Andrew E l l i o t t ,  c h i e f  of VOA Audience 
Research,  e s t i m a t e s  t h a t  a fu l l -b lo w n  survey in South 
Afr ica  would c o s t  CJS5 70,000 — some fou r  t i n e s  the 
t o t a l  annual  r e sea rch  budget of  ECII )
[ 1 2 ]  One method of d e a l in g  wi th  t h i s  i s  expla ined  in a VGA
survey of  urban Senegal#
" I n t e r v i e w e r s  fol lowed a s p e c i f i e d  z ig -zag  
ro u te  from a randomly s e l e c t e d  s t a r t i n g  
point##«For  house sholds grouped w i th in  com­
pounds,  the  method fol lowed was to s e l e c t  
every  f i f t h  compound from the s t a r t i n g  p o i n t ,  
and w i th in  the  compound, the  next  to  the l a s t  
house count ing  clockwise###" ( OSIA 1976: IE)#
This method -  the  "Eardom Route" — i s  used f r e q u e n t l y
in o t h e r  p a r t s  of th e  world as well#
[ 1 3 ]  For example, a BBC f i e ld w o rk e r  made the fo l lowing  
o b s e r v a t i o n s  dur ing  a survey he sup e rv i sed  in  urban 
Bangladesh:
[ We v i s i t e d ]  a c l u s t e r  cf  houses# [They]
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appear  to  have e l e c t r i c i t y #  Women around rush 
i n to  houses when we approach — T l lak  ( the 
l o c a l  s u p e r v i s o r )  and I a r e  asked to s tand  a 
s h o r t  d i s t a n c e  a way so t h a t  they can g e t  on 
with t h e i r  work# I spend the next  two i n t e r — 
v ie  wis s t and ing  o u t s id e  the  compound with 
T i l a k ,  r e l a y in g  informat ion# The s e l e c t e d  
responden t  i s  l e n a l e ,  60 y r s #, very conserva­
t i v e ,  not  w i l l l r g  to come i n t c  f r o n t  room: 
female i n t e r v i e w e r  c a r r i e s  out  in te rv iew  in 
hack room" (EEC 1983: 47)#
[ 1 4 ]  For example,  r e f e r  to  t h e  BBC document " U t t a r  Pradesh 
and Ra jas than ,  I n d i a :  C or rcsponden ts /Gere ra l  Popula t ion  
Survey Comparison,"  pub l i shed  Sept# 1983; o r  the com­
prehens ive  document e n t i t l e d  "Those Who Write and Those 
Who L i s t e n , "  publ i shed  Feb# 1983 by CBC Research#
[ 1 5 ]  In apparen t  cent  r ad i  t i c n  to t h i s ,  some b r o a d c a s t e r s  
cont inue  to  use l e t t e r s  as  a means of e s t im a t in g  aud i ­
ence s ize#  Radio A u s t r a l i a ,  f o r  example,  repo i t s  t h a t  
dur ing  the  per iod  J u l y  1, 1974 to  June 30, 1S75, i t
r e ce ived  a t o t a l  of 315,054 l e t t e r s ,  p roviding  " « # # a 
cont inuous  I n d i c a t i o n  of #•# programme impact### A_5SJCJt
cjtns e r v a t i  ve ________________  Iia±£J3.£JC£----
eve r v _ c o r r c sr onden t#,_w±Jc±_-IridlÆfli.S£-fl—XÆiTilla-C—gildlÆiïCÆ 
r f  a t  l e a s t  500.000###" While the r a t i o n a l e  suppor t ing  
t h i s  equa t ion  i s  not  s t a t e d ,  the assumption I s  t h a t  
each l e t t e r  comes from a " r e g u l a r "  l i s t e n e r ,  which i s  
not v a l i d  ( S t u n t z  1978: 26 )#
[ 1 6 ]  However, Kei th  Randall  has s a id  t h a t  in  1986, only 
about 38,000 l e t t e r s  were r e c e i v e d ,  r e f l e c t i n g  changes 
in t h e  RCI l i s t e n e r ' s  guide which answer a l o t  of  
f r e q u e n t l y —asked ques t ions#
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[ 1 7 ]  That In i t s e l f  i s  a problein* Formulat ion of ques t ions
means formula i i  on of  p r e d i c t e d  answers,  which f o r  the
purposes of t a b u l a t i o n  should  be as simple as  poss ib le#
In q u a n t i t a t i v e  surveys ,
"# # . th € g r e a t e r  the number cf response c h o i c ­
es  f o r  any q u e s t io n ,  the more d i f f i c u l t  the 
a n a l y s i s #  Hence, q u es t ion s  with ye s/no 
answers a re  p re fer red#  But the fewer c h o i ce s ,  
the  l e s s  meaningful  a r e  the  answers###We v es t  
a g r e a t  dea l  of value in numbers t h a t  cannot  
inform us ab o u t# • • v a r i e t y # ##[ and abou t ]  the 
concerns  and q u a l i f i c a t i o n s  t h a t  shape our 
answers" (Suzuki  1987 )#
[ 1 8 ]  Some of th e se  methods are " t r a d i t i o n a l l y "  q u a l i t a t i v e ,  
f o r  example,  they use group d i s c u s s i o n  or i n d i v i d u a l  
non—d i r e c t i v e  i n t e rv iew  techn iques  t o  g ene ra te  informa­
t i o n  (Goodyear 1976: 1311# Others  a re  r e sea rch  methods 
des igned to  c o l l e c t  background in format ion  f o r  program 
product ion  and a r c  non—q u a n t i t a t i v e  in nature#
[ 1 9 ]  Zimmerman (1986) has s a id  t h a t  Ian  McFarland, an RCI 
announcer,  conducted another  s e r i e s  of in formal  focus 
group s e s s i o n s  on a r e c e n t  t r i p  to  Sweden and Switzer­
land# No in fo rm at ion  was a v a i l a b l e  to  t h i s  w r i 1er, but  
Zlromerroan s a l d  these  were u s e f u l  to NcFarland p e r s o n a l ­
ly,  hut  a re  not a high p r i o r i t y  fo r  RCI research#
[20 ]  In one i n t e r e s t i n g  s e r i e s  of p a n e l s ,  the ÜSIA e s t a b ­
l i s h e d  two groups of l i s t e n e r  pane ls :  one o f  r e g u l a r  
VOA l i s t e n e r s ,  the o the r  a group cf "non—l i  s t e n e r s " :  
people  who claimed 1o l i s t e n  to o th e r  i n t e r n a t i o n a l  
b r o a d c a s t e r s  but  not VGA (Browne 1982: 324)#
[ 2 1 ]  The PEAC i s  a system to record  audience response to a
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p a r t i c u l a r  media product ,  most of ten  a t e l e v i s i o n  com—
ite r i c a l  or an e d u c a t io n a l  prcgran#
" I t  employs a s e t  of push-but ton hand—u n i t s  
to  record the responses  of  i n d iv id u a l  aud i ­
ence members on measures such as i n t e r e s t  
value and c r e d i b i l i t y "  ( Baggaley 1986: 152)
Another system has been developed by a S e a t t l e ,  WA, 
company, c a l l e d  the Vo> Box. Designed fo r  at-home e v a l ­
ua t ion  of  t e s t  and a c t u a l  programs by TV viewers ,  i t  
c o n s i s t s  of two TOW'S of b u t t o n s :  one f o r  channel  se l ec ­
t i o n ,  the o ther  to record q u a l i t a t i v e  response using 
the fol lowing bu t ton  op t ions  : e x c e l l e n t ,  in fo rm at ive ,
c r e d i b l e ,  funny, bor ing,  unbe l ievab le ,  dumb, "zap" ,  and 
a s p e c i a l  but ton  to apply a response to the  program 
p e r s o n a l i t y  ( S e v i l l e  198 5: 144—45 ).
[ 2 2 ]  The "snowball  sample" is a t ech r ique  use fu l  f o r  l o c a t ­
ing a group of respondents  with very s p e c i f i c  (or d i f ­
f e r e n t )  c h a r a c t e r i s t i c s  from the l a r g e r  populat ion* In 
e f f e c t ,  a r e s e a r c h e r  " c r e a t e s "  h i s  or her  own sample 
using  an i n i t i a l  group of people as  informants* The
theory  behind snowball ing i s  t h a t  members of s p e c i f i c
popu la t ions  (such as  shortwave l i s t e n e r s )  may know 
about o t h e r s  with s i m i l a r  i n t e r e s t s  ( through hobby 
groups or in fc rmal  f  r i  end s h i p s )* By asking the  sho r t ­
wave u se r s  l o c a t e d  by normal,  random—sample survey 
methods i f  they know anybody e l se  who l i s t e n s ,  the 
r e s e a r c h e r  can then con tac t  these  people and survey 
them* They, of cou r se ,  can a l so  be asked fo r  the names 
of any of t h e i r  f r i e n d s  who might be l i s t e n e r s ,  and so
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on* Th is  met h cd al lows a l a r g e r  sample to toe b u i l t  r e l ­
a t i v e l y  e a s i l y ,  and l e s s e n s  the time and money spent of 
u s e l e s s l y  c o n t a c t in g  and r e j e c t i n g  the huge number of 
non—shortwave l i s t e n e r s  which make up the bulk of the 
populat ion* The snowball  sample i s  not ex ac t ly  random, 
but by weight ing the  " subsample back to the i n i t i a l  
random sample,  [ i t  would] make the e n t i r e  sample pro­
j e c t a b l e  to  the t a r g e t  popula t ion"  (Ch i l ton  Fesearch 
Serv ices  1984: 5)*
[ 2 3 ]  Bowever, survey r e s e a rc h  has been ass igned a "medium" 
c o n t r o l  ra t ing*  When EC I piggybacks onto surveys con­
ducted by o the r  b ro ad ca s t e r s  i t  has l i t t l e  or no con­
t r o l  over q u es t ion s  asked,  sequencing,  etc* Eut with 
surveys commissioned by RCI i t s e l f ,  i t  has almost  t o t a l  
c o n t r o l  over most aspects*
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